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In a market with 34 different cable systems and 54 separate 
channels, finding a single program guide that covers everything 
on TV has been a viewers’ nightmare. That is, until the Daily 
News introduced its new nine-zoned edition of TV BOOK. Now 
with complete, easy-to-read listings for all local broadcast and 
cable channels (zoned specifically for each system), our reception 
throughout L.A.’s San Fernando and neighboring Valleys is 
getting better all the time. In fact, the Daily News is now the 
only L.A. newspaper with fully-zoned program guides throughout 
its entire circulation area. It’s just one more reason why we 
continue to draw rave reviews as California’s 
fastest-growing newspaper. 


SECOND CLASS P.O. ENTRY 


Daily News 


SOURCE: ABC FAS-FAX for six months ending March 1990, 
English language daily newspapers with more than 100,000 circulation i. ¢@'s ANGELES 
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Orange 
Coun 
is going 
Our Way. 


The people of Orange County 
are responding to our new faster 
format in a big way. Circulation is 
up dramatically, making us the 
fastest-growing newspaper in the 
county. 


Throughout Southern California, 
the story is the same. Readers are 
finding the faster-format Times is 
the best Times yet. 


flos Anacles Times 


The nation’s largest 
metropolitan daily newspaper 


Source: Audit Bureau of Circulations, six months ending March 31, 
1990—Daily Orange County figures 
























___ WHEN THE 
San Jose Mercury News 
NEEDED THE LATEST TECHNOLOGY 


“We chose the GMA SLS-1000! Why? Because of GMA’s commitment 
to engineering and technical innovation for the newspaper mailroom.” 


¢ The High Speed SLS-1000® and SLS-40® Inserters - from two to forty hoppers and speeds from 25,000 to 40,000 cph 


¢ GMA Package Monitoring System™ (PMS) and Missed Insert Repair System™ (MIRS)—provides 1000 zone capability, 100% product repair 
and is the most advanced and proven Management and Productien Control Reporting System available to the newspaper industry. 


© NEWS-GRIP™ Single Gripper Conveyor—-Single copy control from press 
folder to the SLS 1000® or SLS 40® and Counter Stacker, at speeds up to 
80,000 copies per hour. 


© Press-to-Pocket™ (PTP) On-Line System—Main jackets up to 160 
pages delivered from the press to the pocket of the High speed 
SLS-1000® or SLS-40® at press speeds. 


¢ GMA Line Storage System—Interfaces directly with the 
SLS-1000® or SLS-40® and provides insert storage and retrieval 
and automatic buffering and overflow capability. 


¢ GMA Automatic Hopper Loaders—provides automatic 
jacket and inserting feeding of SLS-1000® and SLS-40® 
inserting systems. 
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AUGUST 
22-25—Asian American Journalists Association, National Convention, Wal- 
dorf-Astoria Hotel, New York City. 
23-25—West Virginia Press Association, Annual Convention, Papestem. 


SEPTEMBER 
7-8—Maine Press Association, Fall Conference, Spruce Point Inn, Booth- 

bay Harbor. 

11-14—National Conference of Editorial Writers/National Broadcast Editorial 
Association, Joint Meeting, Disney World Hilton, Orlando. 

12-15—International Newspaper Marketing Association, Southern Region 
Meeting, Charleston, S.C. 

13-16—New England Newspaper Operations Association Conference, 
Sheraton Tara, Danvers, Mass. 

15-18—Southern Circulation Managers Association, Fall Convention, St. 
Petersburg. 

16-19—SNPA Convention, Broadmoor, Colorado Springs, Col. 

19-22—National Newspaper Association, Annual Convention and Trade 
Show, Hyatt Regency, Kansas City, Mo. 

20-22—independent Free Papers of America, 10th Anniversary Annual 
Conference, St. Louis Airport Marriott Hotel. 

22-26—Canadian Circulation Managers Association Conference, Sheraton 
Hotel, Hamilton, Ontario. 

26-28—Suburban Newspapers of America, Editorial Conference, Forum 
Hotel, Chicago. 

26-28—interstate Advertising Managers Association, Royce Hotel, Scran- 
ton, Pa. 

27-28—New England Press Association, Fall Convention, Park Plaza Hotel, 
Boston. 


30-10/3—International Newspaper Marketing Association, Eastern Region 


Meeting, Hartford Marriott, Farmington, Ct. and Western Region 
Meeting, Stouffers Madison, Seattle, Wash. 


OCTOBER 

3-6—INMA Central Region Meeting, Minneapolis Vista Marquette Hotel, 
Minneapolis. 

4-5—SPPI Annual Meeting, Orlando, Fla. 

4-6—Society of Newspaper Design, Convention, Hyatt Regency in the 
Embarcadero Center, San Francisco. 

4-6—Florida Newspaper Advertising and Marketing (FNAME) Fall 1990 
Awards Conference, The Tradewinds, St. Petersburg. 

6-9—Western Classified Advertising Association, Annual Classified Man- 
agers Conference, Hyatt Regency, Sacramento, Calif. 


Seminars/Workshops/Clinics 


AUGUST 
26-29—American Press Institute, Regional Workshops for Copy Editors: 
Columbus, Ohio, Harley Hotel; Sheraton at St. John’s Place, Jack- 
sonville; University of Southern California, University Hilton, Los 
Angeles. 
31—PNPA Foundation, Seminar, Color Printing on Letterpress and Flexo, 
Harrisburg. 
SEPTEMBER 
7-9—-Mid America Press Institute, Better Use of Photos Seminar, Hilton 
Suites, Oakbrook Terrace, Cook County, Ill. 
7-11/2—The Poynter Institute for Media Studies, Media Management & 
Entrepreneurship for Journalism Graduate Students, St. Petersburg. 
9-14—The Poynter Institute for Media Studies, Newspaper Design for 
Spanish Language Newspapers, St. Petersburg. 
12-14—Inland Group Executives Seminar, Nordic Hills Resort, Itasca, III. 
14—PNPA Foundation Seminar, Legal Considerations in Managing 
Problem Employees, Harrisburg. 
16-26—American Press Institute, City and Metro Editors (under 75,000 
circulation), Reston, Va. 
20-21—NENA, Display Advertising Sales Training Workshop, Marriott Hotel, 
Worcester, Mass. 


30-10/3—SNPA Foundation seminar, Chemicals and the Environment: 


Reporting, Risks and the Right to Know, Atlanta, Ga. 


30-10/12—Knight Center for Specialized Journalism, Biotech: The Science and 


the Business, University of Maryland, College Park. 
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About Awards 


Wuxtry Headlines Award. New York Daily News 
copy editor Wayman Wong has won the Wuxtry Head- 
lines Award, named after the cry of newsboys of yore, 
“Extra,” for work, including the headline “Tiara Boom 
Today,” on a story about the Princess of Wales. 

The Daily News won the Wuxtry for its handling of 
major news. Wall Street Journal copy editor Ned Crabb, 
who writes headlines for letters to the editor, won a special 
recognition Wuxtry, as did Dewey Webb of New Times in 
Phoenix, Ariz. 





Jewish Press awards. The American Jewish Press Asso- 
ciation has announced winners of its 1988-89 Simon Rock- 
ower Awards for excellence in Jewish journalism. First- 
place winners were: for general excellence, the Atlanta 
Jewish Times and Baltimore Jewish Times; editorial writ- 
ing, Sheldon Engelmayer of New York Jewish Week; 
commentary, Yehuda Lev of Jewish Journal of Los 
Angeles; investigative reporting, Elizabeth Kaplan- 
Applebaum of Detroit Jewish News; news reporting, 
Marion Kwartler of the Hackensack, N.J., Jewish Stan- 
dard; feature writing, Howard Goodman of Inside maga- 
zine in Philadelphia. 

Hadassah magazine won the Noah Bee award for edito- 
rial cartooning. For overall graphic design, first-place 
awards went to the Jewish Transcript in Seattle and Jewish 
Exponent in Philadelphia; photography, B’nai B’ rith Inter- 
national Jewish Monthly; special sections, American 
Jewish World of Minneapolis, Minn. 


Press Club honors Royko. Chicago Tribune syndicated 
columnist Mike Royko has been chosen by the National 
Press Club board of directors to receive the club’s most 
prestigious honor, the Fourth Estate Award for a distin- 
guished career in journalism. 
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DIALOG OnDisc” * 


newspapers for virtually any newsworthy fact 


you need. 
And with DIALOG OnDisc News- 
papers, it’s never been easier to find 
those facts in seconds— without 
) wasting valuable time going 
= through spool after spool of 
microfilm. 
For example, an entire year 
| of the Los Angeles Times— 
including every news story, fea- 
ture and editorial from several 
‘daily editions—comprises just 
‘two compact discs. 
Yet that’s only the beginning. 
In the coming months, DIALOG 
F OnDisc Newspapers will expand 
‘to include many of the most respected 
newspapers in the country. In fact Knight- 


\ 


Ridder’s Pulitzer Prize-winning San Jose 
Mercury-News will 
be available in the ER eee 
Fall of 1990. 

And like every ——_affciency simplicity and annual cast 
one o f our OnDisc savings of 25% and more over microfilm. 
products, all you need to access this information 
is your personal computer and a CD-ROM reader. 
So call 800-3- DIALOG and find out more about 
DIALOG OnDisc Newspapers. 

Simply stated, it runs circles around microfilm. 


DIALOG ONDISC 


NEWSPAPERS 


Dialog Information Services is a Knight-Ridder Company. &@ © 1990 Dialog Information Services, Inc. 3460 Hillview Avenue, 
Palo Alto, CA 94304. All rights reserved. DIALOG is a servicemark and DIALOG OnDisc is a trademark of Dialog Information Services, Inc., Registered U.S. Patent and Trademark Office. 


In today’s research environment, the 
cost-effective retrieval of background news- 
paper information is absolutely essential. 
Unfortunately, the limitations of microfilm have 
made thorough research difficult to achieve 
without a great deal of time and effort. 

But now that’s all changing. 

As the first realistic alternative to microfilm, 
DIALOG OnDisc™ Newspapers has been cre- 
ated to provide the fastest and most affordable 
method of searching the full text of leading 

















Unions pledge 
boycott of News, 
and advertisers 


New York Daily News workers and 
their supporters rallied outside the 
Daily News building recently in an 
effort to garner support from the 
newspaper’s advertisers, readers and 
subscribers. 

Asking advertisers to “do the right 
thing or suffer the consequences,” 
Jack Kennedy, president of Pressmen 
Local 2, said “those businesses that 
don’t do the decent thing” — sus- 
pend advertising in an “unfair, anti- 
labor” Daily News until the unions 
get a contract — will “become the 
focus of our handbilling teams” who 
will stand outside their doors and pass 
out handbills asking the public not to 
shop there. 


Help-wanted index 
falls in June 


The Help-Wanted Advertising 
Index slipped one point in June, the 
Conference Board reported. 

The seasonally adjusted index 
(1967 = 100) fell to 133 in June, a slight 
decline from May’s 134 and 14 points 
below the year-ago figure of 147. 

Help-wanted advertising volume 
showed modest gains in four regions: 
the West South Central increased 
1.7%; the South Atlantic, 0.8%; New 
England, 0.5%; and Mountain, 0.4%. 

“The export-driven economic 
growth of the second half of this year 
is expected to lend momentum to the 
labor market. And it remains a feature 
of this outlook that the turnaround is 
likely to show up earliest in the West- 
ern labor markets and then sweep 
eastward,” Ken Goldstein, Confer- 
ence Board economist predicted. 

The Conference Board surveys 
help-wanted advertising volume in 51 
major newspapers across the country 
every month to guage the supply of 
jobs. 


Sportswriter 
in Hall of Fame 


Jerome Holtzman, the Chicago Tri- 
bune columnist acknowledged as the 
presiding dean of baseball writers, 
was inducted into the Baseball Hall of 
Fame. 








Holtzman received the J.G. Taylor 
Spink Award in Cooperstown, N.Y., 
Aug. 6 after induction ceremonies 
were delayed a day because of rain. 

Holzman wrote for the old Chicago 
Times and the Sun-Times from 1944 to 
1981 before joining the Tribune. 

His book No Cheering in the Press 
Box is acknowledged as a classic in 
sportswriting. 


Globe opens 
Berlin bureau 


The Boston Globe will establish a 
news bureau in Berlin to cover events 
in Europe, editor John S. Driscoll 
said. Scheduled to open Sept. 11, it 
will be staffed by Jonathan Kaufman, 
who has covered Europe and Eastern 
Europe since November. 


N.Y. panel barred 
from Daily News 


A federal judge in New York has 
ordered a New York state board of 
inquiry to keep out of a dispute 
between the Daily News and its 10 
unions. 

The panel would intrude on collec- 
tive bargaining, disclose confidential 
information and irreparably harm the 
paper, U.S. District Judge Kenneth 
Conboy said in an 18-page ruling on 
the News’s motion. 

The state board’s inquiry “would 
destroy any atmosphere of frank and 
open discussions” and its findings 
would “put broad public pressure on 
the parties to reach the particular 
agreement advocated by the board,” 
Conboy said. 

He called the state’s contention 
that the panel was to find facts and 
assess positions “a distinction with- 
out meaning” because each side’s 
positions are “inseparable from their 
bargaining strategies.” 

The decision was a blow to the 
unions under the Allied Printing 
Trades Council, which had fought for 
the inquiry. 

The unions have been working 
without a contract since April and 


have been unsuccessful at more than 


100 bargaining sessions against a 
management committed to achieving 
$70 million in concessions and 
regaining management control from 
what it calls union excesses that have 
contributed to losses over $100 mil- 
lion in the last decade. 

The three-person panel was named 
July 26 by state Labor Commissioner 





Thomas F. Hartnett, who said the 
dispute could harm the region’s eco- 
nomy. 

The panel was scheduled to meet 
Aug. 15. It was to have subpoena 
powers and was to issue its findings 
within 60 days. 


Co-ops add 
to newspapers 


Newspapers captured the largest 
portion of cooperative advertising 
dollars from the automotive after- 
market in 1989, reports the Advertis- 
ing Checking Bureau. 

Run-of-press (ROP) ads for tires, 
spark plugs, oil and other aftermarket 
items account for 26% of the total 
dollars spent, a significant increase 
from 19% in 1988. 

Accounting for 9% of total coopera- 
tive advertising expenditures, news- 
paper inserts rose from 6% in 1988 to 
9% in 1989. 

Aggressive selling of ad space by 
newspapers seems to be the leading 
factor in the gain in co-op market 
share, as newspapers react to the 
varied options now available for co- 
op dollars that have cut into their 
market share over recent years, 
according to ACB vice president Wil- 
liam Panczak. 

Also cited was the increase in oil- 
and-lube change franchises, which 
prefer newspapers. 

Direct mail accounted for 12% of 
media expenditures, down from 25% 
last year. Circulars shot up to 13% 
from 2% the year before, but direct 
mail and circulars combined account 
for 25% of media expenditures in 
1989. 


Knight endows 
college chairs 


The Knight Foundation of Akron, 
Ohio, has announced a program to 
endow Knight Chairs in Journalism at 
the nation’s leading journalism 
schools. 

Beginning later this year, one will 
be awarded annually at a different 
college or university, said Creed C. 
Black, foundation president. 

He said the purpose will be “to 
strengthen American journalism edu- 
cation by bolstering core curricular 
values and encouraging innovation. 
Our goal is to improve the standards 
and effectiveness of the nation’s 
newspapers.” 
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Speed, Innovation and Quality... 








The Pre-press Color System that 
addresses your pagination requirements! 








COLORSCAN from Howtek has been designed to satisfy the editorial and production 
requirements of daily newspaper publishing — cost effectively. 


COLORSCAN offers timely throughput solutions to the 
preparation of deadline, advance and ROP advertising 
pages. 

COLORSCAN scanned images can be modified to insure 


that gamma and color content will reproduce on press 
with minimum make-ready. 


COLORSCAN communicates via networks with elec- 
tronic picture desks and PostScript® pagination and com- 
position programs that provide for full page make-up. 


COLORSCAN outputs to high resolution laser image 
recorders, producing films that compensate for your 
specific press dot gain. 


We invite you to see the COLORSCAN system and dis- 
cuss its benefits, throughput, cost effectivity and quality 
performance in a newspaper publishing environment. 

PostScript is 


a registered trademark of Adobe Systems, Inc Photograph © Bob Hamor 1990 


Howtek Inc., 21 Park Ave., Hudson, NH 03051 ¢ Tel.: (603) 882-5200 + Fax: (603) 880-3843 





For years, newspapers have run 
consecutive-page color 
just for laughs. 





Barrells 


It’s time to get serious. 





GOSS* COLORLINER™ PRESS 


In the past, the Sunday funnies have been about 
the only place you’d find consecutive pages of 
process color. Not any more. 

The Goss Colorliner press can easily put R.O.P. 
color on every page. Not just center spreads—but 
any two consecutive pages. Giving you unlimited 
freedom to use color more creatively. 

You can bring your newspaper to Fife with page 
after page of color. For a Colorliner demonstration 
or more information, write or call Goss Newspaper 
Products, Rockwell Graphic Systems, Rockwell 
International, 700 Oakmont Lane, Westmont, 
Illinois 60559. Phone: 708/850-5600. 


3 Rockwell 
international 


...where science gets down to business 








Editor & Publisher 


THE FOURTH ESTATE 


Robert U. 


. Brown, President James Wright Brown 
Ferdinand C. Teubner, Publisher Publisher, Chairman of the Board, 1912-1959 





Not a common carrier 


Tke Third District Federal Court of Appeals in Wisconsin has 
upheld the principle that newspapers are not common carriers and do 
not have to accept all advertising proffered them. 

Wisconsin has an anti-discrimination public accommodation act 
which says that “public place of accommodation . . . shall be inter- 
preted broadly to include, but not be limited to, places of business or 
recreation; hotels; motels; resorts; restaurants; taverns; barber or 
cosmetologist, aesthetician, electrologist or manicuring establish- 
ment; nursing homes; clinics; hospitals; cemeteries; and any place 
where accommodations, amusements, goods or services are avail- 
able.” 

In 1986 the Green Bay Press-Gazette refused to accept two classi- 
fied ads from separate gay and lesbian organizations. They brought 
suit claiming the newspaper was covered under the public accom- 
modation law. 

A similar situation has arisen in Louisiana, although the state does 
not have a public accommodations act nor has suit been brought 
against a newspaper for refusing to accept an ad. In this case a 
weekly paper has refused to accept ads for a former KKK leader who 
is running for public office (E&P, July 14, Page 16). The publisher has 
stood by his guns in spite of death threats. 

The Wisconsin court’s unanimous decision ruled that newspapers 
are not covered by the act. Although the case was narrowly confined 
to the issue of the Wisconsin statute, the ruling is in line with 
previous decisions that newspapers have the right to police their 
advertising columns and cannot be compelled to accept advertising 
which in their judgment is unacceptable. 

Whether there be death threats or lawsuits, newspapers still have 
the right to police their own advertising columns. 


Confidentiality 


The case of the Minnesota newspaper editors who published the 
name of a source in spite of reporters’ promises of confidentiality has 
bothered some other editors who thought ethically the promise of 
anonymity should have been kept at all costs. However, they ob- 
jected to a county jury award of $200,000 compensatory damages and 
$500,000 punitive damages on the grounds that the promise of con- 
fidentiality amounted to a legally binding oral contract. 

Fortunately, the Minnesota Supreme Court overturned the lower 
court decision and has ruled that a reporter’s pledge of anonymity toa 
source is not a legally binding agreement. To have ruled otherwise 
would have opened a can of worms for every reporter and editor who 
could be accused of violating a legally binding oral agreement by 
misquoting a source or committing error in some other way. 

The case has had an impact on news reporting, nevertheless. The 
newspapers involved have already changed some of their practices 
and set out rigorous guidelines for using anonymous sources. This 
has been true of many newspapers where current practices have 
been reviewed and guidelines strengthened. 





Charter Member 
The Audit Bureau 
Audit of Circulations ABP 
Bureau 
Member 
American Newspaper ANPA 


Publishers Association 
6 mo. avg. circulation Dec., 1989—28,105 





The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
Editor 
Robert U. Brown 


Managing Editor 
John. Sonsoli 
Associate Editors 


David Astor, George Garneau, 
James Rosenberg, Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


Advertising Manager 
Steven A. Townsley 


Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes, 
Janell C. Teubner 


Advertising Production Manager 
Louise Villani 


Classified Advertising Manager 
Sandra Lewis 


Circulation Manager 
H. Kratos Vos 


Editorial Production Manager 
Orlando Velez 


Photocomposition Manager 
Janice Zwingli 
Promotion Manager 
Gerianne M. Smart 


OFFICES 


General: 11 West 19th Street, New York, N.Y. 
10011; (212) 675-4380; FAX PHONE: (212) 
929-1259 


Chicago: 8 South Michigan Avenue, Suite 501, 
Chicago, Il. 60603; (312) 641-0041; FAX (312) 
641-0043. Mark Fitzgerald, Editor; Richard H. 
Henrichs, Sales Representative. 


Washington, D.C.: National Press — Suite 
1128, Washington, D.C. 20045; (202) 662- 
7234; FAX (202) 662-7223. Debra Gersh, Edi- 
tor. 


en 369 Seville Mig! Long Beach, Calif. 
814; (213) 597-1159; FAX (213) 597-1776. 
M. L. Stein, Editor. 


Los Angeles: 3250 Wilshire Bivd., Ste. 801, 90010; 


(213) 382-6346, FAX (213) 382-1108. W. Mar- 
shall—Scott, Marshall & McGinley, Advg. Reps. 


San Francisco: 450 Sansome St., Ste. 1420, 

94111; (415) 421-7950, FAX (415) 398-4156. 
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eps. 
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Letters to the Editor 





Making classified sections more ‘user friendly’ 


The lamentations of the nation’s 
classified ad managers over classi- 
fied’s sorry 1989 performance as aired 
at the recent ANCAM convention 
reflect the importance of classified to 
the health of newspapers, where it 
accounts for $1 out of every $3 of ad 
revenue. 

Naturally classified’s sudden 
reversal, after over a decade of rec- 
ord-breaking growth, surpassing the 
pace of all other newspaper catego- 
ries, has had a traumatic effect on 
newspaper management. Some of the 
cures proposed by the convention’s 
guest speakers, including the use of 
oval ads, picture ads, specialized sec- 
tions for each major classification 


etc., are well meant, if farfetched. 

If the current classified slump has 
any bright spot, it is that it has caused 
CAMs to do some soul-searching. 
Throughout the industry the cry 
“Make our classified user friendly” is 
heard. Unfortunately, this urge has 
largely been limited to training ad tak- 
ers and solicitors to be polite and 
helpful. That is not a very costly 
investment. 

Making classified easier to read 
would be one “user friendly” gesture 
that goes beyond lip service and 
would benefit readers and advertisers 
alike. With 10 columns to a standard 
classified page, and seven to a tab 


page, today’s classified does not lend 
itself to browsing and browsing read- 
ers who are really not in the market 
for anything but like to check on the 
value of their homes, their cars, or see 
what’s doing in the job market or on 
the garage sale front. These browsers 
are tomorrow’s advertisers and, if the 
barely legible type repels them, 
advertisers suffer as do the pub- 
lishers. 

Perhaps the time has come when 
publishers should make a real “user 
friendly” gesture on behalf of their 
shining star—classified. 





DAN LIONEL 








Correction 


A brief story (E&P, July 21, P. 4) on 
the formation of the West Virginia 
Associated Press Newspapers Asso- 
ciation incorrectly identified its direc- 
tors. Dave Owen is editor of the Par- 
kersburg Sentinel. Omitted was John 
Veasey, editor of the Fairmont 
Times-West Virginian. 





NEWSPAPERDOM® 


50 years ago... 


International Paper Company sta- 
bilizes newsprint price at $50 per ton, 
setting the pace for other manufactur- 
ers and maintaining the same price for 
three years, the longest in history. 
North American newsprint produc- 
tion is up 19%—newspaper circula- 
tions were up 7% because of war 
news. 

* * * 


The advertising agency of 
N.W.Ayer & Son, Philadelphia, has 
been selected by the War Department 
to handle a $250,000 newspaper pro- 
motional campaign to encourage vol- 
untary enlistments. Copy will be 
placed in 505 newspapers. 

* * * 

Thirteen newsmen headed by Roy 
Howard of Scripps Howard Newspa- 
pers board Pan American Clipper 
flight across the Pacific on a new run 
to New Zealand. 


From Editor & Publisher 
August 17, 1940 
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J-school deans get free registration 


Just wanted to drop you a note to 
say that we agree with you on your 
editorial comments of June 23 on the 
need for journalism educators to keep 
up with changing newspaper technol- 
ogy. 

To that end, every year we extend a 
complimentary registration to both 
the ANPA/TEC show and to the 
ANPA annual convention to all deans 
of accredited journalism schools in 


the U.S. 

We will continue to give free 
registration to these functions, and 
we hope more journalism educators 
will attend. 


JERRY FRIEDHEIM 
(Friedheim is president of the 


American Newspaper Publishers Asso- 
ciation.) 











JANE'S 
ON 
DEFENSE 


A new weekly column by the 
experts who publish Jane's 
Fighting Ships: An inside look 
at the swiftly changing military 
picture and the post-Cold War 
implications ... from Moscow to 
Tokyo, Baghdad to Los Angeles. 


Don't miss the first column, 

Sept. 4. Call Connie White, 

The New York Times Syndicate, 

at 800-972-3550 or (213) 785-9613. 




















Imagine Protecting 
A Rain Forest This Big 





Indonesia Did! 


Indonesians are not just talking about tropical 
deforestation, they’re doing something about it. 
Almost 80 percent of Indonesia’s rain forests are 
already designated as permanent forests. 

Over 186,440 square miles are preserved as 
parks and reserves, an area the size of 10 eastern 
states. These lands will remain virgin tropical 
forests forever, in all their beauty, intrigue and 
biological diversity. Imagine. 

But that’s not all. Another 246,921 square 
miles, six more large states, will forever be forest, 
but will provide the unique wood products only 


the tropics can produce. These forests create jobs 
for over 500,000 Indonesians. They’re managed 
responsibly, under strict regulations. Tough fines 
and penalties are in place to assure reforestation 
and careful harvesting. 

Indonesia’s share of the world’s tropical forests 
are being preserved and carefully managed for 
the future. 


Indonesia 
Tropical Forests Forever 


For more information write: The Indonesian Forestry Community, 1230 S.W. Ist Ave., 4th Floor, Portland, OR 97204 
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Press arrives late 


As in Panama, military press pool misses first wave 
to Middle East; U.S. blames Saudis, press blames both 


By Debra Gersh 


Begrudgingly admitting it was bet- 
ter late than never, the U.S. press was 
finally allowed into Saudi Arabia and 
the Persian Gulf, nearly a week after 
the first U.S troops arrived. 

Two pools were called — one of 
defense correspondents from 
Washington, D.C., went to Saudi 
Arabia, and the other sent Middle 
East correspondents aboard U.S. 
Navy ships in the area. 

As E&P went to press, it was 
unclear who was in the Middle East 
pool. The Washington-based pool 
consisted of staffers from the Asso- 
ciated Press, United Press Interna- 
tional, Cable News Network, the Los 
Angeles Times, the Milwaukee Jour- 
nal, National Public Radio, Reuters, 
Scripps Howard and Time. 

The official reason for sending the 
press so late was Saudi objections to 
the media presence. 

Defense Secretary Richard Cheney 
was quoted as saying the Saudis 
“have their own rules and regulations 
and requirements, and they establish 
the ground rules under which people 
have access to cover activities inside 
the kingdom. That’s not something 
that we have control over.” 

A number of U.S. newspeople, 
who felt the U.S. government did not 
exactly press the issue, lobbied the 
Pentagon to allow media access. 

“{I}f the president had been inter- 
ested in having reporters on the 
scene, we would’ ve been there,” said 
Jack Nelson, Washington bureau 
chief for the Los Angeles Times. 
“Obviously he was not interested.” 

“I do believe Cheney could have 
gotten a pool in with the first wave,” 
commented United Press Interna- 
tional Washington bureau chief Berl 
Schwartz. “I have to express a cer- 
tain amount of disbelief that the U.S. 
government couldn’t get a handful of 





reporters in.” 

Quoting a former grade school 
teacher, Schwartz noted, “Better late 
than never, but better never late.” 

“It just seems to me that there’s not 
a very deep understanding of the role 
the press plays in this country when 
we are rather blithely kept from cov- 
ering what is the most important story 
in the world,” he said before the pool 
was deployed. 

“This goes beyond the usual access 
problems,” Schwartz said, adding, 
“The public has no objective way to 
know what’s going on.” 

Chicago Tribune bureau chief 
Nicholas Horrock said he thought the 
government was “really hiding 
behind” the Saudis’ long-standing 
resistance to the media. 

“It’s a convenient way to delay 
coverage,” he said, days before the 





pool was called. 

Horrock, who was Saigon deputy 
bureau chief for Newsweek during the 
Vietnam War, noted that government 
also would have been happy not to 
have the press there. 

He compared Saudi Arabia with the 
U.S. relationship in Vietnam, he said, 
“They’re not hosts and we’re not 
guests.” 

He noted, however, that the mili- 
tary has a history of not being recep- 
tive to the media. 

“It’s the military mind. The whole 
military framework does not want its 
activity scrutinized. It never has. It 
has a long history of not wanting the 
media there.” 

The Tribune, which was not in the 
pool rotation for this mission, sent a 
reporter to Dubai to request indepen- 
dently permission from the Saudi gov- 


SK 


Among the first photos of U.S. troops arriving in Saudi Arabia, picture 
was snapped by a World Airways pilot Chris Taylor before the Defense 
Department press pool arrived. The film was acquired by United Press 
International, which moved photos to clients. 














ernment to enter the country. 

Nearly all news organizations inter- 
viewed for this story, and others not 
in the pool, had taken similar action. 

Horrock said the pool makes sense 
for the first day to cover the landing, 
but after the troops are established, 
coverage should be opened up for 
accredited war correspondents. 

Horrock, who said there was a 
chance he might be going to the 
Middle East to petition for a Saudi 
visa, could not be reached for com- 
ment following deployment of the 
pool. 

AP sent a photographer and a 
reporter with the pool, according to 
Washington bureau chief Jonathan 
Wolman. 

“We were sharply disappointed 
there was not a pool sent in with the 
first arriving troops,” he said. “I 
think it’s fair to say the Pentagon 
heard from a lot of bureau chiefs in 
town expressing strong sentiment 
there should be a pool.” 

The “key test” of the pool’s effec- 
tiveness will be the media’s access to 
information and people, Wolman said 
of one of the big problems with the 
pool in Panama. 








Steve Hannah, managing editor of 
the Milwaukee Journal, said there is 
“no question this is not an ideal situa- 
tion, but it’s better than not being 
there at all.” 

Hannah likened the pool to a “pact 
with the devil. Either you make that 
pact with the devil or you don’t go at 
all.” 





vice president/newspapers, said that, 
while he was encouraged by sugges- 
tions for reform after the Panama 
pool, he was discouraged when the 
pool did not go right away this time. 

“They had the Saudis to fall back 
on, but at least they did activate it.” 

Thomasson said his company 
“raised hell” about the delay of the 





“I have to express a certain amount of disbelief that 
the U.S. government couldn't get a handful of 
reporters in.” — UPI Washington bureau chief Berl 


Schwartz 





Andrew Nibley, Reuters editor/ 
America, said he thought early cover- 
age was hurt by the lack of a pool. 

“I think it’s important that 
American newspaper readers and tv 
watchers and radio listeners know 
what’s going on when the military is 
involved,” Nibley commented. 

Scripps Howard also was in the 
rotation and sent a reporter from its 
Washington bureau. 

Dan Thomasson, Scripps Howard 





pool. “It may have done some good, 
it may not. I think the Saudis were a 
little touchy about it. I think that was 
OK with Cheney.” 

The Scripps Howard pool reporter 
also was in the rotation for the 
Panama pool, which Thomasson said 
should help his coverage. 

As E&P went to press, pool report- 
ers were first checking in with their 
offices. 

(Continued on page 56) 





By Debra Gersh 


The main reason the Pentagon 
delayed the press pool from covering 
U.S. troops in Saudi Arabia was the 
Saudi government’s request to 
exclude the media. 
It was not surprising, since the 
Middle East is not known for recep- 
tiveness to a free press, especially 
from outside its borders. 
Throughout the Middle East, “cen- 
sorship of the press, to one degree or 
another, is the rule,” according to a 
1989 report from the Middle East 
Research and Information Project. 
Newspapers, magazines, radio and 
television “are used as public rela- 
tions tools to promote government 
policies, and, of course, the leaders 
themselves,” the report said. “When 
countries are at war, the media vigor- 
ously promote an aura of victory.” 

Although the report, “The Press in 
the Middle East: Constraint, Consen- 
sus, Censorship,” was released last 
year, Barbara Koeppel, the Washing- 
ton, D.C.-based free-lance journalist 
who prepared it, said she has seen 
little change. 

In her report, Koeppel, former 
executive director of the Committee 





Carrot, stick control Middle 


to Protect Journalists, said, “State 
control over information is enforced 
by a system of rewards and punish- 
ments — up to and including mur- 
der in some countries. 

“This control extends not only to 


East press 


correspondents to enter. Journalists 
who have been there say they were 
allowed to interview only those cho- 
sen by the regime. 

As a result of the long-standing pro- 
hibitions, many news organizations 





Throughout the Middle East, “censorship of the 
press, to one degree or another, is the rule,” 
according to a 1989 report from the Middle East 
Research and Information Project. 








journalists working on local news 
organs, but to citizens working for 
news organs abroad, citizens working 
for foreign news agencies in their 
home country, and to retired journal- 
ists and foreign correspondents.” 

The Saudis also exert control over 
foreign news organizations operating 
there, according to Koeppel. 

She said the usual punishment for 
foreign reporters who displease the 
authorities is expulsion and denial of 
visas in the future. 

Saudi Arabia is one of the most 
difficult countries in the world for 





no longer even attempt to send jour- 
nalists, since they feel their coverage 
will be compromised. 


One of the most heinous acts 
against a foreign correspondent in the 
Middle East occurred earlier this year 
when Iraq hanged Iranian-born jour- 
nalist Farzad Bazoft, a stringer for 
The Observer in London, after charg- 
ing him with espionage (E&P, March 
24, P. 46). 

Bazoft, who was accused of spying 
for both Britain and Israel, was 
arrested near a military site where he 

(Continued on page 57) 
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By Mark Fitzgerald 


Citing lower-than-anticipated mar- 
ket demand; the Chicago Tribune 
folded its 4-month-old fax newspaper 
Aug. 17. 

When Tribfax was launched April 
2, it represented in many ways the 
most ambitious fax paper created by a 
daily newspaper. 

It had a dedicated full-time 
employee and was available nation- 
wide. Transmission was handled 
through US Sprint’s broadcast 
fax facilities in Overland Park, 
Kan. 

At its launch, the paper was adver- 
tised nationally, and throughout its 
existence the Tribune ran a steady 
stream of house ads promoting sub- 
scriptions. 

The one-page product included a 
single daily paid ad. 

“We have learned a great deal from 
our Tribfax test, and we are in a posi- 
tion to restart Tribfax or test other 
electronic products as opportunities 
arise,” Chuck DelGrande, manager 
of electronic products, said in a state- 
ment. 

Tribfax is believed to be the 
first fax newspaper to fold since 
the Hartford Courant launched the 
first modern-day one in the spring of 
1989. 

Managers of other fax, newspapers 
said it is a mistake to overestimate the 
demand — and potential profit — of 
the products. 

“When we launched Executive 
Fax, we said we did not see this as a 
profit center,” said Larry Werner, 
assistant managing editor/business 
for the Star Tribune of Minneapolis 
and St. Paul. Werner serves as the fax 
paper’s editor. 

Instead, the emphasis should be on 
gaining experience with emerging 
news transmission technologies, 
Werner said. 

“In my opinion, I think we 
have to stick with these experi- 
ments.” 

“There’s a temptation in times like 
these to find something to cut, and a 
fax paper is an area to cut,” Werner 
added, “but this is not the time to be 
cutting research and development 
into selling new ways of information. 
This is exactly when we should be 
investing in it, since the way we have 








Chicago Tribune folds fax paper 
Other newspapers remain committed to fax products 


been doing things is not paying off the 
way it used to.” 

The Star Tribune’s fax paper 
reaches a small but influential market, 
Werner said. 

“Several hundred of the top 
business executives of the Twin 
Cities receive it, and that has 
some value in enhancing our value 
and credibility with that group of 
people.” 

Executive Fax has been fairly inex- 
pensive for the Star Tribune, Werner 
said. 

Among other things, the fax pa- 
per is distributed through a rela- 
tively low-cost service called Spec- 
traFax. Though limited to eight 
outgoing lines, the paper rarely 
misses its 5 p.m. deadline, Werner 
said. 





its infancy and formative stages. 
We’re constantly looking at the prod- 
uct,” communications manager Den- 
nis Schain said. 

FaxPaper is actually turning a 
profit, but that is more because its 
cost of operation is relatively low, 
Schain said. 

Unlike the Tribune, the Hartford 
Courant is using a regional phone ser- 
vice for transmission. The paper also 
recently launched a 900-number, fax- 
on-demand service (E&P, Aug. 4, 
1990). 

Still, “You can’t go into this think- 
ing you’re going to have a lot of read- 
ers,” Schain said. 

The Courant has aggressively 
marketed FaxPaper with direct mail 
and telemarketing as well as house 
ads. 





Tribfax is believed to be the first fax newspaper to 
fold since the Hartford Courant launched the first 
modern-day one in the spring of 1989. 





Competition early on from a fax 
paper started by the rival St. Paul 
Pioneer Press thwarted the Star Tri- 
bune’s plan to increase the yearly 
subscription price to $500 from an 
introductory rate of $250. 

“The introductory rate became the 
permanent rate because of competi- 
tion,” Werner said. 

At the Pioneer Press, the $200-per- 
year NewsFax has done very well, 
especially on the Minneapolis side of 
the Mississippi River, managing edi- 
tor Mark Nadler said. 

“We’ve encouraged health clubs, 
hotels, restaurants, bars to take it and 
distribute as widely as they can to 
customers. NewsFax has exceeded 
our expectations in that sense.” 

Overall, the fax paper is almost 
exactly on the pace projected before it 
was launched last February. 

“We have absolutely no intention 
of shutting down our fax paper,” 
Nadler said. 

Similarly, the Hartford Courant 
says it remains committed to its fax 
product, FaxPaper. 

“We still feel the thing — even 
though it’s over a year old — is still in 





“ax on these kinds of things.” 


“It’s sort of a premium product, 
and it needs a lot of hand-holding (of 
customers) to win the day,” he said. 

The littlest fax paper — the Effing- 
ham (ill.) Daily News’ EDNFax — 
continues in business. 

Unlike all the other newspaper fax 
papers, EDNFax is sent free of 
charge, to about 125 businesses in the 
small town. 

“We have absolutely no plans to 
stop,” said Christopher Kade, man- 
aging director of the 13,000-circula- 
tion Daily News. 

“However, had I gone into this 
with a perspective of adding to the 
bottom line, I’m sure I would be 
highly disappointed and would have 
quit it,” he added. 

Effingham started the fax, Kade 
said, with two goals in mind: “First, 
to teach ourselves new ways to trans- 
mit the news; and, second, to educate 
our readers about new ways of 
receiving news. 

“We have modest goals,” he 
added, “and we’re going to stick it 
out, whereas some of the bigger 
papers are a little quicker to swing the 
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By Arelo Sederberg 


Blacks remain largely dis- 
franchised in the country’s news- 
rooms, especially in management, 
creating rising frustration over their 
inability to prevent distorted depic- 
tions of themselves in all media. 

This subject was discussed 
repeatedly — sometimes heated- 
ly — at the fifteenth annual conven- 
tion of the National Association of 
Black Journalists earlier this month at 
the Century Plaza Hotel in Los 
Angeles. About 1,400 people 
attended the conference, whose 
theme was: How to use words and 
images to define black society accu- 
rately through media predominantly 
owned and controlled by whites. 

A study distributed by NABJ indi- 
cates that black journalists have made 
only slight inroads into news manage- 
ment in recent years. 

Only 110 of 1,595 daily newspapers 
surveyed reported having at least one 
black manager. Out of 289 black 
supervisors, 46 were top manag- 
ers — editors, executive editors or 
publishers. 

In television news, the percentage 
was better, yet the number of blacks 
in management remains small. Of 84 
stations responding, 60 said they had 
at least one black news supervisor. 
NABJ, however, cited a recent 
survey by the Radio-Television News 
Directors Association that finds 89% 
of television newsroom supervisors 
are white. 

The conference came amid one of 
the tightest journalism job markets in 
recent years. It was described by one 
veteran recruiter, Arlene Morgan of 
the Philadelphia Inquirer, as “lousy, 
the worse I’ve ever seen.” 

As the conference wound down, 
more disheartening news arrived: the 
Labor Department report that overall 
unemployment in the nation in July 
had risen to a four-year high of 5.5%. 

Yet notes of optimism were 
sounded at many sessions. 

Participants in one, “Making the 
Transition Into Management,” 
showed by their own examples that 
advancement was possible, but it car- 
ried difficulties as well as rewards. 





If blacks are to achieve more con- 
trol over the dissemination of news, 
they must strive for managerial posi- 
tions where they personally can make 
a difference, said Delma Francis, 
night city editor at the Richmond 
(Va.) Times-Dispatch. 

“I enjoyed being a reporter, but I 
almost always found that white males 
were making decisions where my sto- 
ries would be played and what they 
would be,” she said. 

Francis said a good way to cut your 
teeth in decision making is at night, 
where chances are “you’ll be the only 
editor around” and thus have to make 
decisions on your own. 





Black journalists hit wall 


Management jobs still elusive 
as blacks in media seek control to correct stereotyping 


as they did before.” 

The job and promotion situation is 
even more difficult for women, a 
workshop called “Empowering Black 
Women Journalists” was told. 

“It’s a struggle every day, but that 
doesn’t mean I turn inside myself and 
contemplate my navel,” said Jessica 
Lee, White House correspondent for 
USA Today. “If you have to be twice 
as good, that is what you do. If you 
have to run twice as fast, that is what 
you do. Because if you fall down and 
miss your opportunities, you let down 
the people who are watching you.” 

Barbara Reynolds, former Chicago 
Tribune staffer and now a USA Today 





“I enjoyed being a reporter, but | almost always 
found that white males were making decisions where 
my stories would be played and what they would be,” 
said Delma Francis, night city editor at the Richmond 


(Va.) Times-Dispatch. 








“People never prepare you for 
management,” she added. “I figured 
that if I did the opposite of the worst 
editor I’d known, I’d do great, but its 
not that simple. You have to play the 
mind games to avoid pushing the 
wrong buttons on people.” 

Tammy Collins-Carter, managing 
editor of the 12,000-circulation Daily 
Comet in Thibodeaux, La., agreed. 

“Nobody teaches you to be a man- 
ager. What you must learn to do is 
encourage strengths, whether it be 
features or news,” she said. 

Graylian Young, Southeast bureau 
chief for Cable News Network, said 
the only way to management is “to 
demonstrate that you know your busi- 
ness.” He added, however, that his 
opportunity for a job, and to rise into 
management, may not be there for 
younger people today. 

“When I moved from radio to tele- 
vision a decade ago, media were 
looking for skilled minority persons,” 
Young said. “I can’t say that same 
attitude exists today. There is a con- 
servative bent out there and I don’t 
really feel they reach out as much now 





columnist, said she has suffered “one 
hurt and indignity after another” over 
her 20 years in journalism, including 
comments about “who really wrote 
my copy.” 

Carol Simpson of ABC News said 
that, despite the position she has 
reached, “I’m still viewed as a black 
woman, and that means I’m not 
thought of as being as good as a black 
man or a white man or woman.” 

The feeling of disfranchisement 
carries through various levels of suc- 
cess, panelists emphasized at another 
session. 

Actress Margaret Avery, con- 
cerned over unfair depictions of 
blacks in motion pictures, expressed 
a feeling of “helplessness, powerless- 
ness.” 

“If you’re black and over 30, you 
must keep your place. If I say some- 
thing, I risk being black-listed,” she 
said. 

To control their image, blacks must 
control the media, said director-actor 
Keenen Ivory Wayans, who agreed 
with Jeffrey Katzenberg, president of 
Walt Disney Studios, that “the base is 
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not strong enough for that yet.” 

Katzenberg admitted that studios 
have been careless in their depiction 
of blacks and other minorities and 
said, “It is our responsibility to do 
something about it.” 

In addition to being careful about 
portraying blacks, journalists must 
learn to understand other cultures as 
urban society is developing rapidly 
along pluralistic lines, speakers said. 
No single group will predominate 
among minorities, as blacks have in 
the past. 





oping pluralism may be giving blacks 
the same sense of disfranchisement 
that aggravated the riots of the 1960s. 

“Whites owned the stores in black 
communities and now Asians are 
coming in, so blacks are becoming to 
experience a new sense of violation.” 

Speakers emphasized that there 
were no easy answers to problems 
that may develop in the racial mix in 
urban societies, but everyone agreed 
the situation called for increased 
understanding and education among 
journalists. 





“There is a conservative bent out there and | don’t 
really feel they reach out as much now as they did 
before.” — CNN bureau chief Graylian Young. 





Disputes often erupt out of mis- 
understanding cultural matters, not 
over racial differences, said Jac- 
quelyn Mitchell, a professor of Afro- 
American and Women’s Studies at 
the University of California at Davis. 

New York Daily News editorial 
writer Pamela Moreland said a lack of 
understanding of cultural matters 
often leads to misinterpretation of dis- 
putes. 

A Haitian woman in Flatbush 
started a black boycott of a Korean- 
owned grocery store when she 
refused to pay posted prices, but bar- 
gaining is a part of culture in Haiti, 
Moreland pointed out. 

John Lee of the Los Angeles Times 
said Korean culture dictates that mer- 
chants do not smile at customers, 
only at people they know. Custom is 
to place change on the counter, not in 
the customer’s hand because contact 
between male and female in public is 
avoided. 

“A misunderstanding results and it 
comes off as rude,” he said. 

Lee blamed the press for playing up 





If there is any solution, said the 
Rev. Jesse Jackson, twice candidate 
for the presidency, it is education. 

“Our crisis is that by age 18 our 
children have watched 18,000 hours 
of television and listened to 22,000 
hours of radio. The answer to student 
dropouts, parent dropouts, as well as 
lower expectations from teachers, is 
to read — read if it means by candle- 
light, by fireplace, by moonlight.” 

Jackson said that in some ways 
“black journalists and white journal- 
ists aren’t equal.” He said that during 
his 1988 campaign, when black jour- 
nalists began to report enthusiastic 
Jackson crowds, “white journalists 
began to attack black journalists” for 
overreporting. 

Linda F. Williams, professor at the 
Joan Shorenstein-Barone Center at 
Harvard University, said the press 
treats black officials differently from 
white officials and cited claims of 
unfair treatment made by Washing- 
ton, D.C., Mayor Marion S. Barry 
Jr., who was on trial for drug and 
perjury charges. 





Carol Simpson of ABC News said that, despite the 
position she has reached, “I’m still viewed as a black 
woman, and that means I’m not thought of as being 
as good as a black man or a white man or woman.” 





“sexy stuff’ such as racial boycotts, 
and Michael Thornton, professor of 
Afro-American studies at the Univer- 
sity of Wisconsin, agreed, pointing 
out that the New York boycott was 
very limited, yet news reports sug- 
gested it was widespread. 

Troy Duster, director of the Insti- 
tute for Study of Social Change at 
UC-Berkeley, suggested that a devel- 








Joseph Perkins, columnist for the 
San Diego Union, disagreed, saying, 
“When a black elected official is 
accused of something, the first thing 
you (blacks) do is go claim harass- 
ment.” 

Although he did not mention Barry, 
Willie Brown, speaker of the Califor- 
nia State Assembly, said he “lives in 
terror every day of my life that some- 





body sent by government or some- 
thing else will act on a goal and desire 
to take me out.” His fear is not evi- 
dence of “paranoia,” he said, it is 
“just realism — what happens.” 


ANPA names 15 
minority fellows 


The American Newspaper 
Publishers Association Foundation 
has awarded fellowships to 15 minor- 
ity newspaper staffers and one jour- 
nalism educator to attend training 
workshops and seminars in the fall. 

ANPA Foundation and the Council 
for the Advancement of Science 
Writing also presented a new fellow- 
ship for minorities who cover or who 
want to cover science, to attend the 
four-day New Horizons in Science 
Briefing in Philadelphia. That recipi- 
ent is Harriet A. Washington, news 
copy editor at the Democrat and 
Chronicle, Rochester, N.Y. 

The 15 ANPA Foundation fellows 
are: Ramon C. Bracamontes, assis- 
tant city editor/business, the E/ Paso 
(Texas) Times; Brad Brown, acting 
news editor, The Tribune, Oakland, 
Calif. ; Jocelyn Crump, NIE coordina- 
tor, the Arkansas Gazette; Mabel 
Wong, assistant copy desk chief, the 
Milwaukee Sentinel; Freda D. Lewis, 
journalism instructor, Tougaloo Col- 
lege, Tougaloo, Miss.; Denise Rolark 
Barnes, editor, the Washington 
(D.C.) Informer; Berta George, man- 
ager of metro tv guide, Denton 
(Texas) Rector-Chronicle; Vicky 
Holland, features editor, the Musko- 
gee (Okla.) Daily Phoenix; Bernard 
D. Urbina, employee development 
manager, The Blade, Toledo, Ohio; 
Donna Y. Kato, feature writer, the 
San Jose Mercury News; Wynona 
Majied-Muhammad, assistant copy 
desk chief, the Daily News of Los 
Angeles; Tammy Collins Carter, 
managing editor, the Daily Comet, 
Thibodaux, La.; Jeannette N. Gulla, 
classified telemarketing manager, 
the Times, Shreveport, La.; Paul E. 
Jones, telemarketing manager, the 
Orlando Sentinel; and George Gon- 
gora, chief photographer, the Corpus 
Christi (Texas) Caller-Times. 


Zenger honored 


John Peter Zenger, an immigrant 
printer accused of seditious libel, was 
honored in an Aug. 4 ceremony at the 
site where 225 years ago his acquittal 
by ajury led to the First Amendment. 
The site, Federal Hall at Wall and 
Nassau streets in New York City, is 
also where the First Amendment was 
drafted. 
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Next move in electronic information battle 
Lawyers unsure if ruling will help phone companies enter new market 


By Mark Fitzgerald 


Has U.S. District Judge Harold 
Greene now lost his authority as a 
virtual one-man regulator of the 
nation’s telephone system? 

If he has, does that mean the 
regional Bell operating companies 
(RBOCs) are all but assured of mov- 
ing into electronic information ser- 
vices in the near future? 

A panel of top attorneys involved in 
the continuing litigation and lobbying 
split on those questions during a ses- 
sion at the American Bar Associa- 
tion’s convention in Chicago Aug. 7. 

At issue was the impact of the April 
3 ruling by the U.S. Court of Appeals 
for the District of Columbia. The deci- 
sion set out an interpretation of the 
“line of business restrictions” for 
RBOCs and the standards for mod- 
ifying the consent decree that broke 
up AT&T’s telephone monopoly in 
1981. 

RBOCs, which are eager to enter 
the potentially lucrative electronic 
information services business, hailed 
the ruling as the first step toward that 
goal. They see it as limiting Greene’s 
power to block their entry into this 
new market. 

Greene has been skeptical of 
RBOC assurances that they will 
neither use their monopoly control of 
transmission equipment to put com- 
peting service vendors at a disadvan- 
tage, nor subsidize the costs of elec- 
tronic services using revenues from 
their regulated businesses. 

“The message from the [appellate] 
court, it seems to me, is that the time 
has come for the district court 
[Greene] to reconsider its role and 
reconsider its function,” Richard W. 
Odgers, executive vice president and 
general counsel for the Pacific Telesis 
Group, told the ABA seminar. 

“The role the district court has 
assumed is well beyond that foreseen 
by the consent decree and is a role the 
district court is not especially well- 
equipped to do.” 

Greene’s court has become “a reg- 
ulator,” he said, “and I think, 
understandably . . . a somewhat 
testy regulator.” 

Among other things, the appellate 
ruling declared that Greene should 


show a “healthy degree of defer- 
ence” to the Justice Department, 
which no longer opposes the entry of 
RBOCs into electronic services. 

Further, the ruling said that when 
the Justice Department wants to 
make an uncontested modification of 
the decree, Greene cannot, as he has 
several times, impose his own idea of 
what would best preserve competi- 
tion. 

Probably most important for the 
RBOCs and their opponents, the 
appellate court said “theoretical” 
arguments about how RBOCs may 
abuse their regional monopolies 
should not be relied upon in modify- 
ing the consent decree and the so- 
called Modified Final Judgment 
(MFJ). 





court’s decision, Pacific Telesis’ 
Odgers said. 

It assumed, for instance, that the 
RBOCs “would be like eunuchs in the 
harem, supplying just dial tone and 
maybe the time and temperature” and 
would take their direction from their 
erstwhile parent, AT&T, Odgers 
said. 

Instead, the RBOCs adjusted well 
to the new competitive climate, 
Odgers said. 

“The fact is that there is no way we 
are going to go back to the telecom- 
munications system of the past two or 
three decades — MFJ or no MFJ.” 

The decree “has been turned 
upside down” and “is now being per- 
verted to protect the incumbents,” 
Odgers said, adding that one-man 





Among other things, the appellate court ruling 
declared that Greene should show a “healthy degree 
of deference” to the Justice Department, which no 
longer opposes the entry of RBOCs into electronic 


services. 








However, in the key question of 
whether RBOCs can generate their 
own information services, the appel- 
late court bounced the decision back 
to Greene, who will be taking up the 
issue in the next few months. 

“These are decisions that hold 
great promise for the Bell compa- 
nies,” said Richard E. Wiley, a 
Washington attorney who represents 
the American Newspaper Publishers 
Association and other information 
providers supporting continued 
RBOC restrictions. 

The newspaper industry has argued 
repeatedly, before Greene and in the 
halls of Congress, that so long as the 
RBOCs have monopoly control of the 
“bottleneck” transmission facili- 
ties — and thus have competitors at 
their mercy — they should not be 
permitted to generate information 
services themselves. 

That argument, which is based on 
fundamental misconceptions of the 
telecommunications industry today, 
has been undercut by the appellate 





rule by Greene aggravates the situa- 
tion. 

“The fact is, a single district court 
judge — operating with no advice 
save what he gets from a few court 
clerks and from wildly divergent testi- 
mony from opposing sides that is 
inherently unverified -— cannot pro- 
vide quickly and promptly the 
answers that are needed in this fast- 
changing environment,” Odgers said. 

The appellate court decision was 
also hailed by the Justice Depart- 
ment, which brought the case. 

“This decision is not a victory for 
the BOCs, or the Justice Department, 
but a victory for consumers, said 
Alison Smith, deputy assistant attor- 
ney general for the Justice Depart- 
ment’s Antitrust Division. 

The agency argued that Greene 
should consider only antitrust issues 
when deciding whether to open “line 
of business” restrictions. He should 
not consider, as he has, such issues as 
possible RBOC abuses of the phone 
line bottleneck or cross-subsidization 





16 


EDITOR & PUBLISHER for August 18, 1990 




















of unregulated businesses. 
“The mere theoretical possibility 
that the BOCs could use its monopoly 
power to impede competition is not 
sufficient to [maintain] the line of 
business restriction,” Smith said. 

However, RBOC opponents say 
they are not so sure Greene will feel 
any more restrained, or that RBOCs 
are assured entry into information 
services. 

“Having seen Judge Greene in 
action, as many of you have, I don’t 
think he’s going to be unduly 
influenced by the tone of an appellate 
court decision,” said RBOC oppo- 
nent Richard E. Wiley, declaring that 
on remand Greene “is going to find a 
way to keep BOCs out of electronic 
information services.” 

Wiley and Jim G. Kilpatric, senior 
vice president of AT&T, said they 
were encouraged by much of the lan- 
guage of the appellate court deci- 
sion — and by what is not in it. 

“Despite the fervent contention of 
the BOCs that the line of business 
restriction was unconstitutional, the 
appellate court speni not one word on 
it in its 51 pages. Nor have we heard a 
word here today about it,” Wiley 
said. 

AT&T’s Kilpatric said he was 








impressed that the appellate decision 
repeated in detail the many abuses 
that led to the AT&T breakup. 

“The opinion, it seems to me, 
seems to go out of its way ... to recite 
with precision the specific allegations 
of abuse involved in the original 
case — access inferior in quality, 
higher in price, the discriminatory 
service ...the BOC self-dealing,” 
Kilpatric said. 








“To submit waiver complaints at 
that rate and then complain that 
[Greene’s decisions] amount to de 
facto regulation strikes me as wanting 
to have it both ways,” he said. 

Similarly, ANPA attorney Wiley 
said he is confused about the Justice 
Department’s about-face on the 
RBOC entry into information ser- 
vices. 

“I have never been able to under- 





“The opinion, it seems to me, seems to go out of its 
way ... to recite with precision the specific 
allegations of abuse involved in the original case — 
access inferior in quality, higher in price, the 
discriminatory service . . . the BOC self-dealing,” 


Kilpatric said. 





“All this suggests to me,” he 
added, “that the court recognizes that 
antitrust risks are inherent in the 
industry . . . and [it is] not going to 
relax its protection against them 
unless and until other protections are 
introduced.” 

Kilpatric said there was a certain 
hypocrisy in RBOC complaints about 
Greene becoming a “regulator.” 





stand,” he said, “how the Depart- 
ment of Justice could have put the 
country through the dislocation, the 
cost, the agony of the consent 
decree — and then, three years later, 
when there has been no change in 
market conditions or technology, turn 
around and say to Judge Greene, 
‘Everything is OK. We don’t need the 
restrictions any more.’ ” 








LEGAL BRIEFS 





Call a reporter, 
get fired 


A Pensacola, Fla., food server who 
urged a newspaper to profile a 115- 
year-old man was fired from her job at 
the Council on Aging because she was 
not authorized to contact the media, 
officials said. 

Betty Scanlon, 60, earned $3.80 an 
hour serving lunch to about 10 senior 
citizens. She also set aside meals for 
sailors who delivered food to elderly 
patrons of the council’s Meals on 
Wheels program. 

Scanlon called the Pensacola (Fla.) 
News Journal after a sailor said he 
delivered meals to a man who claimed 
to be 115. A reporter said she would 
investigate the claim and also wanted 
to write about the Navy volunteers. 

— AP 


Oregonian wins 
shield law 
penalty 


In the first instance of a newspaper 
seeking money for a shield law viola- 
tion, an Oregon state court judge has 








ordered a plaintiff's lawyer to pay for 
improperly subpoenaing an Orego- 
nian photographer to testify at a 
traffic injury trial. 

Washington County Judge Gregory 
E. Milnes threw out the subpoena and 
awarded $1,050 in fees to Oregonian 
Publishing Co. attorney Charles F. 
Hinkle because the plaintiff's lawyer, 
George G. Curtis, sought photogra- 
pher Robert L. Bach’s testimony in 
defiance of Oregon’s shield law. 

Despite the 1973 shield law pro- 
tecting news employees from being 
compelled to testify about unpub- 
lished information, the paper fights 
about one subpoena a month, Hinkle 
said. The Oregonian always wins, but 
repeating the same process is costly 
and wastes court time. 


Libel settlement 


Former state official Larry Mehau 
and United Press International re- 
solved a 13-year-old libel suit stem- 
ming from allegations linking Mehau 
to organized crime, lawyers said. 

A judge dismissed the suit last Sep- 
tember, saying UPI was protected by 
the “neutral reporting doctrine.” The 
judge also said Mehau, now a 
rancher, failed to prove the news 





report false. 

Mehau appealed the decision, and 
the case was sent to mediation. 

Under the settlement, UPI will 
make a charitable donation with some | 
of the money it would have spent on 
continuing the legal battle, according 
to the joint statement from Mehau and 
UPI’s attorneys. 

The 1977 story in dispute quoted an 
article in the now-defunct Valley Isle 
newspaper on Maui. The newspaper 
implied that underworld figures had 
killed Hawaiian environmental activ- 
ist George Helm. 

UPI reporter Dennis Stone filed a 
story based on the newspaper report 
and an interview with Helm’s father. 
His story quoted Helm’s relatives as 
saying the missing activist had been 
threatened by Mehau, then a member 
of the state Board of Land and 
Natural Resources. 

The story also said Helm’s brother, 
Adolph, identified Mehau as the 
“godfather” of organized crime in 
Hawaii. 

Mehau sued UPI, but lost two years 
later after a trial. The state Supreme 
Court reversed the decision on appeal, 
concluding Stone acted with actual 
malice. It was thrown out of federal 
court last year. 

— AP 
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By Debra Gersh 


As East Germany grapples with 
overwhelming changes, its newspa- 
pers also must learn to deal with the 
freedoms — and marketing 
challenges — that have emerged on 
the road to capitalism. 

A group of journalists from the Ger- 
man Democratic Republic recently 
traveled to the United States for a 
four-week program slated to take 
them to newspapers in seven cities 
across the country. 

The program was sponsored by the 
Office of International Visitors of the 
United States Information Agency 
and administered by the International 
Education and Training Division of 
Delphi International Group. 

Four of the journalists, three from 
newspapers and the fourth from 
radio, met with E&P in Washington, 
D.C., their first stop. 

Following the peaceful ouster of 
the communist government last fall, 
newspaper circulations grew as peo- 
ple clamored for news and newspa- 
pers became free to write unencum- 
bered accounts of events. 

That growth was short-lived, how- 
ever, as West German newspapers 
began to appear, enticing East Ger- 
man readers with thicker, better- 
looking products. 

Then, when state financial support 
of the media stopped, some newspa- 
pers, which had an understandably 
dismal advertising base, were forced 
to close. 

“We were a limited newspaper,“ 
explained Regina Villavicencio, edi- 
tor at Neue Zeit in Berlin. “That 
means we had circulation about 
130,000, but it was limited. There 
were more people who wanted to read 
this newspaper, but it was not possi- 
ble, because the party, the official 
Communist Party, said it’s not 
allowed. 

“But after the changes in the end of 
December-January, it was allowed to 
print more circulation,“ she con- 
tinued. “We had circulation about 
150,000. 

When East Germany opened its 
doors to West German newspapers 
last March, she said, readers were 
drawn away and circulation of Neue 
Zeit fell. 








“We are not in the red figures, but 
our circulation is nearly 70,000.” 

Klaus Baschleben, editor of Ber- 
liner Allgemeine/Der Morgen in Ber- 
lin, told of similar experiences. 

Speaking through escort/interpre- 
ter Heide Crossley, who is on con- 
tract with the U.S. State Department, 
Baschleben said in the first half of 
1989, “We actually experienced, in 
the true sense, freedom of the press, 
which was only left to the ethical prin- 
ciples of the individual, and that also 
is reflected in a strong increase in the 
daily circulation.” 

He also reported circulation 
declines as West German newspapers 
become available. 





Coping with freedom 


Unleashed from communism, East German journalists 
wrestle with capitalism and competitors 


Since Ostsee Zeitung is using 
equipment no more modern than 
Linotype machines, the paper must 
“very, very quickly use the ad- 
vantage of advertising to then go 
back and use the money and buy 
press equipment,” he said. “And 
then we probably will have a chance 
to become competitive in the mar- 
ket.” 

Baschleben said he thinks one of 
the biggest problems is that newspa- 
pers “are becoming an object of the 
free market” and “now have to adapt 
and they have to literally offer them- 
selves like products, like Pampers, 
like sausages ... The danger that lies 
in this situation is that journalism 





“Of course, our paper was unable to meet the 
standards and the qualities of the new West German 
competition,” Baschleben said. “Because for 40 years 
the public was unable, or not allowed, to read this 
press, they of course all jumped at the opportunity of 


doing so.” 





“Of course, our paper was unable 
to meet the standards and the quali- 
ties of the new West German competi- 
tion,” Baschleben said. “Because for 
40 years the public was unable, or not 
allowed, to read this press, they of 
course all jumped at the opportunity 
of doing so.” 

At the same time, he said, newspa- 
pers that previously were subsidized 
by the government had to survive on 
their own. 


To meet the competition, Berliner 
Allgemeine merged with Der Morgen 
to form a national newspaper, which 
in turn has been acquired by a larger 
company. 

In the north, Ostsee Zeitung in Ros- 
tock is facing stiff competition from 
papers based in Hamburg and Lii- 
beck, noted deputy chief editor 
Thomas Hoppe, who spoke mainly 
through Crossley. 

“The appearance of the Western 
newspapers is a lot better, the quality 
of the paper, the design,” Hoppe 


said. “Our chance [to succeed] is to © 


be the local informer. Local news is 
our strength.” 





really is going down the tubes ... The 
journalism, or the editorial aspect, 
they have to follow the guidelines of 
salability.” 

Technical problems sharply restrict 
Neue Zeit’s marketing ability, Villa- 
vicencio said. 

Another technical problem is that 
the paper is printed early in the day 
because it shares press facilities with 
another newspaper. 

“The first two pages of my newspa- 
per are for the current reporting,” she 
said. “We can’t be so new, because if 
there is a football game and it ends at 
11 o’clock in the night, we can’t say 
what is the end. It’s impossible.” 

Even improved printing schedules 
would not help, she said, because the 
paper depends on the post office and 
railroad for delivery around the coun- 
try and must comply with those 
schedules. 

Adjusting to the changes, however, 
has been an ideological, as well as 
economic and technical, process. 

Standard procedure under the com- 
munist government was that “every 
single paper was either published 
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under the tutelage of a political party 
or a political organization,” Baschle- 
ben explained. “There was a govern- 
ment-influenced media politic and 
they dictated what was to be pub- 
lished and what wasn’t allowed to be 
published. 

“After the change, a very compli- 
cated process took place that was 
moving into the direction of press 
freedom, and within the editorial 
departments, editorial organizations, 
a democratization began to take 
place.” 

Older journalists who had worked 
under censorship for decades “had 
extreme difficulties with this process, 
and some of them just kind of threw in 


editorial staffers, who had long 
opposed the government, found it 
easier to adjust. 

One of the high points occurred 
during demonstrations last Nov. 4, 
when journalists were demanding 
press freedom. 

“Because of the tremendous public 
support, many of the journalists all of 
a sudden felt the strength of support, 
which kind of was speeding up the 
entire process of change,” Baschle- 
ben said. “I was the only journalist 
who was able to speak at that demon- 
stration publicly and, for me too, it 
was sort of the moment of confirma- 
tion and demand to go in the direction 
of freedom.” 

Hoppe said that while change itself 
has been quick, getting used to it will 
take longer. 

“The relationship that was in exis- 
tence when the party dictated what 
we had to write ... changed from one 
day to another, very abruptly,” he 
said. “It’s probably going to be a slow 
development, because everyone has 
their own opinion of the world, so it’s 
going to be a slow development. 


the towel,” he said, while younger . 





their jobs as newspapers closed. 

For those working, however, Villa- 
vicencio said it is an exciting time, 
and most journalists at her paper are 
pleased by the changes. 

“The life is, you have so much to 
report, and for all it is a great time to 
be a journalist who is really in their 
heart a journalist.” 

Radio journalist Gero Kurze is 
president of the Association of GDR 
Journalists, a group whose mandate 
has changed along with the profes- 
sion. 





talistic, the association is seeking a 
new role, he said. 

“And so on behalf of our colleagues 
in these organizations, we have to 
defend now the rights of journalists in 
the GDR while it’s still the GDR,” he 
said. “The problem is, we never have 
learned to live in a capitalist society. 

“It. is very frustrating,” said 
Kurze, who admits feeling like an 
illiterate when it comes to capi- 
talism. 

He predicted most East Germans 
“will not learn how to deal with the 





“Now we have a so-called Media Ministry in the 
GDR,” Kurze said. “It’s interesting because it’s located 
in the same building where [Nazi Reich Minister for 
Public Enlightenment and Propaganda Joseph] 
Goebbels had his propaganda ministry.” 





Last fall, Kurze, colleagues and 
representatives of political groups 
began to write a law protecting free- 
dom of expression, as earlier leaders 
of the press group had demanded. 

“In spite of the fact that we had in 
our constitution already fixed that we 
had freedom of the press, it was not, 
in fact. It was fiction,” he said. 

Parliament was presented with 16 
principles to guarantee the right of the 
public to get information and to 
express freely their opinions, the 
rights and the duties of journalists, 
and the rights and the duties of media. 

“And now we are in the process to 
deny some of these principles,” he 
said. After the first free parliamentary 
elections in March, the revolution 
took a turn. 

“Now we have a so-called Media 
Ministry in the GDR,” Kurze said. 
“It’s interesting because it’s located 





their heart a journalist.” 


“The life is, you have so much to report, and for all 
it is a great time to be a journalist who is really in 





“Our main interest, of course, is to 
focus on an effort to represent many 
different opinions, opinion pluralism, 
basically.” 

“T thought a long time to be a jour- 
nalist,” Villavicencio said. “One 
point was that I’m not free to write 
what I want, so I’m just at the news- 
paper since February, but earlier it 
was very hard to be a journalist. You 
could become ill because of it.” 

Now, she said, there is no shortage 
of would-be journalists, especially 
since many working journalists lost 








in the same building where [Nazi 
Reich Minister for Public Enlighten- 
ment and Propaganda Joseph] Goeb- 
bels had his propaganda ministry. 

“They are trying to do the work 
alone, without any public help,” he 
said. 

The journalists association plans to 
disband in the fall, making way for 
two trade unions, one for journalists 
and one, under the umbrella of the 
German Trade Union Association, 
for all other media workers. 

Because society is becoming capi- 





rules, how to live under these rules, - 
how to have success. That’s a prob- 
lem because our weakness could 
make weak as well the trade union 
movement in West Germany. They 
acknowledge this, and started to help 
us as fast as possible to defend our 
own interests and the interest of our 
colleagues. 

“In spite of the fact that the system 
was ineffective...and brought people 
uninterested in their own develop- 
ment, from the social point of view, 
there were interesting achievements 
in our country as well. 

“But now it’s impossible to say 
openly in public. It’s impossible to 
say that there are achievements 
which should be used as well in the 
coming German society.” 


IAPA tour canceled 


Plans for the Inter American Press 
Association’s South American tour 
next month have been put on hold 
because President Bush canceled his 
planned first visit to South America. 

The IAPA had planned a “preview 
tour” to countries on the Bush itiner- 
ary, scheduling advance meetings 
with the same presidents and other 
authorities Bush would visit two 
weeks later. The tour is suspended 
until the visit is rescheduled. 

Journalists who signed for the tour 
were advised and deposits have been 
refunded, according to [APA presi- 
dent Edward Seaton. 

Host publishers of [APA member 
newspapers in the five countries — 
Argentina, Brazil, Chile, Uruguay 
and Venezuela — say there should be 
no trouble rescheduling the appoint- 
ments. 
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By M.L.Stein 


The time has come to shift journal- 
ism education from its traditional 
print roots to a generic, “information- 
based” curriculum, two prominent 
journalism educators have suggested. 

They argued at a Minneapolis con- 
vention that journalism training 
should look beyond the student’s first 
job to his or her entire career, which 
may involve several job changes in 
communications. 

Also, they pointed out, a number of 
journalism majors do not even go into 
journalism. 

The discussion took place on a 
panel, “The Great Debate: What 
Does Belong in a Journalism School, 
Anyway?” at the 73rd annual con- 
vention of the Association for Educa- 
tion in Journalism and Mass Commu- 
nication (AEJMC) Aug. 9-12. 

Panel moderator Ed Mullins, dean 
of the College of Communication, 
University of Alabama, pointed out 
that the core of most journalism pro- 
grams consists of newspaper report- 
ing and editing, and press law, history 
and ethics — even though most stu- 
dents seek careers in public relations, 
advertising and broadcasting rather 
than in newspapers or magazines. 

Moreover, he went on, a recent 
Ohio State University enrollment 
study indicates many journalism and 
mass communication graduates do 
not enter the media at all. 

“Given this employment picture,” 
Mullins said, “should the prevailing 
sequence structures be retained, 
abandoned, retained but modified, or 
what?” 

“Would a generic or partly generic 
approach work better?” 

Tom Bowers, associate dean of the 
University of North Carolina School 
of Journalism, thinks it might. He 
urged that the “minimum require- 
ments” for an information-based cur- 
riculum include information gather- 
ing, computer literacy, a foreign lan- 
guage, information processing, verbal 
skills, visual skills and information 
delivery. 

Liberal arts would take on greater 
importance, he continued, so stu- 
dents would receive “an education 
for life, not for a living.” 

Since all fields deal with informa- 
tion and are increasingly relying on 
databases, “it seems sensible to think 








about moving away from the print 
journalism-based curriculum,” Bow- 
ers said. “Such an approach will also 
be good for the increasing number of 
students who are not going into our 
fields.” 

Bowers, a past president of 
AEJMC, observed that “entrenched 
attitudes and inertia of faculty” will 
impede change. He conceded that 
some of the traditional structure of 
journalism education will have to 
remain during a transition period to 
meet media demands. 

He added, however, that the “out- 
standing schools of the future will be 
the ones that can make the transition 
to an information-based curriculum 
while continuing to be strong in tradi- 
tional areas.” 





Generic journalism education 
Reception cool as professors propose ‘information-based’ curriculum 


and even research methods can be 
taught in courses that cut across mass 
communication disciplines. 

Turk suggested that journalism cur- 
ricula also be tailored to educate stu- 
dents for life as well as their first job. 

“We not only educate for a profes- 
sion, but we have an obligation to 
educate about a profession so that its 
role and function is appreciated and 
understood,” she explained. 

Still, although Turk regards the lib- 
eral arts and sciences as important for 
the j-major, they should remain the 
foundation of a journalism program, 
“not the finished educational struc- 
ture.” 

Currently, most journalism schools 
and departments, whether accredited 
or not, split their requirements into 





Since all fields deal with information and are 
increasingly relying on databases, “it seems sensible 
to think about moving away from the print journalism- 
based curriculum,” Bowers said. “Such an approach 
will also be good for the increasing number of 
students who are not going into our fields.” 





The new curriculum, Bowers con- 
tended, will make journalism schools 
and departments more popular on 
campus, attracting more majors and 
non-majors. 

A similar approach was taken by 
Judy VanSlyke Turk, director of the 
School of Communication, Kent 
State University. 

“The ‘old’ journalism school curri- 
culum doesn’t meet the expanded 
focus or the needs of today’s students 
and it probably doesn’t meet the pub- 
lic need either,” she said. 

Turk contended that newswriting 
and newspaper makeup and layout 
are not the greatest needs of advertis- 
ing and public relations students. 

Nor, she said, should broadcast 
students be required to take ethics 
and law courses geared to print jour- 
nalism. 

“Many of these skills and concepts 
can be taught more generically than 
they are now, or at least in multidis- 
ciplinary settings or courses that give 
students exposure to more than one 
application,” Turk elaborated. 

She said writing, design, ethics, law 





roughly 75% liberal arts and outside 
courses and 25% in the major. 

Accrediting standards are stricter, 
requiring 90 hours outside the major 
unit, of which 65 hours must be in the 
traditional arts and sciences. None of 
the latter courses can come from the 
journalism or mass communication 
unit, although some j-courses qualify 
as liberal arts courses for non-majors. 

This arrangement should remain 
pretty much as it is, said a third 
panelist, William L. Winter, execu- 
tive director of the American Press 
Institute. 

“You do not need a radical restruc- 
turing of journalism education,” he 
told the audience. “Maintain a news- 
paper focus. The industry is your 
greatest source of support. You can’t 
turn your back on it.” 

Winter asserted that the skills 
taught in the news/editorial 
sequence — writing, editing, ethics, 
interviewing and media law — have 
wide applicability in media jobs out- 
side newspapers “and, in fact, in 
most non-media businesses.” 

(Continued on page 55) 
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And, you may be surprised by what you 
find. Some big spenders may be companies you e S 
never expected. In media you wouldn’t have 
predicted. 

When 35,000 brands advertise in nine {Oo See 
media, things can be overlooked. Like where 


money is going. 


But LNA/Arbitron’s Ad $ Summary keeps \ \ } | lO S Ol \ \ 
you right on top of where every dollar ends up. % 
All 35 billion of them. 


In Consumer Magazines. Sunday Magazines. 
Newspapers. Outdoor. Network TV. Spot TV. Cable 
TV. Syndicated TV. And Network Radio. 


It’s all here—in the only integrated source 
of the leading media databases. 


35,000 brands. Alphabetically listed. With 
spending habits on display in a nine-media total. 

The top 1,000 advertisers. Ranked by total 
media dollars. And broken out in each of nine 
media. 


Even the top 100 companies. Five-year 
trends. In 32 product categories. 


As an extra bonus, the year-end edition 
spotlights the top 10 brands in 275 categories. 


It’s the same information we supply to 
major media firms like MPA, TVB, RAB, NAB 
and IOA. 


And top news publications like The New 
York Times, Advertising Age, Adweek, Marketing 
and Media Decisions and hundreds of clients. 


Maybe they know something you should be FREE MEDIA REPORT 
finding out. Yes, I Want To Get To Know The Big Spenders 
Like how to target the big spenders. Or es ere 
where to locate the competition’s media dollars. Order Now—And Receive A Free Media Report Of Your Choice. 


O) Nine-media totals in Category; 
(product) 





Either way, Ad $ Summary is the only way 
to get this invaluable data. 


1 O or totals in each of nine media on the following five companies: 
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So, get the book that can become your I've enclosed my check/money order for $ 
best seller. O) Yes, I want to know more about your full line of services. 


Name and Title 





And write your own happy endings. 


Company 





Address City 





Get To Know The Big Spenders. 


State Zip Phone (_ ) 





Kyra Koury, Leading National Advertisers 
136 Madison Avenue, New York, NY 10016 


L Or call Kyra at: 1-800-LNA-DATA or (212) 725-2700 A 


Send to: Offer Expires 12/15/90 


LEADING NATIONAL ADVERTISERS @ A VNU MARKETING INFORMATION SERVICES COMPANY 








By Arthur Ciervo 


Avoid using the scattershot ap- 
proach in trying to place opinion-page 
articles in newspapers, Phil Joyce, 
“Commentary” page editor for the 
Philadelphia Inquirer, told college 
practitioners at a recent workshop in 
Harrisburg, Pa. 

“Every day that we op-ed editors 
start out, we have to climb a mountain 
made up of words, sentences, para- 
graphs and pages,” he said. “The 
easier we can make that path up the 
mountain, the better off we are. 

“Therefore, don’t send us four or 
five pieces at a time from your profes- 
sors, and don’t send us 10,000-word 
commencement speeches. If you 
have a speech in which the speaker 
has something to say, pick out 700 to 
800 words and send it in.” 

Joyce also serves as president of 
the National Association of Op-Ed 
Page Editors, organized in May at a 
meeting in Minneapolis. 

Speaking at a workshop on “Ini- 
tiating, Writing and Marketing Op- 
Eds,” Joyce noted that the modern 
version of the op-ed page was started 
about 22 years ago by the New York 
Times. Herbert Bayard Swope is 
credited with inventing the op-ed 
page at the New York Evening Sun in 

1921. 
| “When I started about 20 years 
ago,” said Joyce, “we got nothing 
from the colleges and universities. To 
find a piece, we had to go into the 
national academic journals. Then we 
had to excerpt the article and get per- 
mission to run it.” Now, he added, 
colleges, universities and think tanks 
are doing the best job in providing op- 
ed articles to newspapers. 

Still, the odds are strongly against a 
submission being used. “I get about 
300 or more op-ed pieces from col- 
leges and universities each year,” 
said Joyce, “and last year I used 101 
of them.” Many of those used, he 
noted, are solicited. 

Overall, “Your chances of getting 
your unsolicited op-ed piece used are 
about 30 to 1. With those kinds of 
odds, you may want to get out of the 
office and go to the track, but please 
don’t. We need you.” 

To improve a school’s chances of 
getting its op'eds used, Joyce offered 








(Ciervo is é free-lance writer.) 


Making it into the op-ed pages 


Editor offers some advice 


the public relations practitioners a list 
of do’s and don’ts: 

@ Include the office and home 
phone numbers of PR people and the 
professors on submissions. “We have 
actually rejected pieces because we 
were ready to go with an article and 
we couldn’t contact the author to get 
answers to some questions. We are a 
morning paper and work at night.” 

© Keep the cover letters brief. 

@ Send in opposing views. “If we 
get two op-ed pieces and one agrees 
with our editorial position and the 
other one is opposed to it, we prob- 
ably will pick the one in opposition.” 
The reason: there should be room for 
other views. 

© Keep the piece to 750 to 800 
words. 

@ Include Social Security numbers 
on submissions. “If we use the piece, 
we will have to call you up anyway to 
get the number for payroll,” Joyce 
noted. 





Joyce also noted that, according to 
his editorial page editor, “The most 
feared words in the English language, 
as far as op-ed page editors are con- 
cerned, are, ‘I just returned from the 
Soviet Union.’ I’m beginning to feel 
that I’m the only person from the U.S. 
who has never been to the Soviet 
Union. 

“This is not to say that we don’t 
welcome op-ed pieces from campus 
experts who have something different 
to say about the Soviet Union, 
Lithuania, Hungary, and other East- 
ern European countries.” 

The other speaker at the workshop, 
set up by Pennsylvania State Univer- 
sity, was Jeffery Hanna, director of 
college relations at the College of 
Wooster, Ohio. 

“Professors on our campuses are 
doing interesting work and do have 
interesting stories to tell,” he said. 
“Often they don’t have a chance to 
tell those stories outside their class- 





Joyce also noted that, according to his editorial 
page editor, “The most feared words in the English 
language, as far as op-ed page editors are concerned, 
are, ‘I just returned from the Soviet Union.’ I'm 
beginning to feel that I’m the only person from the 
U.S. who has never been to the Soviet Union.” 





e@ If you want the piece returned, 
send self-addressed envelopes. 

@ Timeliness is important. “If you 
anticipate or see something in the 
news that has timeliness to it, give us 
a call.” 


@ Submit more regional and local 
pieces. “Ever since I’ve been on the 
op-ed page, this is one area where we 
just can’t find many good op-ed 
pieces. They don’t have to be about 
zoning board hearings. The articles, 
for example, could be about some 
educational program that is helping 
other schools or about medical care 
problems.” 


@ Letters are better than tele- 
phones. “The editorial board of the 
Inquirer is not completely convinced 
that the telephone is a useful inven- 
tion. If you must call an op-ed page 
editor, call on Mondays, Tuesdays or 
Wednesdays. Thursdays and Fridays 





are especially hectic.” 





rooms. Op-eds are a way to do that.” 

He encouraged participants not to 
“waste an op-ed editor’s time with 
pieces that do not have a chance of 
making it. Read the op-ed pages to get 
a sense of what editors will and will 
not run. 

“Like news, you have to keep up 
with what’s going on out there in the 
world. You have to figure out what 
topics stand a chance of being used 
and, more important, what the topics 
will be tomorrow.” 

Fifty college and university public 
relations practitioners from across 
the country attended the session. 


Sports course 


Beacon Communications of Acton, 
Mass., has offered to teach a one-year 
sports journalism course for free to 
students at participating local 
schools. 
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LEGAL 





Asserting that its First Amendment 
rights have been affected, the San 
Francisco Chronicle has appealed a 
federal court decision that forbids 
convict Dannie Martin from writing 
bylined articles for the paper. 

Chronicle attorneys also filed a sec- 
ond suit with the Ninth Circuit Court 
of Appeals asking for a suspension of 
the order against Martin pending the 
outcome of the appeal. 

On June 26, U.S. District Judge 
Charles Legge in San Francisco ruled 
that the federal Bureau of Prisons was 
justified in barring Martin from “‘act- 
ing as a reporter” because his writing 
threatened prison security. 

Martin, a 50-year-old bank robber, 
had written 29 op-ed pieces for the 
Chronicle before prison authorities 
objected to one that told about con- 
vict unrest over measures initiated by 
a new warden at the Lompoc, Calif., 
penitentiary. 

Judge Legge said prisoners do have 
First Amendment rights but added 
that “when those rights conflict with 
a genuine concern for prison security, 
as in this case, restraint can be 
imposed.” 

Chronicle attorney Neil Shapiro 
said Legge’s ruling created a “chilling 
effect” on the paper’s right to pub- 
lish without governmental restric- 
tions. 

“Here the chilling effect is because 
of the consequences to the author, not 
the paper,” he added, “but it would 
be a heartless publisher who would 
not consider those consequences.” 

Peter Sussman, editor of the Chro- 
nicle’s Sunday Punch section where 
Martin’s pieces have appeared, told 
E&P Aug. 7 that he was holding a new 
article but feared the consequences to 
the writer were it published. 

Martin is confined to a federal 
prison in Phoenix. 

“Prison regulations say that Martin 
cannot act as a reporter but I don’t 
know what that means,” Sussman 
said. “I do know that Martin could be 
punished if I run it. The judge’s order 
does not prevent us from publishing 
the article but it’s a form of censor- 


Oregonian scholars 


Thirty new scholarship winners 
were among those honored by the 
Oregonian Publishing Company 
recently, joining about 200 needy high 
achievers who received college schol- 
arships. Winners were selected from 
up to 900 applicants. 





ship nevertheless. We’re in a dam- 
nable position,” 

Martin’s lawyers have filed a sepa- 
rate appeal from Legge’s ruling and 
also have asked an appeals court to 
stay Legge’s ruling until the appeal is 
resolved. 

They have asked that Martin be 
allowed to continue to write under his 





Chronicle appeals ruling barring prison journalist 


byline and receive compensation, 
with payments being placed in a trust 
account until his release from prison. 


The lawyers also agreed to give the 
prison warden three days’ notice 
before a Martin article appears in a 
newspaper. 


— M.L.Stein 
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THE GREATS 


It’s not only that more U.S. newspapers use VU/TEXT as 
their electronic library service than all others combined — it’s that 
more of the best newspapers use us. Join them and we'll do 
the same fast, cost-efficient job for you. With our stand-alone and 
service bureau options, we provide a complete solution for 
all newspapers regardiess of size. And if you're not in the market 
for ar. electronic library, you'll still want VU/TEXT—the information 
retrieval VU/TEXT—so your reporters can access the other greats. 
For more information, call Joe DiMarino 800-323-2940. 
In PA, (245) 574-4404. 
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325 Chestnut Street, Suite 1300 
Philadeiphia, PA 19106 
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By Mark Fitzgerald 


In what may be a first for a metro 
paper, the Chicago Sun-Times is 
publishing a weekly section that will 
last for just the summer. 

Sizzle is a 12-page section pub- 
lished Wednesdays since July 18. 

Its flag announces Sizzle’s imper- 
manence: “And Every Wednesday 
For a While,” it adds after each date. 

“A While” ends Sept. 5. 

“That’s the Wednesday after 
Labor Day. We figure, back to 
school, back to work — that’s the 
end,” said Steve Duke, assistant 
managing editor/features. 

It is not just evanescence that sets 
Sizzle apart, however. 

The section fairly aches to be hip, 
sometimes, even its writers concede, 
painfully so. 

Sizzle is the David Letterman or 
Arsenio Hall shows become print, 
with a grab bag of features, humor, 
satiric “service journalism,” ratings 
of beaches and drive-in movies, 
contests — and a mystery serial. 

Obviously intended to appeal to 
readers 18 to 34, Sizzle isn’t afraid to 
be obvious about that. 

“Why We’re Targeting You 18- to 
34-Year-Old,” one headline read. 
Below was a target and a caption 
pointing to the bull’s eye: “Place your 
18- to 34-year-old face here.” 

Operating with a part-time editor, 
one full-time writer, and contribu- 
tions cajoled from the newsroom, 
Sizzle is determinedly unserious. 

“We thought that if [an article] 
could fit into the regular paper, it 
shouldn’t be in Sizzle. That is sup- 
posedly our philosophy,” said Mei- 
Mei Chan, the section’s editor. 

At the same time, its writers say, 
Sizzle is intended to reflect the fren- 
zied atmosphere of summer in Chi- 
cago, whose climate otherwise 
includes a seemingly endless winter 
bracketed by falls and springs that last 
a couple of weeks each. 

“Summer is not just a season here, 
it’s a state of mind,” Chan said. 

So features have included surveys 
of Chicago’s outdoor plazas (rated on 
a scale of one to four pigeons) and of 
storefront fortune-tellers (none of 
whom predicted writer Neil Stein- 
berg’s wedding Sept. 2). A cover 
story planned for this week will por- 








Sun-Times tries seasonal section 
Offbeat tone reflects Chicago summers 


























tray Elvis as another Johnny Come 
Lately fan of the improbably hot 
White Sox. 

Articles don’t have to be about 
summer. 

One offered sample court opinions 
for Supreme Court nominee David 
Souter, who has little paper trail of his 
own. 

A suggestion on settling the football 
Chicago Bear’s contract dispute with 
player Steve McMichael: “That guy 
should quit whining. You don’t see 
‘the Danimal’ (teammate Dan Hamp- 
ton) crying, do you? C’mon you over- 
paid wimp. Cut the crap.” 


WEDNESDAY, AUGUST 8, 1990 - AND EVERY WEONESDAY FOR A WRLE 





Recurring features include a flash- 
back to summers past (giving that 
week’s Cubs and Sox standings); the 
mystery, The Dark Veil; an “Icon of 
Summer” (homages to Kool-Aid, the 
Tilt-a-Whirl and thongs); contribu- 
tions from readers reminiscing about 
their worst vacations — and a 
straight recipe. 

That last feature is all that remains 
of the original concept of Sizzle as 
helpful service journalism oriented 
around summer activities. 

Considering how the section origi- 
nated, however, it was probably 
inevitable that Sizzle would end up a 
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little bent. 

During a staff meeting in which 
beats were realigned along less tradi- 
tional lines, editor Dennis Brittain 
asked for ideas of any kind. 

Staff artist Bill Linden suggested a 
limited-run section, the concept was 
run by executives at the weekly 
publisher’s meeting, and work on 
Sizzle began immediately. 





“We thought that if [an 
article] could fit into the 
regular paper, it 
shouldn't be in Sizzle. 
That is supposedly our 
philosophy,” said Mei- 
Mei Chan, the section’s 
editor. 





“We had literally seven days from 
the time the concept was approved 
until we needed to drop the color for 
[the section’s] front page,” features 
editor Duke said. 

“It’s been a real stress,” he added. 
“The Sun-Times is staffed leanly any- 
way. I mean, we sometimes wonder 
how we get out the regular paper.” 

Because of the speed of the start- 
up, the first issue was probably a bit 
“precious,” writer P.J. Bednarski 
conceded. 

“It’s getting better and better,” he 
said. “We kind of joke around here 
that the eighth [and last] issue will be 
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perfect.” 

Like many other seasonal busi- 
nesses, Sizzle has been hampered by 
this year’s unusually cold summer. 

“We should have gone with ‘Cool,’ 
which was another name we thought 
of,” Mei-Mei Chan said. 

* ‘Mildly Hot,’ the summer section 
from the Chicago Sun-Times,” 
offered Bednarski. 

Last week, for example, the cover 
story featured the staff trying to fry 
eggs on such places as an elevated 
mass transit platform. 

It was bad enough the feature was 
photographed when the temperature 
was a normal 85. By the time it ran, 
the lakefront temperature was in the 
low 70s. 

“We ran it because it was an impor- 
tant service piece, regardless of the 


weather,” Bednarski said with a 


laugh. 

Sizzle staffers shrug off the weather 
in other ways, too. 

This Wednesday, for example, 
Sizzle is going to haul a piano into the 
plaza behind the Sun-Times building 
and invite anyone to play. 

“What’s the catch? If you’re awful, 
someone will probably let you know. 
And if it rains, forget the whole 
thing,” the event’s promo article 
reads. 

Sizzle has received a good news- 
room reception, features editor Duke 
said. 

“People were real impressed that a 
staff-generated idea is taken up [and 
acted on] quickly.” 





The section has broken even finan- 
cially, Duke added. 





Helper gets 
55 years in 
driver's killing 


A former Chicago Sun-Times cir- 
culation driver’s helper was sen- 
tenced to 55 years in prison Aug. 8 for 
his part in the murder of a Sun-Times 
driver during a robbery attempt. 


Fernando Stewart, 22, was con- 
victed June 14 in the murder of driver 
Garry Williamson, 32, on Jan. 14, 
1988. 


Stewart was on the second day of 
his job when he and two other men 
attempted to rob driver Donald 
Bleuer, 56, right outside the Sun- 
Times Building. 

Bleuer, 56, was wounded slightly 
while struggling with a gunman. 

Williamson was shot dead while 
chasing Stewart and the two other 
robbers. 


Frederick McLaurin, 20, has 
pleaded guilt to shooting Williamson 
and Bleuer and is to be sentenced 
Sept. 5. 


A third man, Bernard Perry, 20, is 
awaiting trial. Like the others, he is 
charged with murder, attempted mur- 
der, armed robbery and armed vio- 
lence. 








ED INFORMATION 
OUT INSURANCE? 


F your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 


insurance. 


Next time you have a question about personal 
insurance, call one of these numbers. 


State Farm Insurance 
Home Office: Bloomington, Ill. 


























By William Steif 


The Stabroek News, the only inde- 
pendent, general-circulation newspa- 
per for Guyana’s 700,000 residents, is 
“breaking even,” according to editor 
in chief David de Caires, who believes 
it has taken three giant leaps into the 
future. 

In July it went from twice-weekly 
to thrice-weekly publication. 

It is “starting to go to computers.” 

Also, it has distributed 10,000 free 
shares of its stock to each of six 
employees, and 5,000 shares apiece to 
two other employees, the start of a 
free stock distribution that “in the 
next year or so will give employees a 
total of 5% ownership of the newspa- 
per,” de Caires observed. 

The Stabroek News, named for the 
Stabroek Market built by the Dutch in 
Georgetown before Britain took over 
this 83,000-square-mile colony at 
the start of the 19th century, was 
begun almost on a dare in December 
1986. 

There had been no independent 
newspaper in Guyana, which became 
an independent nation in 1966, since 
the early 1970s, when Thomson 
Newspapers was forced to shut down 
and sell its Graphic to President 
Forbes Burnham’s government. 
Burnham then brought out the 
Graphic as the Daily Chronicle, a gov- 
ernment-run mouthpiece. 

The only print medium with inde- 
pendence thereafter was a weekly 
parochial paper, the Catholic Stan- 
dard, which Burnham and his allies 
harassed unmercifully. 

Indeed, Burnham’s thugs tried to 
kill the Catholic Standard’s editor, 
the Rev. Father Andrew Morrison, 
just before a 1978 “referendum,” 
which in effect handed Burnham dic- 
tatorial powers. The Jesuit priest was 
lucky. He happened to be in Barbados 
when Burham’s thugs attacked and 
mistakenly killed another priest they 
believed to be Father Morrison. 

Burnham died in 1985 and his ally, 
Desmond Hoyte, was elected presi- 
dent in what was widely believed to 
be a “rigged” vote. But the next year 
Ken Gordon, managing director of 
the Trinidad Express, interviewed 
Hoyte and asked him if he would 
allow an independent newspaper in 
Guyana. Of course, replied Hoyte, if 








Guyanese paper takes independent course 
Despite dangers, obstacles, Stabroek News is growing 


David re Caires 


such a paper could get its own financ- 
ing. 

This was at a time when 80% of 
Guyana’s businesses had been 
nationalized under Burnham’s 
vaguely Marxist “cooperative 
republic.” 





and De Caires learned journalism on 
the job. Then in the latter part of 1987 
he managed to buy a four-unit Goss 
Community press. It came from 
Georgia and was 22 years old. 

Printers on loan from the Nation in 
Barbados pulled the Stabroek News 
through its first months of publication 
in Georgetown, while local staffers 
were trained. 

De Caires’ wife Doreen took charge 
of the business office and his law part- 
ner Miles Fitzpatrick gave him whole- 
hearted support. 

An editorial staff gradually came 
together, under news editor Sharief 
Khan, who had some journalistic 
experience, and by early this year, 
Stabroek News was selling 16,500 to 
17,000 copies on Wednesdays, 22,500 
on Saturdays. 

Meantime, President Hoyte, under 
pressure to assist his increasingly 
impoverished country, had turned to 
the first-class free-market economies 
for aid. One of the things he had to do 
to get a $229 million International 
Monetary Fund loan was to legalize 





For the first eight months of its life, the Stabroek 
News was printed on the presses of the Trinidad 
Express and flown to Guyana, where Guyanese 
officals at Timehri Airport, 35 miles from downtown 
Georgetown, gave de Caires fits and starts, holding 


up distribution for days. 





De Caires, a 52-year-old, British- 
educated lawyer in Georgetown, 
didn’t really believe it could be done, 
but he went to Trinidad, talked to 
Gordon and found him more than 
willing to help. De Caires organized a 
staff and found some money, includ- 
ing a grant from the National Endow- 
ment for Democracy of the U.S. Con- 
gress. 

For the first eight months of its life, 
Stabroek News was printed on the 
presses of the Trinidad Express and 
flown to Guyana, where Guyanese 
officals at Timehri Airport, 35 miles 
from downtown Georgetown, gave de 
Caires fits and starts, holding up dis- 
tribution for days. 

However, the Guyanese people 
liked the newspaper. It stayed alive, 





the black market rate for the Guyan- 
ese dollar, now about 70 to one U.S. 
dollar. Hoyte authorized legal 
“cambios” — money exchanges — 
around the country, enabling de 
Caires to get funds at the black market 
rate to import newsprint and other 
equipment. 

“We’ve had such constraints that 
survival has been our key impera- 
tive,” de Caires has noted. “Now 
with the availability of newsprint we 
can spread out a little.” 

So he determined to go to thrice- 
weekly publication, Tuesdays, 
Thursdays and Sundays, in the first 
week of July. 

“The transition hasn’t been diffi- 
cult,” he stated and, in fact, his 

(Continued on page 56) 
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By Mark Fitzgerald 


An Ohio weekly editor has trans- 
formed a test for a reporting job into a 
play about a small-town paper con- 
fronting an ethical crisis. 

Four Dead, Four Hurt in Two- 
Vehicle Crash is that rare thing nowa- 
days, a pro-journalist drama, says its 
author, Clifton Spires. 

“For the most part I feel journalists 
are ethical people and they are try- 
ing,” he said in a telephone interview. 
“Even on small weeklies, they have 
their standards.” 

Spires is managing editor of the 
Wellston (Ohio) Sentry, a 4,000-cir- 
culation twice-weekly in the south- 
east of the state. 

That kind of small weekly provides 
the setting for Spire’s play, which 
premiered earlier this year in a local 
university production. 

The fictional Clay County News, 
Spires says, “appears as much a rag 
as any small-town newspaper can be. 
[The journalists] are basically non- 
functional and burned out.” 

Their torpor is shaken, however, 
by an auto accident that kills three 
high school students on the way home 
from a prom, as well as an older 
woman. 

Two other teen-agers are hurt, as is 
a socially prominent woman who has 
become over the years a constant 
thorn to the newspaper with her nui- 
sance suits. 





The fictional Clay 
County News, Spires 
says, “appears as much 
a rag as any small-town 
newspaper can be. [The 
journalists] are basically 
non-functional and 
burned out.” 





Further, this woman may be 
responsible for the accident. 

“It’s that old story we’ ve all been in 
of ‘Oh, no, we’ve got to be extra 
careful because this is someone we 
don’t like,’ ” Spires said. 

The accident rejuvenates the news- 
room as the editor and his three 
reporters throw themselves into an 
extremely rare investigation, and find 





Clifton Spires 


themselves struggling not to take 
sides as the story unfolds. 
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The Wrong Driver Is About to Get a Ticket 
(really, it isn’t the policeman’s fault) 


Editor as a playwright 


Weekly editor explores small-town journalism in ethics play 


At the same time, the editor is inter- 
viewing One unsuitable candidate 
after another to replace a sports editor 
who has just died. Further complicat- 
ing matters is a dipsomaniacal gossip 
columnist. 

“It shows how you have to make 
ethical decisions in the middle of 
chaos,” Spires said. 

The play was produced at the 
nearby University of Rio Grande. 

A preview crowd on “Media 
Appreciation Night” was especially 
receptive, Spires said, although each 
suspected a different real model for 
the fictional newspaper. 

Actually, the play sprang from a 
writing test Spires had been given 
some years ago when he had applied 
for a job at the Painesville (Ohio) 
Telegraph. 

When in 1985 Jackson Publishing 
Co. named Spires managing editor of 
their Wellston paper, he began using a 
version of the test himself. 

(Continued on page 57) 











Radar displays a speed, but doesn’t say which 
car it is clocking. Who gets the ticket? It’s a 
guess—sometimes the wrong guess. 

Our engineers have prepared a full report 
on traffic radar. We feel every driver should 
have a copy. It’s just off the press, written in 
plain English. Some of its conclusions may 
startle you. If you want one, it’s yours free. 


Why You Should Have This Report 

As a motorist, you should know how radar 
works...and why radar operators don’t always 
guess right. If they're wrong just 1% of the time, 
that’s 100,000 undeserved tickets each year. 

Call or write for your free report today. 

(At Cincinnati Microwave, we make Escort, 
Passport, and the remarkable new minia- 
turized Solo radar detectors.) 
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NEWSPEOPLE IN THE NEWS 








Gil Thelen 


GIL THELEN was appointed execu- 
tive editor and vice-president of the 
State in Columbia, S.C., in May. He 
was previously editor and executive 
vice-president for news and opera- 
tions at the Sun News in Myrtle 
Beach, S.C. 

Thelen has worked at the Charlotte 
Observer, serving last as assistant 
managing editor for news, and as a 
Washington correspondent with the 
Associated Press, Consumer Reports 
magazine and the Chicago Daily 
News. 


* * * 


Pioneer Press, publisher of 46 sub- 
urban Chicago newspapers, 
announced that ELAINE FANDELL, pre- 
viously a managing editor at the 
News/Voice newspapers in Highland 
Park has been appointed managing 
editor of the Winnetka Talk and Glen- 
coe News after about seven years 
covering the North Shore. 

Also announced was the promotion 
of GARY TAYLOR, named managing 
editor of the Wilmette Life and associ- 
ate editor assisting North Shore 
Group executive editor KATHY CAT- 
RAMBONE. 


* * * 


JACK K. GRAEME, formerly a senior 
sales executive with United Press 
International, has joined PR News- 
wire as national account executive. 
He will be based in Washington. 

Graeme spent 24 years with UPI, 
most recently as director of group 
newspaper sales. His career began as 
a reporter with the San Angelo 
(Texas) Standard Times. 


* * * 


RANCE CRAIN, president/editorial 
director of New York-based Crain 
Communications, has been elected to 
the board of directors of Lee Enter- 
prises Inc., publishers of 19 daily 
newspapers and more than 30 weekly, 
shopper and specialty products. 





Elaine Fandell Gary Taylor 


KARL TERRY has been named presi- 
dent and publisher of Quay County 
(N.M.) Sun. After joining the Por- 
tales News-Tribune, he moved to the 
Sun in 1979 and has held positions in 
nearly every phase of operations. 
Terry replaces MIKE RINDAHL who 
has been promoted to associate 
publisher at the Reidsville (N.C.) 
Review. 


* * * 


Davip H. BALcoM, 43, has been 
named publisher and editor of the 
Faribault (Minn.) Daily News. Bal- 
com replaces LARRY DORSCHNER, 39. 

Balcom spent the last year as editor 
and vice president of the Natchez 
(Miss.) Democrat. In his 16-year 
career, Balcom also has held top 
newsroom positions at daily newspa- 
pers in Michigan, New York and 
Pennsylvania. He expects to begin 
the position about mid-September. 


* * * 


ROBERT T. O’SULLIVAN, vice presi- 
dent/circulation director, announced 
the following changes at Westchester 
Rockland Newspapers: JOHN CZAR- 
NECKI moved up to home delivery 
manager; DEBORAH GAMBLE, hired as 
circulation marketing manager, was 
previously sales and marketing man- 
ager at Florida Today; CHUCK FAR- 
RELL has been promoted to circula- 
tion manager of the Sound Shore 
region; JOHN WHITE will act as the 
multiunit dwelling manager; and WIL- 
LIAM AIELLO will become the circu- 
lation manager of the Southern Re- 
gion. 


* * * 


LORREEN TOMKO of the Princeton 
(N.J.) Packet, has been promoted to 
retail advertising director. Employed 
with the Packet since 1988, Tomko 
has held the positions of major 
accounts sales representative and 
regional advertising manager. 


JOHN FREED, deputy technology 
editor of the New York Times since 
1987, was named database editor. 

In this newly created position, he 
will be responsible for helping the 
news staff utilize computer data- 
bases. 

Freed, 35, joined the Times in 1983 
as a copy editor on the national news 
desk. From 1978 to 1983, he was news 
editor and systems editor for the 
Pasadena (Calif.) Star-News. 

* * * 

Jim BisHop, former deputy manag- 
ing editor for the Colorado Springs 
(Colo.) Gazette Telegraph, has been 
named managing editor of the Vic- 
toria (Texas) Advocate. Bishop suc- 
ceeds VINCE REEDY, who will become 
associate editor. Roberts will assume 
the additional title of editor. Former 
editor JAMES W. RECH retired in 
March. 

Bishop, 46, has worked with the 
Houston Post, from copyboy to 
senior rewrite reporter and acting 
night city editor. 

His Colorado experience also 
includes editing and reporting jobs 
with the Rocky Mountain News, the 
Longmont Daily Times-Call and the 
Grand Junction Daily Sentinel as well 
as operating his own weekly newspa- 
per in Lake City. 

Reedy, 56, had been managing edi- 
tor since 1973 and is in his 37th year 
with the Advocate. He began as a 
sportswriter in 1952, moved to news- 
writing in 1963 and was appointed 
assistant managing editor in 1967. 

* * * 

Lori ELLINGTON has been named 
advertising director of the Odessa 
(Texas) American. Ellington, 32, has 
been retail advertising manager since 
1986. She will supervise 30 associ- 
ates, including sales representatives, 
copywriters, photographers, dispatch- 
ers and the classified advertising 
staff. 

Ellington worked at the American 
from 1980 to 1983 as a retail sales 
representative and at the Houston 
Post from 1983 to 1985. 

Other changes include the promo- 
tion of RICK SNYDER to sales supervi- 
sor and co-op advertising coordina- 
tor. National advertising coordinator 
JANICE GRAHAM’s position has been 
expanded to include office supervi- 
sion and executive assistant to Elling- 
ton. KENT DEAN, who has been pro- 
motions writer and photographer, 
becomes promotions supervisor. 

* * * 

NANCIE J. BROCKWAY has been 
named group manager by Southern 
Newspapers Inc. of Houston, Texas. 








28 


EDITOR & PUBLISHER for August 18, 1990 








Thomas Foster 


Brockway is the former publisher of 
Pride of the Ozarks in Lebanon, Mo. 
and the Journal newspapers in 
Friendswood, Pearland and Alvin, 
Texas. 

She started in newspapers at the 
Three Rivers (Mich.) Commercial and 
moved to the Dowagiac (Mich.) Daily 
News and Galveston Newspapers 
Inc. in 1982. 

She will be responsible for the man- 
aging of: Angleton (Texas) Times, 
Moore County (Texas) News Press, 
The Messenger (Madison, N.C.), 
Walton (Ga.) Tribune and the Quay 
County (N.M.) Sun. 

PATRICK W. CONE has been named 
president and publisher of Angleton 
Newspapers Inc. 

Cone, ajournalism graduate of Sam 
Houston State University in Hunts- 
ville, Texas is former managing editor 
of Pride of the Ozarks and former city 
editor for the Santa Fe (Texas) Bulle- 
tin. 


* * * 


THOMAS L. FOSTER, assistant to the 
president and publisher of the St. 
Paul (Minn.) Pioneer Press, has been 
named senior vice president of con- 
sumer marketing and distribution at 
the Chicago Sun-Times. 

Foster began his 19-year career 
in newspapers as circulation man- 
ager at the Pasco (Fla.) News. He 
served in circulation management 
positions at the Tampa (Fla.) Tribune 
and the Monroe, La., News Star 
World before joining the Pioneer 
Press in 1981. 


* * * 


FRANK P. MEAD has been appointed 
by the board of directors of the Times 
Publishing Company in Erie, Penn., 
as co-publisher. He is joining EDWARD 
M. MEAD and MICHAEL MEAD as Co- 
publishers of the Morning News, Erie 
Daily Times and Sunday Times- 
News. 





Harriet Gould 


Scott Frantzen 


HARRIET E. GOULD has been named 
employee relations manager at the 
Boston Globe. Her duties include 
assisting the vice president for 
employee relations with union mat- 
ters. 

Gould has been an associate at the 
Boston law firm of Bingham, Dana & 
Gould since 1985, specializing in 
labor-management relations. She was 
previously employed as a field exam- 
iner with the National Labor Rela- 
tions Board in its Buffalo regional 
office. 

* 6 * 


WARD BUSHEE, former executive 
editor of the Argus Leader in Sioux 
Falls, S.D., has been named execu- 
tive editor of the Reno (Nev.) 
Gazette-Journal. 

He began his newspaper career in 
Watsonville, Calif. Bushee in 1975 
joined the Salinas Californian, where 
he worked as reporter, sports editor, 
features editor and assistant city edi- 
tor. He moved to the Marin (Calif.) 
Independent Journal in 1979 as sports 
editor and in 1982 joined USA Today 
in sports. After three years, he moved 
to Gannett’s Westchester Rockland 
(N.Y.) newspapers as assistant man- 
aging editor/sports and then to Sioux 
Falls in 1986. 


Western Newspapers Inc. has 
announced BOB JOHNSON’s adminis- 
trative promotion to publisher of the 
Mohave Valley (Ariz.) News and 
Weekender and of the Mohave Daily 
Miner and the Lake Havasu City Her- 
ald. 

Johnson, 32, replaces ROBIN 
RICHARDS who has moved to the Palo 
Verde (Calif.) Times. 

ERIN LEDWIDGE, former pub- 
lisher of the Weekender, has been 
promoted to publisher of the Laughlin 
(Nev.) Gambler and will serve as the 
associate publisher of the News and 
Weekender. 


* * * 


ScoTT H. FRANTZEN has been 
appointed vice president/circulation 
at the Saint Paul (Minn.) Pioneer 
Press. Frantzen is a 20-year veteran 
of the Pioneer Press, starting as a 
newsroom copy aide in 1970 and 
moving through circulation manage- 
ment positions, most recently, acting 
circulation director. 

Frantzen is past president and cur- 
rent chairman of the Northern States 
Circulation Managers Association. 


* * * 


THOMAS STEPHENSON has been 
named to the new position of senior 
vice president/administration for the 
Saint Paul Pioneer Press. 

In his new position, Stephenson 
will be responsible for finance, pro- 
duction, information, information 
systems, distribution and fleet. He 
will continue as the newspaper’s chief 
financial officer. 

Stephenson, 40, is a 15-year news- 
paper veteran and has been employed 
at the Pioneer Press for the past seven 
years as vice president of finance. 
Prior to that, he worked at other 
Knight-Ridder newspapers in finan- 
cial, marketing and administrative 
positions. 
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OBITUARIES 





JAMES STANFORD BRADSHAW, 68, a 
journalism professor at Michigan col- 
leges after he spent a career as an 
Associated Press correspondent 
overseas, died of cancer Aug. 2 in his 
Mt. Pleasant, Mich., home. 

Bradshaw joined AP in 1949 after 
working for the Grand Rapids Press 
and the Ann Arbor News. As an AP 
correspondent, he covered Cuba, 
Latin America and Washington, D.C. 

He received his doctorate from 
Michigan State University and joined 
the faculty at Central Michigan Uni- 
versity in 1969. During 1977-78, he 
was a Fulbright Fellow at the Univer- 
sity of the West Indies in Kingston, 
Jamaica. In 1985-86, he was invited to 
be a visiting professor at Xiamen Uni- 
versity in China. 

* * * 


St CORNELL, 68, a writer for 44 
years best known for a long-running 
column in the Cincinnati Post, died 
on Aug. 9. The cause of death was not 
disclosed. 

* * * 


LAVON ELLIOT, Colorado journal- 
ist, died July 19 at age 80. 

Elliot began her newspaper career 
in Kansas with the Kinsley Graphic 
and the Kinsley Mercury. When she 
was 21, her editor at the Graphic 
asked her to become advertising man- 
ager of his new newspaper in Rifle, 
Kan., the Rifle Telegram. Later, she 
moved to Gunnison, Kan., where she 
worked on the Gunnison News 
Champion. 

She started a newspaper for veter- 
ans and their families living in Fort 
Logan, Colo., and moved there with 
her husband after World War II. 

Elliot was advertising manager of 
Cervi’s Journal and started the Uni- 
versity Park News with five other 
women. The News grew from eight to 
48 pages, had a circulation of 30,000 
and was published for more than 20 
years. She also started the Cherry 
Creek News. 


* * * 


KATHRYN FALLON, 80, a reporter 
for the Salem (Mass.) Evening News 
for more than 20 years, died July 9 
following a long illness. 

Fallon joined the editorial staff of 
the News in 1953, primarily writing 
human interest stories. She retired in 
1974. 


* * * 


SunyA D. “DopIE” Gust, Denver 
author, journalist and counselor, died 
Aug. 3 of cancer. She worked as a 
reporter for the Aspen (Colo.) Times 
and editor of the Snowmass Villager. 
Gust moved to Tucson in 1969 where 


she worked for a television station 
and began SketchBook, a biweekly 
tabloid on the arts. 

In the 1970s, she worked for the 
University of Arizona Health and Sci- 
ence Center as supervisor of publica- 
tions. From 1984 to 1986, she was 
religion editor for the Arizona Daily 
Star. 

Gust published two books, Face to 
Face With Alcoholism and As I Take 
Christ. She co-authored Anger — 
The Undercover Game and How to 
Pull Its Cover and Freedom From 
Anger. She most recently was run- 
ning the LOV (Leave Out Violence) 
Anger Management Center, which 
she founded and managed in Seattle, 
Wash. 

* * * 

L.J. "BuD” MAHER, 72, former 
publisher of the Huron Daily Plains- 
man, died Aug. 4 after a long battle 
with cancer. 

Maher began his career with the 
newspaper in 1946 as advertising 
salesman and moved to ad manager 
before becoming associate publisher 
and then publisher. 

He served as president of the South 
Dakota Press Association from 1978 
to 1979. 

In 1987, the Journalism and Mass 
Communications Department at 
South Dakota State University hon- 
ored Maher for outstanding contribu- 
tions to journalism. 

* * * 

ELIZABETH SLOAN, 76, social editor 
of the Holyoke (Mass.) Transcript in 
the 1930s, died July 29. 


* * * 


NIXON SMILEY, an author and rov- 
ing reporter who chronicled Florida 
history, died of cancer July 29 at the 
age of 78. 

Smiley’s 13 books described the 
history and ecology of Florida, 
focusing on offbeat characters and 
rural life. 

After a stint in the U.S. Navy, 
Smiley worked as a teletypist with the 
Associated Press and went to work 
for the Miami Herald in 1940. He was 
the newspaper’s gardening reporter 
and later moved to feature writing. 

* * * 


EVELYN VISARD, 83, former man- 
ager-editor of The Advocate in Prov- 
incetown, Mass., died last month in 
South Yarmouth, Mass., following a 
long illness. 

Upon retirement, she moved to 
Orleans and was past president of the 
Tonset Woods Retirement Commu- 
nity. 


charge of Meals on Wheels for the 


Bulletin of Cleveland, Ohio, from 


as directories editor in the early 


She also worked as a senior aide in 


Orleans Council on Aging. 
* * * 

MITCHAEL J. ZAREMBA, photogra- 
pher for the Plain Dealer of Cleve- 
land, Ohio, died July 31 after a long 
battle with cancer of the esophagus. 
He was 70. 

A musician and photographer, 
Zaremba played the trombone in the 
1949 Frankie Carle Band, which 
toured for three years with the Mills 
Brothers quartet. During the 1950s, 
he fronted his own band, the Jimmy 
Mitchael Orchestra, with his wife, 
Ruth, as the singer. 

After World War II, he used the GI 
Bill to study photography. He was a 
fashion photographer for Higbees and 
Halles, a department store, before he 
went on tour with the band and then 
later, in the 1950s, he joined the Plain 
Dealer photo staff. 

* * * 

PETER J. ZIMMERMAN, 91, of Stow, 
Ohio, died July 27 of congestive heart 
failure. 

His first reporting job was for the 
Omaha World Herald. He began in 
1924 as the only full-time reporter for 
The Catholic Bulletin. He put the 
weekly religious newspaper out by 
working 70 to 80 hours a week and 
using part-time free-lance writers. 

When the newspaper combined 
with another, Zimmerman became 
the editor of The Catholic Universe 


1926 to the late 1930s. In the early 
days he was reporter, editor, book 
reviewer, makeup man and editorial 
writer. He retired from the newspaper 


1970s. 


Paid obits 


abandoned 


The Wausau (Wis.) Daily Herald 
is publishing free, detailed obituaries 
again after two-and-a-half years of 
charging for them. 

The policy cost the paper too many 
advertisers and subscribers, pub- 
lisher Fritz Jacobi said. 

LeRoy Yorgasen, executive direc- 
tor of the Wisconsin Newspaper 
Association in Madison, said fewer 
than a dozen of the 37 dailies and 218 
weeklies in the state charged for 
obits. 

In 1987, the Herald began charging 
families for obituaries that included 
the dead person’s job, survivors, con- 
tributions to the community and other 
pertinent information. 
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By M.L.Stein 


Two major advertisers have asked 
Oregon publishers to devote more 
editorial space to business promo- 
tional campaigns for their mutual ben- 
efit. 

Jim Robinson, president of Thrift- 
way Stores, said his company wants 
help from newspapers in its sponsor- 
ship of community fund-raising 
events. 

In a speech at the recent summer 
convention of the Oregon Newspaper 





comsumers who read little, if any, of 
the daily or weekly newspaper,” 
Robinson remarked. “Many of these 
consumers grew up on radio and tele- 
vision and, to them, advertising is 
entertainment and it had better be 
quick because their attention span is 
pretty short. 

“That means ... we must look else- 
where to get a balanced use out of our 
advertising budget.” 

Another speaker, Ray Steinfeld Jr., 
president of Oregon’s Agri-Business 
Council and the head of a food pro- 





“We need better press coverage of the events we 
sponsor in your communities,” Thriftway Stores 
president Jim Robinson said. “After all, most of the 
people mentioned are your own citizens, and the 
money raised stays in your hometown or goes to a 
worthy regional or state cause.” 





Publishers Association (ONPA) at 
Sunriver, Robinson noted that Thrift- 
way is a part of United Grocers, an 
$800 million cooperative that spends 
$3 million of its total advertising 
budget in the print media, primarily 
newspapers. 

In addition to making a profit, 
Thriftway wants to be “good neigh- 
bors in our communities” while “get- 
ting the most out of our promotional 
dollars” for such projects as helping a 
children’s hospital, Robinson said. 

“In order to fund these activities, 
we need our fair share of publicity, 
and sometimes I guess we feel like we 
aren’t getting it,” he continued. 


“We need better press coverage of 
the events we sponsor in your com- 
munities. After all, most of the people 
mentioned are your own citizens, and 
the money raised stays in your home- 
town or goes to a worthy regional or 
state cause.” 

Though consumers still turn to 
newspapers as the best place to find 
grocery sale items, Robinson said, the 
350 United Grocer stores are shifting 
part of their ad budgets to other 
media. 

In 1970, he recalled, about 90% of 
the company’s advertising went to 
newspapers compared with 65% 
today. 

“Today, we are trying to reach 








cessing company, also lamented what 
he considered newspapers’ lack of 
interest in business’s promotional 
campaigns. 

He cited a recent :Agri-Business 
Council project to make food entre- 
preneurs and the public more familiar 
with Oregon brand names and labels. 
Advertising was placed in key news- 
papers on a repeat regional basis. 

“When we ran our privately funded 
campaign in Oregon, our newspapers 
almost wholly ignored the effort in 
their editorial and news columns,” 
Steinfeld complained. 

“Was that because your editors 
summarily dismissed such an effort as 
‘advertising’ or because they 
assigned a profit motive? Perhaps it 
was because agriculture and the food 
industry have little glamour.” 

He asked publishers to keep in 
mind that agribusiness generates 
“much real advertising” and pro- 
vides an economic foundation for 
their communities. 

“For no other reason, they deserve 
proper attention in your news pages 
and a recognition that such projects 
are legitimate news, deserving of 
attention and editorial support,” the 
speaker went on. 

The news media seem unaware that 
Oregon has a huge food industry, 
according to Steinfeld, except when 


Advertisers seek support 


Businessmen chide press for too much crisis reporting, 
too litte coverage of charities and promotions 


there is a pesticide scare or a con- 
troversy over the nutritional value of 
breakfast cereals. 

“That — and often rightly so — is 
when ink and fan meet,” Steinfeld 
said, “but too often the local reporter 
fails to check with Oregon’s agribusi- 
ness industry to determine if such 
scares are pertinent here.” 

He contended that during the scare 
involving Alar, a pesticide used on 
apple trees, some “innocent” Oregon 
apple juice and fresh produce firms 
were hurt badly. 

“The national charges made the 
headlines while, in many instances, 
local stories failed to point out who 
was or was not considered to be at 
blame,” Steinfeld said. “I ask the 
newspaper industry only to look 
beyond the headline and educate 
itself about what is happening on the 
local scene. I urge you to cover agri- 
culture more fully and more thought- 
fully than you have in the last few 
years.” 
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161,950 46,300—-'177,867 Preprint Loca : 4316 7,689 2,115 9,005 Financial . 2,120 
ROP National . (12,557 322 (12,722 508 Clossified..... swoe MN1,639 
Preprint National.. Ss 264 239 237,908 
33,880 , Financial < 5,040 285 5,907 849 eer pote ee 
aa Local ... . 22,602 ; Classified 55,722 97 __ 63,883 9 GRAND TOTAL....... 543,764 / 553,116 
Notional oe... 7,374 ’ — 233.116 
Cana. yi NE cst ert . 137,148 =—-:17,011 (143,926 ~—:20,359 YEAR TO DATE...... 2,008,415 857 1,984,888 
Financial........... : 2,282 ; Record-S Times Herald-a/d 
Clossified....... 44240 ' ROP LOCA! .cccvesesnenee «40,917—s«*0,828 47,121 «13,678 Pomircrgy - saan sam 
—— Abc... 3050 8903 seas aoe 299 eeegame ’ . 
reams 121,523 42,079 ROP National... 10,690 512 12,074 684 Preprint Local. ~- 20,682 4A? 


pamela eile : ROP National .. 4,245 5,829 
GRAND TOTAL...... 283473 88,379 313,428 ; Ph psgaaaae end — ‘ce a” inte 
YEAR TO DATE....... 1,004,705 244,943 1,095,588 Classified... "52,415 132 76,000 Financial 788 4,065 


Classified. wivsecsecvinens ” _ 138,251 
200,102 217,336 


panos, tan. Tt Eee ee 151,280 75,330 ~—«185,862 
Capital-e GRAND TOTAL....... 288,428 _ 92,341 _ 329,788 
oalpeageene guummmemactmiespated 31,637 YEAR TO DATE...... 1,035,678 260,677 _ 1,180,352 ; Times Herald-S 
Preprint Local............. 27,258 31,817 ROP LOCA ..nccsesnserense 33,485 
ROP National...... - 7,540 9,601 Preprint Local oF: , A 43,647 
Preprint Nationol....... 904 1,146 iit BOSTON, MASS. ROP National 
eee 2,091 4,452 bed Preprint National 
Clossified................ 65,353 75,423 a net | “667 Be 30,302 

—— reprint Local... oe I 
Se nee es 131,620 154,076 ROP National... 13,252 14,956 


int Nationdl.......... : 
Capital-S Preprint Nationa 


ROP LOCO! eeewnennee ‘15,012 15,520 pc a — Pops GRAND TOTAL . 25,368 
Preprint Local . : 44,828 27,176 ; . : ae YEAR TO DATE 1,229,134 85,486 
ROP National. : 6,529 7,076 133,287 168,243 
a 822 1,212 - : DENVER, COLO. 
Classified... 17,292 22,406 39,256 43,542 ; Post-m 
in Preprint Local... iS 28,681 25,546 R we 53,832 
ss — ROP National ncn. 22,129 j 21,403 498 Preprint Local 11,324 19.220 
“016 103 "007 Abs, Preprint National 12,875 ; 13,792 ROP National . 13,474 15,899 
GRAND TOTAL....... 2161 7 ; : 
216,103 221 es Financial... ‘ 2,417 Z 5,438 f Preprint Nationa 38 
YEAR TO DATE... 728,195 754,497 Classified. 118.457 149,586 Ck 3417 3,641 
: : ; ’ Total... .. 925605 ’ 259,307 Classified... 122,477 125,665 
*Indicates newspapers reporting figures in pena me 204,562 207,736 
lines GRAND TOTAL 357,102 65,258 _ 427,550 sf 
: YEAR TO DATE...... 1,301,095 167,726 1,500,616 ‘ (Continued on page 34) 
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DOR 














In 
newspapers 


cells 
Nothing T9ds a story like color 


Nothing tells the story of color in newspapers like Editor & Publisher's 
special “Color” issue. 


The once-a-year pullout section with editorial dedicated completely 
to color in newspapers—coming September 29, 1990 


Advertising Deadlines 
Space: September 17 Copy: September 19 


Call Steven Townsley at (212) 675-4380 or your local E&P sales representative today 
and reserve your space. 


New York Chicago Los Angeles San Francisco 
11 West 19th Street Ste. 501, 8 S. Michigan Ave. Ste. 801, 3250 Wilshire Blvd. Ste. 1420, 450 Sansome Street 
New York, NY 10011 Chicago, IL 60603 Los Angeles, CA 90010 San Francisco, CA 94111 
(212) 675-4380 (312) 641-0041 (213) 382-6346 (415) 421-7950 
Fax: (212) 929-1259 Fax: (312) 641-0043 Fax: (213) 382-1108 Fax: (415) 398-4156 


iil Editor & Publisher sr hk): 
Audit 
11 West 19th Street * New York, N.Y. 10011 * 2126754380 ANPA 
FAX# 212 929 1259 


Bureau 








1990 


FULL RUN PART RUN 


Post-S 

ROP Loco ........... 
Preprint Loca! . 
ROP Nationel ... 
Preprint National . 
Financicl....... 
Clossified...... 


100 
37,894 
1,259 
4,522 
10 


43,785 


71,479 
215,587 


GRAND TOTAL....... 
YEAR TO DATE 


Rocky Mountain News-m 
2, ees 
Preprint Locol ... 


Preprint National... 
piel. _................ 
Classified... 


Total 


Rocky Mountain News-S 
ROP Locol .................... 
Preprint Local : 
ROP Nationol................ 
Preprint Nationol........ 
Financial... are 
Classified. 

Total. 


GRAND TOTAL... 


YEAR TO DATE...... 152,851 


DULUTH, GA. 
Gwinnett County News-m 
ROP Looe! ................... ‘ 36,792 
Preprint Locol...... 11,445 
ROP Nationol.................. 6,284 
Financiol................. 1,480 
Classified.................0- 73,935 


Totol...... 129,936 


Gwinnett County News-S 
ROP Local . 

Preprint Local 

ROP Nationol...... 
Preprint National 
a 
Classified.......... 
EE 


9,324 
69,939 
5,963 
2,832 
370 
16,896 
105,324 


GRAND TOTAL 
YEAR TO DATE 


235,260 


723,846 


FAIRFAX, VA. 
Journal-m 


Preprint Locol................. 
ROP Nationol.................. 
Preprint Nationol........... 
Financial........ 
Clossified. 
GRAND TOTAL 
YEAR TO DATE...... 


News-e 
OOP tocet ............. 
Preprint Local ... 
ROP National 
Financial 


_ _ aeeeaa 


News-S 

ROP Locol ..............2000++ 
Preprint Locol................ 
ROP Nationgl...... : 
Preprint National 
Financial 


REESE LOR Remo 


GRAND TOTAL....... 
YEAR TO DATE 


79,124 


lines. 





(Continued from page 32) 


1989 


FULL RUN PART RUN 


30,682 
13,585 
14,286 
7,609 
2,485 
71,124 
139,771 


347,507 
1,252,826 


77,802 
18,869 
12,874 


3,384 
191,080 
304,009 


23,874 
20,285 
10,209 
12,817 
2,181 
44,054 
113,420 


417,429 
1,481,886 


36,058 
7,676 
4915 
2,645 

63,487 

114,781 


12,589 
22,173 
6,991 
1,484 
1,377 
18,536 
63,120 


177,901 
679,181 


4,283 


*|Indicates newspapers reporting figures in 


1990 
FULL RUN PART RUN 


GREENWICH, CONN. 


24,179 
3,910 
165 
2,405 
31,048 
83,372 


11,656 


Classified... 


Total. 11,656 


Time-S 

11,023 

50,628 
7,077 

12,653 
1,254 


Preprint Locol................. 
ROP Nationdl......... 
Preprint National... 


1,289 


Cacia... 
82,635 ‘1,289 
166,007 12.945 
607,800 20,443 


GRAND TOTAL..... 
YEAR TO DATE.... 


HARTFORD, CONN. 

Courant-m 
43,939 
833 
8,900 


26,983 
29,164 
4,243 
635 
1,814 
2,296 
65,135 


Preprint Local 

ROP National 8 

Preprint Nationol............ 
3,758 
58,548 

115,978 


Classified....... 
Pi isrccekphandeacttctespasoeie 


Courant-S 

24,460 
4,270 

11,483 

13,023 
2,279 

40,185 


95,700 


6,733 
189,458 
572 
4,150 
362 

32 


201,307 


Preprint Local... 

ROP National 

Preprint National... 
Financiol............. 7 
Classified...............cses00 


GRAND TOTAL 
YEAR TO DATE 


211,678 _ 266,442 
779,595 874,176 


HONOLULU, HI. 
Advertiser-m 

44,935 

10,518 

7,750 

4,051 

80,888 

148,142 


Star Bulletin-e 


BU inirsccaecinrecsecs 
Preprint Locol................ 


ROP National .. 


43,465 
12,284 
6,753 


Financial 
Classified. 


34,275 
15,383 
13,183 
7,858 
3,291 
47,036 


121,026 


Preprint Local - 
ROP Nationol............ 
Preprint National 
Financicl...... 

Classified 


secre cee 


GRAND TOTAL 
YEAR TO DATE 


HOUSTON, TEXAS 
Chronicle-a/d 
ROP Locol....... 
Preprint Local 
ROP National . 
Preprint National 
Financiol......... 
Classified. 


74,673 
3,560 
9,399 


8,024 
37,632 
444 
373 
605 
32,923 
80,001 


2,718 
169,355 
259,705 


40,199 
24,416 
11,258 


973 
36,108 
147 

39 


ROP National . 
Preprint National... 
Financial... 
Classified... 8,097 


45,364 


GRAND TOTAL 
YEAR TO DATE...... 


125,365 
394,721 


1989 


FULL RUN PART RUN 


919 
10,585 


5,430 
88,522 
154,676 


30,356 
4,261 
12,095 
13,418 
3,361 
58,986 
122,477 


277,153 
990,966 


40,842 
10,019 
5,374 
3,880 
76,236 
136,351 


38,696 
9,975 
5,023 
3,838 

62,562 

120,094 


33,747 
18,521 
12,323 


3,724 
42,874 


120,556 


377,001 
1,423,211 


78,699 
2,287 
10,334 
9 
5,583 
184,876 
281,870 


42,165 
18,599 


1,692,749 


Post-m 


Preprint Local .. 
ROP National ... 
Preprint National. 
Financial. 
Classified. 


Preprint Local .. 
ROP National... 


Preprint Nationol........ 4 


Classified... 


PE asic sticsseonaaicesbictens 


GRAND TOTAL....... 
YEAR TO DATE...... 


Newsday-e 
ROP Local 
Preprint Local... 
ROP National 


Clossified............. ae 
Wiese siesecceccign sinks 


Newsday-S 


A 


Preprint Local . 
ROP Nationdl..... 


GRAND TOTAL 
YEAR TO DATE 


Press Telegram-m 


Preprint Local 
ROP Nationol..... 


Preprint Nationdl....... 


Financial... 
Classified... 


ROP National . 


GRAND TOTAL 


YEAR TO DATE 


News-m 


Preprint Local 
ROP National 
Preprint National 
Financial... 
Clossified... 


ROP Local 
Preprint Local 
ROP National... 
Preprint National... 


GRAND TOTAL 


YEAR TO DATE 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


66,093 
2,890 
8,191 

127 
1,578 4,054 
96,645 _ 1,518 _ 108,167 
175,524 26,246 188,168 


1,954 
22,070 


65,486 
3,386 
7,075 


1,008 
15,559 


704 


27,273 
19,256 
7,630 
5,475 
2,506 
40,738 
102,878 


40,782 
1,798 
6,452 


31,851 2,830 
86,266 51,862 


261,790 
1,535,158 


78,108 _ 291,046 
331,977 1,026,713 


LONG ISLAND, N.Y. 


29,887 
1,424 
9,418 


52,078 
4,426 
11,317 


37,035 
3,945 
14,161 


49,210 
14,822 
11,044 
347 
5,876 
72,114 


153,413 


7,177 
39,078 
86,984 


5,027 
71,994 


144,842 


11,415 
69,004 
135,560 


21,112 
13,054 
8,936 
12,965 
654 
18,146 


74,867 


36,896 
60,702 
3,579 
344 
604 
25,369 


127,494 


23,927 
21,556 
12,373 
13,539 
1,301 
35,057 
107,753 


161,851 _ 272,336 _ 243,313 
645,291 979,956 862,857 


L.A./LONG BEACH, CALIF. 


39,194 
9,062 
6,457 


7,904 
25,590 
164 
2,043 
139 


36,489 
7,430 
5,875 


3,120 
64,318 


122,151 


3,836 
65,491 


35,840 119,121 


37 
2,318 
1,489 

291 

39 


12,23) 
30,172 
5,358 
13,422 
350 
22,148 
4,174 83,681 
_40014 _202,802 
146,538 742,046 


LOS ANGELES, CALIF. 


16,531 
29,755 
1,958 
272 
478 
159 


49,151 


53,927 
22,462 
11,325 


5,127 
139,628 
232,469 


176,542 
281,849 


20,333 
26,814 


8,921 
10,592 
664 
209 
1,046 


20,873 
28,670 
agl4 
13,618 
961 
70,09% 
143,788 -2,432«*143,032«—«(10,469 
~ 70,583 __375,501 


245,567 1,368,765 


425,637 
1,564,095 


31,292 
102,107 
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Use this handy order form to order: 

1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 

1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 
Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

_] 1990 Edition $70 per copy (/) Bulk orders 5 or more $63.00 each eee: 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 
] 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each eee 

(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copes 


ee oe ee ee 
OO a ee ae eee ee ee 
Nature of Business 

Address $$$ Site /Apt. hae, 


ee | 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 


*One Year (| Two Years [_| Three Years [_| 
52 Issues—$45.00 104 Issues—$82.00 156 Issues—$108.00 
(You save $8.00) (You save $27.00) 


Name Title 
Company 

Nature of Business ___ «Department 
Address Ste./Apt. 
a 


Home address LJ ‘ Office address LJ Renewal LJ New Subs. LJ 
Bill me CI] Bill my company|_| Payment enclosed LJ 
*U.S. and Canada only. All other countries $86.00 a year. 





Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 


AFFIX 
POSTAGE 
HERE 


Editor & Publisher 
Circulation Department 
11 West 19th Street 

New York, N.Y. 10011-4234 








1990 
FULL RUN PART RUN 


Times-m 

129,567 
14,871 
23,473 


79,453 
55,307 
9,130 
769 
4,235 
166,991 
315,885 


Preprint Local . 


8,469 
117,123 


293,503 


27,566 
21,800 
4,742 
3,017 
1,236 
97,453 
155,814 


Preprint Local . 


Preprint National 
Financial... 
Classified... 


471,699 
1,700,231 


GRAND TOTAL..... 


YEAR TO DATE...... 1,969,836 


L.A./TORRANCE, CALIF. 
Breeze-e 


GRAND TOTAL 
YEAR TO DATE...... 


MILWAUKEE, WIS. 
Sentinel-m 


ROP Locol........ N/A 


1989 


134,154 
13,564 
24,699 


12,265 
123,112 


307,794 


61,423 
23,886 
24,364 
14,630 

3,434 


116,152 


243,889 


551,683 


2,032,613 


FULL RUN PART RUN 


69,780 
71,895 
10,163 
180 
3,295 
128,837 
284,150 


25,151 
32,352 
6,371 


ROP National 
Financial... 
Classified 


17,409 
N/A 
N/A 


17,409 


N/A 
9,334 
N/A 


GRAND TOTAL 
YEAR TO DATE 


MINNEAPOLIS, MINN. 

Star-Tribune-a/d 

ROP Locol........... 
Preprint Local. 

ROP Nationdl........ 


43,706 
13,268 
8,959 


10,714 
8,324 
3,071 


3,616 
46,603 
116,152 


57 
12 


22,178 


Star-Tribune-S 
ROP Local ... 
Preprint Local... 
ROP National... 


27,786 
62,284 
7,855 
18,372 
1,550 
79,422 


197,269 10,970 


lines. 





34,970 
13,656 
11,994 
1,031 
3,968 
47,266 
112,885 


30,873 
65,000 
9,380 
13,517 
3,018 
_83927 
205,715 


50 


20,511 


*Indicates newspapers reporting figures in 


Star-Tribune-sat 
ROP Locol...... 
ROP National . 
Financiol..... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Star-Ledger-m 


Star-Ledger-S 


Preprint Local 
ROP National .. 


GRAND TOTAL 
YEAR TO DATE 


News-m 


ROP National .. 
Financiol..... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


Post-a/d 


ROP National . 

Financial... 

Classified... 5 
GRAND TOTAL....... 
YEAR TO DATE 


Times-m 


ROP National... 
Financiol.... 
Classified... 


ROP Local 
Preprint Loca 
ROP National .... 
Preprint National .. 
Financial... 
Classified... 


GRAND TOTAL 
YEAR TO DATE...... 


Tribune-m 
ROP Local 
Preprint Local 
ROP National .... 
Preprint National... 


1990 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


10,720 


1,155,208 


NEWARK, N.J. 


67,544 
15,734 
5,298 
99,575 
188,151 


9,897 
5,392 
1,684 
13,636 
30,609 


60,906 
52,057 
18,032 
12,307 
4,973 
81,382 
229,657 


417,808 
1,550,421 


NEW YORK, N.Y. 


31,269 
9,354 
2,461 

16,478 

59,562 


40,421 
12,217 

3,677 
14,636 
70,951 


15,728 
1,974 
11,183 
10,793 
40 
6,393 
46,111 


23,890 
58,374 
2,693 
3,313 
832 
6,931 


96,033 


105,673 _ 166,984 


408,201 564,197 


59,086 
28,932 
13,079 
44,646 
145,743 


10,384 
3,094 
3,724 
1,832 

19,034 


57,299 44,352 
33,952 
10,684 
12,415 

2,684 
13,015 


117,102 


45,062 


7,420 
94,617 
204,398 


350,141 _ 136,136 
1,292,053 463,862 


OAKLAND, CALIF. 


22,783 
12,888 
6,173 


4,915 
64,677 
169 
530 
2,506 562 
43,629 


87,979 70,853 


13,900 
2,270 
332 
28,042 
44,544 


363,144 
1,227,368 


83,444 
13,432 
5,871 
120,239 
222,986 


83,468 
39,612 
17,649 
13,966 
7,409 
136,796 
298,900 


521,886 
1,880,142 


13,600 
456 
9,767 


56,871 


128,134 
469,953 


27,789 
12,395 
2,194 
5,579 


47,957 
200,313 


66,823 
32,088 
14,508 
57,911 
171,330 


73,472 
46,135 


7,747 
124,372 
251,726 


423,056 
1,504,319 


23,907 
12,628 
4,316 


3,542 
44,265 
88,658 


60,582 
28,585 
13,804 
18,671 

4924 
19,667 
146,233 


170,991 
533,097 


Tribune-S 


Preprint Locol...... 
ROP National .. 
Preprint National 
Financial. 


GRAND TOTAL 
YEAR TO DATE 


1990 


FULL RUN PART RUN 


10,499 


131,304 
470,612 


ORANGE COUNTY, CALIF. 


Preprint National... 
Financiol...... . ’ 
Classified. 


Register-S 


OP tet... : 


Preprint Local... 
ROP National... 


GRAND TOTAL....... 
YEAR TO DATE...... 


Inquirer-m 
ROP Locol.... 
Preprint Loca 
ROP National... 
Financiol.......... 
Classified... 


Inquirer-S 

ROP Locol........ 
Preprint Local .. 
ROP National 
Preprint National. 
Financial... 
Classified. 


GRAND TOTAL 


YEAR TO DATE...... 


Post Gazette-m 
ROP Local... 
ROP National 
Financial... 
Classified. 


19,307 
24,895 


3,024 
81 


47,307 


1,980 


49,287 


2,172,336 177,969 


PHILADELPHIA, PA. 


61,233 
6,260 
10,053 
6,167 
64,512 
148,225 


22,226 
3,605 
4,974 
1,758 

9 


32,682 


FULL RUN PART RUN 


137,243 


1989 


8,516 
2,321 
6,016 
12,822 
210 
18,700 


48,585 


102 
67,552 
1,576 


69,230 


139,451 
518,356 545,552 


127,627 
23,274 
18,028 


8,204 
217,726 
394,859 


45,206 


4,868 
11,412 
8,676 
76,779 


153,084 


38,193 
33,397 


32,157 
55,960 


40,837 
19,868 


13,102 
11,609 
3,341 
66,193 
165,835 


314,060 


1,168,424 310,968 


PITTSBURGH, PA. 


| rene . 


Press-e 


Financial.. 
Classified. 


Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


SAN FRANCISCO, CALIF. 


Chronicle-m 


Preprint Local 
ROP National .. 
Financial. 


(Continued on page 36) 


45,627 11,958 
38,421 
2% 


555 


51,230 


353,765 
1,257,025 


13,282 
14,880 
4,048 
107,766 
200,681 


44,836 12,507 
52,357 
670 


1,137 


11,103 
7,270 
93,940 


157,149 66,671 
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(Continued from page 35) “— 1969 1990 1989 


1990 1989 FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


FULL RUN PART RUN FULL RUN PART RUN 


42,216 10,174 40,188 12,389 
37550 954 ieee MAY 
13,022 312 10,610 457 ional .. 
5,393 194 7,144 778 
83,557 94,458 
44,188 48,230 152,400 63,578 








ALLENTOWN, PA. 


68,098 756 

in s 21,248 40,488 
4,830 25,681 5,194 ese i ee 6,843 
45,923 49,858 Preprint National 182 

598 i 71 Financial... a 3,145 56 
Classified... ; 82,214 


181,730 


111,151 51,351 
GRAND TOTAL 31,286 
GRAND TOTAL. 303,228 150,811 426,910 YEAR TO DATE : 19,934 
YEAR TO DATE 1,591,928 559,612 1,600,384 ROP National... 4 7,757 
Preprint National 9,490 
Financial... 1,154 


Classified.. . 32,858 
SAN JOSE, CALIF. _ 32,858 
WALNUT CREEK, CALIF. ae. Mean 


75,328 75,434 Contra Costa Times-m 


45,039 36,655 
15,933 14,070 

6,197 8,012 
185,441 182,095 


327,938 316,266 


: GRAND TOTAL 284,209 
Preprint Local = 
ROP National .. 3 ; YEAR TO DATE 1,288,914 


ANNAPOLIS, MD. 
Capital-e 
ROP LOCA .....ccsnsnsnee 35,207 
mrad — an ae ; Preprint Local... 30,748 
66,087 243,097 : ROP Nationdl...ncnenee 9,907 
24,652 42,888 i Preprint National. - 605 
47,686 a a fj 1,891 
807 3,459 Classified. 75,594 
79,408 295,013 . : pera 
202,411 746,352 ‘ 
os we Capital-S 
GRAND TOTAL 530,349 1,062,618 
YEAR TO DATE...... 1,972,914 2,012,185 


GRAND TOTAL....... th A 
reprint Local. 

YEAR TO DATE R i ROP Notional . 
Financiol...... 


ST. LOUIS, MO. Clessified. 


N/A WASHINGTON, D.C. 
6,472 GRAND TOTAL 
NA wae 141,302 7,755 YEAR TO DATE 
N/A ; 9830 42,558 
17,873 2,413 19,803 
132 ASBURY PARK, N.J. 
10,527 16,813 A Press-e 
115,134 139,731 .. 1,749 ‘12,565 
294,666 f 331,020 y Preprint Local. a 18,436 14,419 
ROP National sds 10,043 
Preprint National 
43,147 44,860 Financial. 6,728 
48,496 35,317 ; Classified. _102,797 
14,513 15,044 a 209,753 
- wees? 13,417 
YEAR TO DATE... 97, ee _— Ps ame 
243,165 ’ Preprint Local . 62,275 
_____ ____ ROP National. et 7,102 
on STAMFORD, CONN. GRAND TOTAL i if 574,185 Be —— 
Advocate: F 
Arenal _ en YEAR TO DATE...... q 482 2,020,223 } 39.364 
Preprint Local .. .. 15,769 25,321 161,140 24,644 
ROP National....... 
Preprint National . bes 
Financial. Re i WESTCHESTER/ROCKLAND, N.Y. 
Classified. i Reporter-Dispatch-e 
Totol........ a * 34,504 766 =: 33,612 
10,867 8811 10,819 BALTIMORE, MD. 
14,449 12,363 eke 
183 369 ROP Local....... an 62,612 8,698 
6,775 8,491 Preprint Local w- 10,989 24,605 
35,280 a we 18,062 3,609 
102,058 110,698 int Nati 819 
i 3,913 259 
nasheeds Reporter-Dispatch-S oo eer! 
5,402 7,163 - 23,094 23,196 148,349 42,572 
ee 45,524 60,637 
GRAND TOTAL....... i 30,864 31,101 ROP National... 5,675 6,413 
YEAR TO DATE...... 582,511 79,596 95,722 Preprint Notional. bon = 59,522 8,667 
Financial... 1,991 3,100 Preprint Local 10,985 24,598 
Classified... a 20,333 Sees 14,464 3,650 
em 133,885 11,777 Preprint National 819 
*| di ~ " = ey Financial 3,923 259 
ndicates newspapers reporting figures in GRAND TOTAL 210,488 244,583 23,370 Classified......ccscsncnen 4,564 


lines. YEAR TO DATE...... 746,132 828,702 94,325 42,557 





GRAND TOTAL 53,191 _ 390,228 
YEAR TO DATE 1,684,112 221,153 1,822,522 
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Sun-S 


Preprint Local... 
ROP National 


GRAND TOTAL 


Record-e 


Preprint Locol........ 
ROP Nationdl.......... 
Financiol............ 
Classified. 


Record-S 
ROP Locol............. 
Preprint Local 
ROP Nationol.... 
Preprint National 
Financial... 
Classified.. 


YEAR TO DATE 


Globe-m 


Preprint Local .. 
ROP National... 
Preprint National . 
Financiol............... 
Classified... 


Preprint Local... 
ROP National . 


Pecan 


GRAND TOTAL 
YEAR TO DATE 


Herald-m 


ROP National 
Financial. 


Preprint Local . 
ROP National... 
Preprint National 


GRAND TOTAL 


Enquirer-m 
ROP Local... 
Preprint Local . 
ROP National .. 


Classified. 
Totel... 





YEAR TO DATE...... 


GRAND TOTAL....... 


YEAR TO DATE 


1990 


FULL RUN PART RUN 


34,807 
34,981 
13,392 
10,763 
2,130 
59,775 
155,848 


433,089 


2,001,720 516,513 


BERGEN COUNTY, N.J. 


72,160 
3,927 
14,975 
4,706 
63,758 
159,526 


9,610 
14,692 
401 
311 


25,014 


37,864 11,440 
61,476 


693 


301 


117,186 73,910 
276,712 98,924 
1,312,390 359,601 


BOSTON, MASS. 

59,446 757 

8,407 
18,420 

215 

2,679 105 
93,606 


174,151 9,484 


30,834 
21,107 
19,930 
11,811 
1,543 
93,837 
179,062 


10,781 
28,620 
1,196 
603 
1,264 
260 
42,724 


353,213 52,208 
1,654,306 219,934 


30,283 
8,253 
1,496 

74,75) 

114,783 


30,194 43,513 


144,977 43,513 
708,371 193,396 


CINCINNATI, OHIO 


59,561 
24,029 
8,261 
46 
4,116 
90,880 
186,893 


5,268 
85 


5,291 
10,644 


1989 


FULL RUN PART RUN 


40,571 
38,546 
16,622 


2,255,575 


67,311 
2,653 
13,452 
4,764 
70,756 
158,936 


38,976 
22,281 
9,592 
9,743 
5,081 
52,293 
137,966 


296,902 
1,477,254 


58,599 
16,437 


5,601 
98,756 


179,393 


31,461 
19,788 
18,665 
12,054 
2,585 
110,722 
195,275 


374,668 
1,875,284 


27,768 
8,355 
2,336 

113,524 


151,983 


4,806 
2,481 
6,743 
1,001 
302 
22,232 


37,565 


189,548 
848,246 


63,102 
23,051 
8,653 


4,443 
90,194 
189,443 


15,835 
26,452 
4,005 


1,211 
2,893 
50,396 
127,444 
508,117 


12,672 


*Indicates newspapers reporting figures in 
lines. 


Enquirer-S 


Preprint Local . 


GRAND TOTAL 
YEAR TO DATE 


News-m 
ROP Locol....... 
Preprint Local . 
ROP National .. 
Preprint National 


Preprint Local . 
ROP National .. 


GRAND TOTAL 
YEAR TO DATE 


Times Herald-a/d 


ROP National 
Preprint National... 
Financial... 
Classified... 


Preprint Local 

ROP National . 
Preprint National... 
Financial... 
Classified. 


Total...... 


GRAND TOTAL 
YEAR TO DATE 


Post-m 


Preprint Local 
ROP Nationol..... 
Preprint National. 


Preprint Local... 
ROP National... 
Preprint National... 
Financial... 
Classified.. 


GRAND TOTAL 
YEAR TO DATE 


Rocky Mountain News 


Preprint Local... 
ROP National 
Financial 
Classified... 
Total... 


-m 


1990 


FULL RUN PART RUN 


331,265 
1,482,400 


DALLAS, TEXAS 


111,250 
31,842 
16,418 


12,606 
21,211 
1,178 
804 
312 
3,592 
39,703 


2,187 
194,054 


355,751 


2,568,089 


68,235 
24,900 
10,245 


708 
128,175 
232,263 


1,572,859 


DENVER, COLO. 


59,333 
17,229 
19,854 
103 
3,772 
141,995 


242,286 


39,369 


567 


343,757 
1,541,931 


78,861 
15,736 
13,796 
3,549 
204,880 
316,822 


1989 


31,528 
52,582 
8,058 
10,513 
2,420 
42,720 
147821 


337,264 
1,573,144 


107,538 
35,620 
13,701 

127 
4,840 
185,541 
347,367 


1,590,771 


86,492 
21,954 


14,527. 


4,455 
203,106 
330,534 


FULL RUN PART RUN 


4,281 


4,281 


16,953 
94,207 


1990 


FULL RUN PART RUN FULL RUN PART RUN 


Rocky Mountain News-S 
[ES 19,880 
17,995 
11,186 
10,850 
1,021 
37,936 


98,868 


GRAND TOTAL....... 
YEAR TO DATE 


415,690 
1,858,646 


50 
19,862 


60,659 
213,510 


DULUTH, GA. 


Gwinnett County News-m 
ROP Local ; 
Preprint Loca 

ROP Nationol .... 


42,689 


Gwinnett County News-S 


Preprint Local ... 
ROP Nationol.... 
Preprint National .. 
Financial 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


161 


161 


161 
1,550 


FAIRFAX, VA. 


ROP Nationol.... 
Preprint National... 
Financial... 
Classified... 
GRAND TOTAL 
YEAR TO DATE 


5,784 


5,784 
20,277 


GREENWICH, CONN. 


Time-a/d 


Preprint Local. 
ROP National .. 


GRAND TOTAL 
YEAR TO DATE 


12,037 


12,037 


1,851 


1,851 


13,888 
34,331 


HARTFORD, CONN. 


Courant-m 
52,704 
Preprint Local. 
ROP National 13,159 
4,503 
58,937 
129,303 


19,382 

2,748 
10,960 
11,279 

1,843 
28,768 
74,980 


Preprint Local . 
ROP National .. 
Preprint National 


GRAND TOTAL 
YEAR TO DATE 


204,283 
983,878 


32,703 
38,937 
3,665 
1,804 
1,969 
3,352 
82,430 


6,824 
130,976 
418 
505 
673 


139,396 


221,826 
1,096,002 


1989 


17,532 
18,209 
11,314 
9,768 
1,876 


34,954 


93,653 


424,187 


1,906,073 


40,775 
17,061 
5,651 
2,750 
68,449 
134,686 


9,161 
21,898 
5,141 
1,447 
737 
14,149 


52,533 


187,219 
866,340 


24,481 
7,459 
11,512 
90 
3,057 
39,898 
86,497 
386,214 


21,476 
18,160 
6,566 
1,560 
39,429 
87,191 


5,223 
20,975 
5,429 
9,947 
664 
18,615 


60,853 


148,044 
723,363 


56,812 
2,816 
10,211 
35 
4,154 
82,571 
156,599 


25,686 

3,071 
11,991 
11,101 

2,262 
37,558 
91,669 


248,268 
1,239,234 


(Continued on page 38) 





EDITOR & PUBLISHER for August 18, 1990 











Advertiser-m 


ROP National... 
Preprint National 
Financial 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Newsday-e 


Preprint National 
Financial. 
Classified... 


Preprint Local ... 
ROP National 
Preprint National: 


YEAR TO DATE 


Press Telegram-m 


Preprint Local 
ROP Nationol....... 


Press Telegram-S 
ROP Local 
Preprint Local... 
ROP National... 
Preprint National . 
Finonciol........ 
Classified..... 


News-m 
ROP Local 
Preprint Locol..... 
ROP Notional .. 


Classified..... 





Preprint Local............. 


GRAND TOTAL... 


erect 


RN sisinckicantocass 


GRAND TOTAL.. 
YEAR TO DATE...... 


REET =o nee eae 


1990 


(Continued from page 37) 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


HONOLULU, Hi. 


49,945 
13,930 
7,205 


3,513 
92,585 
167,178 


48,510 
12,949 
7,447 


3,653 
72,970 


145,529 


Stor Bulletin & Advertiser-S 


28,865 


ek 13,357 


10,975 
6,585 


LONG ISLAND, N.Y. 


36,581 65,549 
5,848 


14,152 


5,571 
78,021 
169,141 


7,531 
44,399 
101,273 


112,782 


281,923 


805,931 1,261,752 


131,552 


28,249 
15,800 
11,449 

5,678 

3,064 
33,372 
97,612 


380,000 


1,081,036 


. LONG BEACH, CALIF. 


45,927 
13,080 
8,227 


10,653 
24,983 
144 


2,688 
65,286 
135,208 


432 


11,496 
29,012 
5,716 


LOS ANGELES, CALIF. 


20,407 
41,771 
962 
506 
3,366 725 
183,243 91 


307,841 64,462 


34,109 
20,328 


40,867 
7,233 
8,119 


4,607 
68,164 
128,990 


10,388 
28,636 
5,683 
9,477 
166 
15,680 
70,030 


199,020 
941,066 


58,454 
29,988 
13,419 


5,439 
150,546 
257,846 


65,500 
28,477 
11,459 
92 
5,529 
72,910 


183,967 


21,228 
75,633 
1,341 
1,247 
414 
13,041 
112,904 


296,871 
1,272,859 


53,346 
221,549 


4,398 
16,366 
270 
137 

9 

16 


21,196 


*Indicates newspapers reporting figures in 
lines. 


News-S 


WO NEE Soave ctesnnpcectssrns 
Preprint Locol................. 


ROP National 
Preprint National. 


Pits. : 


Classified..............000+- 


GRAND TOTAL 
YEAR TO DATE... 


Times-m 


TF IT ascii ans 


Preprint Local 
ROP National... 


Classified..... 


Eee ee 


Times-S 


IE sci 


Preprint Local .. 
ROP National ... 
Preprint National. 
Financial... 
Classified.. 


COE ES oe 


GRAND TOTAL... 
YEAR TO DATE 


Star-Tribune-a/d 


Preprint Local . 
ROP National .. 
Preprint National 
Financial. 
Classified. 


Totol........ 


Star-Tribune-S- 


Preprint Local 
ROP Nationdl...... 


GRAND TOTAL 
YEAR TO DATE 


Star-Ledger-m 


I as sspcseiciessnss 


ROP National 
Financial... 
Classified... 


Star-Ledger-S 
ROP Loceol..... 
Preprint Local 
ROP National 
Preprint National. 
Financial... 
Classified.. 


GRAND TOTAL 
YEAR TO DATE 


News-m 
ROP Locol.... 
ROP Nationa! 
Financial 
Classified.. 


Totol..... 


1990 


FULL RUN PART RUN 


12,940 
23,265 


6,642 
9,575 
291 
359 
870 


17,737 


427,422 
1,991,517 


82,199 
327,766 


364,653 
1,733,418 


94,780 
79,257 
12,055 
474 
5,550 
166,102 


358,218 


137,297 
15,649 
28,376 


12,912 
127,359 


321,593 


25,359 
28,559 
4,156 


46,311 
18,495 
20,650 


1,383 
75,641 


176,735 135,098 176,675 


. 513,654 _ 493,316 
2,483,494 2,193,492 


498,268 
2,530,881 


MINNEAPOLIS, MINN. 


46,886 
22,696 
10,970 
1,364 
3,062 224 
50,661 5 
135,639 33,017 


14,355 
13,788 
4,645 


40,708 
16,602 
12,753 


3,673 
58,239 


131,975 


22,23) 
47,728 
7,946 
10,597 
1,658 
66,549 
156,709 


49 


10,352 


43,369 


1,475,073 —- 185,298 


NEWARK, N.J. 


88,868 
16,564 
5,209 
110,244 


220,885 


14,349 
510 
1,422 
21,662 
37,943 


101,162 
18,893 
5,532 
128,964 
254,551 


49,903 
43,818 
13,249 


60,017 
31,278 
13,959 


201,217 


422,102 
1,972,531 


NEW YORK, N.Y. 


33,284 
14,978 


63,061 
12,873 

3,640 
18,563 


98,137 68,564 


1989 


FULL RUN PART RUN 


9,732 


30,928 
133,035 


77,562 
93,422 
11,156 
920 
4,006 
130,435 
317,501 


20,974 
31,482 
1,831 
1,039 
827 
66,914 


123,067 


440,568 
1,961,396 


45,256 


18,334 


News-S 


Preprint Locol.... 


ROP Nationdl.......... 3 ce 


Preprint National. 


i en 
Classified...............ccssee 


SERRA eRe es 


GRAND TOTAL... 
YEAR TO DATE.... 


Post-a/d 

ROP Locol.......... 
ROP National 
Financiol............ 
Classified...... - 


GRAND TOTAL..... 
YEAR TO DATE...... 


Times-m 


ROP Local ............000 


ROP Nationol......... 
Financial. 
Classified.......... 


a cescasics 


Times-S 

ROP Local 

Preprint Local 

ROP National . 
Preprint Nationol..... 
Financiol................. 
Classified...... 


2 ee SESE re 


GRAND TOTAL.. 
YEAR TO DATE...... 


Tribune-m 


ROP LOCO sien. esccess 


Preprint Local 


ROP Nationodl................. 
Preprint Nationol.......... 


Financidl................ 


Clossified................+. . 
Ns tan isan teanionks 


Tribune-S 


FR COCO as siinoeasiicss 


Preprint Locol .. 
ROP National... 
Preprint National 
Financiol....... 
Classified. 


GRAND TOTAL...... 
YEAR TO DATE... 


1990 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


13,331 
2,690 
10,329 
9,502 
56 
4,749 


40,657 


109,221 


47,802 
215,921 


70,664 
37,477 
12,848 
51,278 
172,267 


47,365 
38,680 
5,386 
74,162 
165,593 


337,860 
1,630,001 


22,985 
49,472 
3,790 


15,180 
3,149 
12,542 
187 8,505 

205 35 

3,961 6,415 
80,600 45,826 


178,737 _ 114,390 
742,818 592,158 


29,803 
16,023 
1,740 
5,960 
53,526 
253,839 


11,309 
4,155 
4874 
2,293 


22,631 


73,433 
30,707 
14,390 
61,551 


180,081 


36,749 
30,816 
9,139 
10,511 
2,920 4,643 
10,220 88,578 


100,355 183,687 


54,202 


36,264 


"122,986 _ 363,768 
586,916 1,868,087 


OAKLAND, CALIF. 


24,071 
14,041 
6,631 


1,993 
48,456 
95,192 


8,155 
1,524 
6,631 


41,104 


136,296 
638,675 


5,411 
88,761 
484 
389 
560 


25,295 
13,633 
5,758 


4,227 
45,750 


95,605 94,663 


7,832 
1,459 
6,024 
9,398 
53 
14,034 


38,800 


54,200 
1,769 


77 
56,046 


133,463 
651,819 


151,651 
622,263 


ORANGE COUNTY, CALIF. 


Register-a/d 


at Oe 


Preprint Local. 
ROP National .. 
Preprint Nationa 
Financial.. 
Classified. 


Register-S 


TI CUE i scccicainacsentesenss, 
Preprint Local................. 


ROP National 
Preprint National 


PEO cs ciscisiarprehtnnse 


Classified... 


GRAND TOTAL 


YEAR TO DATE..... 


Inquirer-m 


Preprint Local 
ROP National 
Preprint National. 
Financial... 


149,560 
34,553 
21,052 


6,114 
197,493 


408,772 


33,341 
36,046 
9,758 
10,682 
810 
65,545 


156,182 


564,954 
2,737,292 


30,112 
21,272 


138,246 
29,003 
17,345 

1,270 

108 8,383 

223,287 


52,762 416,264 


32,370 
1,592 


1,592 159,871 


54,354 
232,323 


576,135 
2,836,640 


PHILADELPHIA, PA. 


67,579 
7,025 
15,076 


4915 
83,772 


178,367 


30,424 
11,651 
5,413 
204 
2,334 
128 


50,154 


68,368 
7,464 
11,175 


8,083 
83,806 
178,896 


27,479 
61,049 
2,759 
172 
339 
5,060 
96,858 


194,995 
886,369 


79,966 
626 
810 

1,160 


91,055 


95 
65,605 


55 


67,079 


158,134 
703,686 


26,861 
34,981 


1,142 
45 


63,029 
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Inquirer-S 
ROP Locol.............. 
Preprint Local . 
ROP Nationgl....... 
Preprint National 
Financial... 
Classified....... 


Me cshipasicta tie bintieence 


GRAND TOTAL....... 
YEAR TO DATE..... 


Chronicle-m 

ROP Locol.............. 
Preprint Local.............. 
ROP Nationdl.............. 
Preprint Nationol.......... 
Financial... 

Classified... 

ciao rescestanive nice 


Examiner-e 
a 
Preprint Local......... 

ROP Nationol........ , 
Preprint Nationol........... 
Financidl................. 
Classified..... 

Total......... 


Examiner & Chronicle-S 
ROP Local... 

Preprint Local 

ROP National . 

Preprint National 
PRIN jenceccnccecsaccoccssases: 
Classified... 


GRAND TOTAL....... 
YEAR TO DATE...... 





1990 


30,748 
17,944 
12,068 
11,024 


319,255 
1,487,568 


52,955 
14,684 


5,622 
96,046 


169,307 


49,863 
14,811 


5,122 
96,430 
166,226 


24,391 

1,733 
11,811 
10,424 

1,221 
44,781 
94,361 


429,894 
2,021,821 


FULL RUN PART RUN 


29,551 
49,821 
4,130 


1,636 
29 


85,167 


135,321 
446,289 


15,228 
51,902 
1,256 
821 
782 


69,989 


11,668 
48,037 
671 
821 
445 


61,642 


4,437 
45,591 
767 


50,795 


182,426 
742,038 


1989 


33,658 
18,206 
12,414 
10,422 
2,586 
75,102 
152,388 


331,284 
1,588,309 


SAN FRANCISCO, CALIF. 


51,436 
12,754 
8,723 


100,168 
173,081 


46,25) 
12,036 
8,281 


101,999 
168,567 


23,159 
1,943 
11,273 


2,034,221 


FULL RUN PART RUN 


49,351 


213,590 
927,831 


*Indicates newspapers reporting figures in 


Mercury News-a/d 


Preprint Local. 
ROP National .. 
Preprint National 
Financial 
Classified. 


Mercury News-S 
ROP Local cine 
Preprint Local................. 
ROP Nationdl.................. 
Preprint Nationol.... 
Financial statthe 
Classified.................. 


Total... 


GRAND TOTAL...... 
YEAR TO DATE...... 


Advocate-a/d 
I UO sacs 
Preprint Local 
ROP National 
Preprint National... 
Financial 
Classified 
Total. 


Advocate-S 

ROP Locol......... 
Preprint Locol............. 
ROP Nationdl................. 
Preprint National. 
Financial Zs 
CNMI Sas icse2s 


TI crt bcssasepthconiningicen 


GRAND TOTAL....... 
YEAR TO DATE...... 


1990 


FULL RUN PART RUN 
SAN JOSE, CALIF. 


88,713 
63,164 
17,625 
697 
7,575 
198,829 


376,603 


26,673 
62,174 
11,074 


2,525,792 


STAMFORD, CONN. 


35,093 


23,195 27,743 


106,253 27,786 


8,766 
27,519 
5,129 
10,432 
632 
15,474 
67,952 


5,896 


5,896 


174,205 
756,716 


33,682 
138,362 


1989 1990 1989 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 
WALNUT CREEK, CALIF. 

Contra Costa Times-m 

87,220 

48,514 

14,775 


47,022 
56,681 
9916 
3,847 
6,287 


123,753 


9,575 
202,712 


362,796 


17,891 
49,892 
5,925 
10,250 
962 
2,835 


87,755 


28,084 
65,652 
11,625 
9311 
468 
$5,216 
181,356 


51,627 
5,022 
9,567 

457 

30,644 

109,468 


ROP Nationol.................. 
Preprint Nationdl....... 


Classified................. Sa 
acti vinsctpascnitaipuatcades 


282,528 
1,374,291 


211,508 
1,201,911 


GRAND TOTAL....... 
244,152 YEAR TO DATE 
2,556,337 
WESTCHESTER/ROCKLAND, N.Y. 
Reporter-Dispatch-e 
|g an meee } 
Preprint Local..... 
ROP Nationol..... 
Financial....... bs 
SNe 


ink 


41,180 
14,541 
17,643 
6,373 
34,601 
114,338 


2,677 
12,536 
186 
243 


42,865 
11,967 
14,216 

7,839 
47,593 


124,480 


34,422 
23,668 
6,602 
15,642 
3,645 
46,889 


Reporter-Dispatch-S 
115,226 vs 


a seta 
Preprint Local... 

ROP Nationol...... : 
Preprint National... 
Financial 
Classified.................. 
WO cic 


17,251 
39,386 

4712 
12,927 

2,145 
15,973 
92,694 


18,768 


8,844 
25,251 
5,638 
9,947 
926 
18,626 
69,232 


18,120 


GRAND TOTAL..... 
YEAR TO DATE...... 


33,762 
119,863 


207,032 


6715 953,166 


184,458 
831,242 


25,197 


aan (Continued on page 40) 


NEWSPAPERS & RETAILERS: 


Poa Rd. UN 


n September 8th Editor & Publisher will 
publish a special pullout section entitled 
Newspapers & Retailers: Partners in Profits. This 


E 


ae 


section will examine how changes in the retail 
industry are affecting the newspaper business 


and what newspapers are doing to positively rein- 
force their position with retailers. Your newspa- 
per’s ad in this section will tell retailers that your 


newspaper is “advertiser friendly,” ready and 


willing to work with them toward achieving their 


Call Today and Reserve Space! 


New York 


Chicago 


San Francisco 
212°675°4380 312°641°0041 415°421°7950 213°382°6346 
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marketing goals. It will also help to ensure that 
retailers think newspapers when they think adver- 
tising and then think specifically of your newspa- 


per and market. 


EXTRA DISTRIBUTION! In addi- 


tion to all of E&P’s 28,000 + subscribers (which 
includes advertising policy makers at major retail 
chains and their agencies), this section will be 


mailed to the 2,000 + members of the Retail 


Advisory Council. 


Closings: Space — 8/24 Copy — 8/27 


Los Angeles 


EP 


The 
Audit 
Bureau 
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1990 


FULL RUN PART RUN 


(Continued from page 39) 
1989 


FULL RUN PART RUN 


1990 
FULL RUN PART RUN 
33,812 


27,998 
11,177 


18,088 
21,649 
5,882 





JUNE 


12,686 
2,181 
61,756 


89 
783 
3,736 





YEAR TO DATE 


Copital-e 
Preprint Local .. 


ROP National... 
Preprint National. 


GRAND TOTAL 
YEAR TO DATE 


Press-e 
Preprint Local . 
ROP National ... 


Preprint National 
Financiol...... 


GRAND TOTAL 


Sun-m 


lines. 





GRAND TOTAL....... 


ALLENTOWN, PA. 


67,048 
16,768 
4,945 
142 
2,691 
81,861 
173,455 


394 
38,617 


39,895 


78,906 
405,950 


ANNAPOLIS, MD. 


30,140 


ASBURY PARK, N.J. 


68,807 
13,729 
10,787 


8,589 


6,219 
104,541 
204,083 


YEAR TO DATE...... 


BALTIMORE, MD. 


56,685 
10,152 
14,983 
2,519 
52,283 
136,622 


7,003 
19,850 
3,185 
123 
4515 


34,676 


52,599 
10,152 
11,082 
2,310 
37,902 
114,045 


6,973 
19,831 
3,180 
123 
4,517 
34,624 


71,105 
14,569 
6,285 


2,710 
92,396 
184,065 


30,225 
20,385 
6,126 
11,456 
1,468 
35,356 
105,016 


289,081 


72,275 
5,178 
15,720 
3,547 
57,097 


153,817 


68,059 
5,172 
12,468 
3,540 
44,259 
133,498 


*Indicates newspapers reporting figures in 


149,610 50,227 


400,277. _ 119,527 
2,401,998 636,040 


GRAND TOTAL....... 
YEAR TO DATE 


1989 


FULL RUN PART RUN 


40,724 
36,215 
13,336 
12,738 

2311 
70,146 


175,470 


11,735 
21,506 
3,215 
219 
1,214 
2,313 
40,202 


96,655 
604,772 


462,785 
2,718,360 


BERGEN COUNTY, N.J. 


Record-e 
ROP Local .. 
Preprint Local 
ROP National . 


69,880 
1,202 
9,580 
1,034 
4,844 

60,932 


6,770 
2,948 
267 


410 





147,472 17,395 


32,547 
16,711 
9,145 
12,598 
3,795 
42,421 
117,217 


11,206 
54,331 
430 
175 
550 


66,692 


GRAND TOTAL 
YEAR TO DATE 


84,087 
443,688 


264,689 
1,576,952 


BOSTON, MASS. 

Globe-m 
52,747 636 
6,619 
12,384 in] 


2,419 
98,646 


166,196 7,266 


30,661 
24,548 
14,736 
13,373 
1,617 
104,389 


10,000 
29,878 
1,428 
323 
1,468 
210 


Preprint National. 
Financial... 
Classified... 


55,140 
16,925 


3,571 
95,528 


171,164 


34,279 
18,221 
15,170 
12,481 
2,043 
126,047 





189,324 43,307 


GRAND TOTAL 
YEAR TO DATE 


255,520 50,573 
2,009,826 270,507 


Herald-m 
28,767 


Classified... 


Total.......... 105,907 


5,842 


31,592 





50,708 
272,811 


30,595 41,222 


GRAND TOTAL 136,502 41,222 


208,241 


379,405 
2,254,689 


30,240 
7,891 
1,561 

103,655 
143,347 


5,856 
1,364 
5,379 
45 
357 
21,405 
34,406 


682 
33,194 
196 
11,286 
29 


45,387 


177,753 45,387 





YEAR TO DATE 844873 234,618 


3,262 
20,727 
1,876 
130 
2,170 
28,165 


CINCINNATI, OHIO 

Enquirer-m 
54,328 4,176 
6,290 
64 


Preprint Local ... 
ROP National... 
Preprint National. 
192 
1,353 


1,025,999 232,819 


59,415 
18,184 
7,533 


3,534 
84,254 





3,327 
20,779 
1,882 
130 
2,170 
28,288 


169,913 12,075 


33,694 
19,394 
3,614 
343 
925 
39,820 


202 
Preprint Local... 8,986 


ROP National .. 


172,920 


36,645 
14,480 
4,488 


1,471 
34,923 





97,790 


92,007 14,018 


Enquirer-S 


Preprint Local .. 
ROP National ... 
Preprint National. 
Financial... 
Classified. 


Total....... 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local... 
ROP National... 
Preprint National. 
Financial... 
Classified... 


Preprint Local .. 
ROP National ... 
Preprint National. 


GRAND TOTAL 
YEAR TO DATE 


Times Herald-a/d 
ROP Local ... 
Preprint Local . 
ROP National .. 


Times Herald-S 
ROP Local....... 
Preprint Local. 
ROP National 


GRAND TOTAL....... 
YEAR TO DATE 


Post-m 


Preprint Local. 
ROP National .. 
Preprint National 
Financial..... 
Classified... 


Preprint Local 
ROP National . 


GRAND TOTAL 
YEAR TO DATE 


1990 


FULL RUN PART RUN 


1,488 
1,986 
114 


537,046 
3,105,141 


103,431 


_331,967 


1,904,720 128,965 


DENVER, COLO. 


59,466 
16,410 
15,638 
141 
2,863 
142,325 
236,843 


30,432 


237 
97 


30,766 


26,423 
8,490 
9,858 
4,268 

836 

48,690 


1989 


FULL RUN PART RUN 


30,501 
47,402 


43,559 
33,675 
10,033 
12,782 
2,905 
95,795 
198,749 


_518,649 
3,048,287 


10,711 
9,849 
5,556 
2,234 

54,464 


772 
2,771 


23,573 





98,565 


335,408 
1,877,339 


Rocky Mountain News-m 


31,325 


106,934 


326,134 
1,916,903 


77,983 
17,527 
12,169 


3,292 
192,298 
303,269 


26,052 





40 


EDITOR & PUBLISHER for August 18, 1990 











1990 
FULL RUN PART RUN 


Rocky Mountain News-S 


560 
Preprint Local 


Preprint National... 
Financiol..... 
Classified... 


94,231 


398,361 
2,257,007 


GRAND TOTAL 
YEAR TO DATE 261,245 

DULUTH, GA. 
Gwinnett County News-m 


Preprint Local .. 
ROP National... 
Preprint National. 
Financial... 
Classified... 


Total......... 


GRAND TOTAL 
YEAR TO DATE 


FAIRFAX, VA. 

Journal-m 
24,272 
Preprint Local. 5,828 
ROP National ... 7,942 
Preprint National i 4% 
Financial.. 2,038 
Classified. 35,834 
GRAND TOTAL....... 75,960 
YEAR TO DATE 425,77| 


3,849 


3,849 
24,126 


Time-a/d 
ROP Locol....... 
Preprint Local. 
ROP National... 
Preprint National 
Financial...... 
Classified. 


26,131 


23,020 8,445 


ROP Local 
Preprint Local. 
ROP National .. 
Preprint National 
Financial. 


4,184 


GRAND TOTAL 158,523 12,707 


GREENWICH, CONN. 


1989 


FULL RUN PART RUN 


17,810 





YEAR TO DAT 931,585 47,038 


HARTFORD, CONN. 
Courant-m 
ROP Local... 48,208 


a 23,959 
Preprint Local .. i 951 


22,986 
4,703 
1,245 

59,536 1,755 

122,138 54,648 
Courant-S 

ROP Local 

Preprint Local . 

ROP National .. 


18,394 4918 
7,008 175,851 
8,854 302 

13,288 2,387 
1,997 241 

34,946 

84,487 = 183,699 

GRAND TOTAL 

YEAR TO DATE 


206,625 _ 238,347 
1,190,503 1,334,349 


56,446 
1,056 
9,005 
4,386 

80,394 

151,287 


25,093 


*Indicates newspapers reporting figures in 
lines. 


1990 
FULL RUN PART RUN 


HONOLULU, Hi. 

Advertiser-m 

ROP Locol....... 

Preprint Local . 

ROP National... 
Financial. 
Classified. 


49,972 
9,475 
4741 
3,147 

84,364 

151,699 


44,662 
Preprint Local . 
ROP National .. 
Financial. 
Classified 


Total....... 


Star Bulletin & Advertiser-S 
35,075 
14,551 
8,901 
8,213 
2,311 
38,623 
107,674 


GRAND TOTAL....... 
YEAR TO DATE 


391,521 


LONG ISLAND, N.Y. 
Newsday-e 
i te ..........,..... , 
Preprint Local... 


33,914 
2,465 
12,107 


61,274 
30,809 
14,254 
1 
4,444 
74,817 
186,709 


5,552 
43,418 
97,456 


Newsday: 
ROP Local 
Preprint Local 
ROP National 


12,621 
11,400 
7,467 


28,947 
63,859 
2,765 
708 


798 
22,317 
119,394 


GRAND TOTAL 
YEAR TO DATE 


306,103 
1,567,849 


1989 


49,165 
5,935 
5,321 
3,407 

76,847 

140,675 


50,094 
5,427 
5,202 
3,529 

64,119 

128,371 


30,526 
15,053 
9,379 
8,258 
3,346 
32,436 
98,998 
368,044 
2,171,255 


45,677 
6,630 
15,407 


7,616 
59,396 
134,726 


15,961 
24,523 
9,501 
12,482 
402 
28,577 
91,446 


226,172 
1,307,208 


L.A./LONG BEACH, CALIF. 


Press Telegram-m 
9,027 
28,391 
176 


Preprint Local 


Classified... 
Totdl........... 


Press Telegram-S 
ROP Local 


GRAND TOTAL 
YEAR TO DATE 


42,988 
229,384 


LOS ANGELES, CALIF. 


News-m 
ROP Locol........ 
Preprint Local.. 21,138 22,680 
ROP National ... = 15,291 1,071 
Preprint National. * 121 
Financial... 2,540 640 
Classified... 183,021 
|) eR aE cea 

News-S 
ROP Locol........ 

Preprint Local .. 


67,693 17,938 


42,414 


5,602 
6,792 
364 


580 
13,338 


GRAND TOTAL....... 55,752 


42,713 
7,152 
6,243 


3,017 
67,524 


126,649 


1,140,173 


63,603 
28,618 
14,060 


4,204 
143,269 
253,752 


12,576 
22,930 
7,436 
15,746 
517 

— 2A 
118,628 


372,380 


FULL RUN PART RUN 


61,951 
16,881 
11,591 


4,038 
71,487 


165,948 


25,870 
56,245 
2,725 


Preprint Local 
ROP National ..... 
Preprint National... 
Financial... 
Classified... 


LSS vm 


GRAND TOTAL 


YEAR TO DATE...... 


Star-Tribune-a/d 


Preprint National.. 
Financial... 
Classified... 


Preprint Locol .. 
ROP Nationol... 


Financial... 
Classified. 


ROP National ... 
Financicl.. 
Classified. 


Total... 


GRAND TOTAL....... 


YEAR TO DATE 


Star-Ledger-m 


ROP National ... 
Financial... 
Classified. 


iain 


Star-Ledger-S 


Preprint Local... 
ROP National .... 
Preprint National . 
Financial. 
Classified. 


Total... 


GRAND TOTAL....... 
YEAR TO DATE...... 


News-m 
ROP Locol........ 
ROP National... 
Financial. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


1990 


FULL RUN PART RUN 


151,424 87,830 
13,286 67,742 
21,763 11,619 

206 250 
7,226 3,708 
130,859 _ 198,084 


324,764 369,233 


51,544 
15,793 
18,027 
13,460 
2,215 94) 
79,002 83,786 
180,041 129,994 


19,749 
22,146 
3,372 


504,805 ° 
2,988,299 2,692,719 


MINNEAPOLIS, MINN. 


42,479 
17,091 
5,841 
343 
2,408 268 
48,078 907 
116,240 24,069 


13,388 
6,739 
2,767 


22,437 
46,231 
5,657 
12,931 
648 
62,606 
150,510 


301,104 
1,776,177 


NEWARK, N.J. 


76,470 
11,180 
5,767 
103,271 
196,688 


47,558 
42,19 
14,098 
12,347 
4,23% 
82,666 
203,824 


400,512 
2,373,021 386,309 


NEW YORK, N.Y. 


32,436 
11,827 

2,558 
15,615 
62,436 


43,785 
15,136 
3,723 
—15,060 
71,204 


12,155 
2,173 
9,950 


20,657 
44,216 
2,850 
1,893 

301 
—42 
74,137 


151,841 
894,658 


1989 


FULL RUN PART RUN 


149,190 
20,313 
25,115 


9,256 
122,382 
326,256 


45,810 
18,835 
19,712 
12,479 

2,102 


183,983 


510,239 


42,271 
7,895 
9,647 
2,021 
3,813 

52,405 


118,052 


20,635 
39,998 
5,877 
12,832 
2,077 
67,402 
148,821 


10,223 
1,477 


37,190 
16,547 

2,683 
19,800 
76,220 


14,209 
1,413 
11,157 
11,077 
97 
7,319 
45,272 


121,492 
713,650 


16,676 


179 


16,855 


YEAR TO DATE 383,518 2,105,798 (Continued on page 42) 
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(Continued from page 41) hes 1989 1990 1989 


1990 1989 FULL RUN PART RUN FULL RUN PART RUN _ FULL RUN PART RUN FULL RUN PART RUN 


FULL RUN PART RUN FULL RUN PART RUN _ Inquirer-S WALNUT CREEK, CALIF. 
ROP Locol........ ss 26,164 s Contra Costa Times-m 
Preprint Local... 17,075 4 ee 44,221 
25,979 30,404 ROP National... . 10,823 ; , 2 : 51,152 
16,230 14,909 Preprint National............ 12,857 i et , 7,134 
1,274 1,970 Financial... 1,966 
4,443 __ 5,502 Classified... ~ __ 74321 , ‘ 3,772 
GRAND TOTAL... __ 47,926 52,785 Be Serie ee 143,206 y ( i 85,762 _73,356 
YEAR TO DATE... 263,847 306,624 — 179,635 
GRAND TOTAL 406,051 _ 112,755 
Times-m YEAR TO DATE 2,324,296 576,491 
ROP Locol...... a 59,695 9,487 64,943 - : 12,892 
28,051 3,038 31,699 ' Preprint Local ; 46,402 
8,958 3,760 11,682 J ROP National. ia y 6,007 
49,048 __2,229 __59,283 : SAN FRANCISCO, CALIF. reprint Nati ve ‘ 11,675 
145,752 -:18,514_—-167,607 Chronicle-m ‘ 600 
49,775 12,515 52,849 ’ vn 31,969 
Preprint Local .. x 42,781 4 109,545 
44721 31,187 «50,773 ; ROP National... .. 10,494 949 11,761 pee ce 
21,577 ; a 427 GRAND TOTAL....... ; 289,180 
37,383 9,599 37,885 ; inanci 3,478 455 5,060 YEAR TO DATE 623, 1,663,471 
14119 ; ified. . 95,063 100,642 
5804 3,066 5,295 ; . 158810 57,127 170,312 : WESTCHESTER/ROCKLAND, N.Y. 
749% 13,289 93,846 b Reporter-Dispatch-e 
162,834 92,837 187,799 ‘ i 999 45,375 
44,667 8,358 46,047 Preprint Local... ; 16,428 
GRAND TOTAL , 111,351 _ 355,406 t Preprint Local. 2 37,007 ROP National ‘ 12,525 
YEAR TO DATE 938, 697,605 2,223,493 : ROP National .. 10,525 438 11,025 Preprint Nationa : 70 76 
427 Financial ; a 7917 
OAKLAND, CALIF. i ae 3,387 319 4,940 Classified... : 44,610 
Tribune-m = 94,838 102,819 ee a : 126,931 
26,128 4,485 / . 153,417 46,549 ‘(164,831 
12818 52,339 79, Reporter-Dispatch-S 
4,292 301 ; a8 , 17,944 
428 234 .~ ae 3,263 21,202 Preprint Local : 50,768 
1,420 392 Preprint Local . sie 1,896 34,264 1,642 ; ROP National ..... F 5,592 
45,841 ROP National is 9,346 418 9,578 Preprint National } 17,780 
90,927 ’ Preprint National 12,993 12,398 Financial... : i 1,861 
Financial..... 1,254 82 1,164 Classified... q 20,037 
Classified... an 45,601 49,007 ar 96,996 713,982 
sel 6,658 94,991 38,027 94,991 peste 
Preprint Local ‘ 2,873 : } pts GRAND TOTAL 240,913 
ROP National... ‘ 5,018 ; t GRAND TOTAL 407,218 141,703 _ 330,634 YEAR TO DATE...... 1,145,675 7,290,909 


Preprint Nationa - (12,315 YEAR TO DATE...... 2,429,039 883,741 2,464,355 
Financial... ; 489 


Classified... 16,737 


GRAND TOTAL 135,017 _ 101,931 f ; SAN JOSE, CALIF. ADVERTISING DATA 
Mercury News-a/d 
R TO DAT 77. 724,19 
YEAR TO DATE... “774668 "724197 —7ea227 earina Mercy i ) SUPPLIED BY 
Preprint Local me 50,871 / 
ORANGE COUNTY, CALIF. eae: ei PUBLISHER 
86,785 22,680 145,449 . ao ee ; 
20871 16,357 —«-29,887 i eee — oO 
13,252 17,035 “oe oo ALBANY, N.Y. 
Preprint National............ 202 651 ; -- $51,477 Times-Union-m 
Finoncial.... ; 5,096 5,922 
Classified... x 213,091 Preprint Local... 
. 24,662 , ROP National .. 
rae — A Preprint National. 
i 476 ifi 
Register-S seve G Classified. 
<< aped 19,017 
: 495 
Preprint Local .. M / i os 
ROP National... ‘ ; j 64,503 
171,688 











Register-a/d 








Preprint Local .. 
GRAND TOTAL....... 523,165 r ROP National ... 


328 P YEAR TO DATE...... 3,048,957 092, Preprint National. 
Classified. 
GRAND TOTAL 40,016 
YEAR TO DATE 3,268,637 272,339 
STAMFORD, CONN. 
4 GRAND TOTAL....... 
PHILADELPHIA, PA. Advocate-a/d : 
Inquirer-m 32,656 YEAR TO DATE 
ROP Local........ vee 61,297 18,164 i i » 13,536 
Preprint Local .. oa 5,516 4973 ; i / 3,433 : 
ROP Nationa = 3,332 c i i 839 Daily Journal-e 
i i 2,376 
1,154 ifi ; 39,761 Preprint Local... ws 
"79 5% 92.601 aos ROP National is 224 
a : s Classified. 2,444 
167,870 27,702 


GRAND TOTAL 31,403 
32,372 : Local... . , YEAR TO DATE 176,642 
Preprint Local ... bs 4,762 4721 . 
ROP Nationa ee ROP National... 
1,146 i Preprint National... B Citizen-e 
53,084 _ . Financial... ROP Local........ A 
94975 4721 } Classified... ~ 16,211 18,655 Preprint Local... . 25375 
6,669 8,816 ROP National... “i 239 
. ‘ . ? a nineties Preprint National. 
*Indicates newspapers reporting figures in GRAND TOTAL...... _161, 41,308 96,923 Classified... __14,278 


lines. YEAR TO DATE i 179,670 1,019,304 149,026 55,223 


AUBURN, N.Y. 
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Citizen-S 
ROP Local 
Preprint Local.......... 
Classified. 


Totol...... 


GRAND TOTAL 
YEAR TO DATE..... 


Daily News-m 
ROP Local ; 
Preprint Local................. 
ROP National... 
Classified. 
NI ricer icbeccocssnntcorcoies . 


Daily News-S 
ROP Locol..... 
Preprint Loca 
ROP National... 
Preprint National. 
Classified...... 
Total........ 


GRAND TOTAL 
YEAR TO DATE 


Banner-m 


Preprint Local................. 
ROP National...... 
Preprint Notionol............ 
I ccccsicssscssncssaseissus 
” GRAND TOTAL 
YEAR TO DATE...... 


Press & Sun-Bulletin-m 
ROP Local . 

Preprint Local................ 
ROP Nationol.................. 
Preprint National en 
RUIN ass ceccnsstapovssios 
| eNO N Ea 


Press & Sun Bulletin-S 
ROP Local . 
Preprint Local. 
ROP National 
Preprint Nationol.... 
Classified................. 


PE isos 


GRAND TOTAL 
YEAR TO DATE:..... 


Post-Herald-m 


Preprint Local 

ROP National....... : 
Preprint National 
MINI issctssntscosssascares 
POO salsa castes aseeies 


News-e 
ROP Nationdl................. 


Preprint Nationol............ 
CRRBOIIOE asics csniscessseves 


Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 





1990 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


6,890 
21,180 
4,679 
32,749 


87,972 
484,745 


BANGOR, MAINE 


22,194 
15,556 

1,817 
15,916 
55,483 


6,682 
26,013 


294 
32,989 


1,672 
1,863 


10,361 
3,334 
778 
12,759 
14,333 
41,565 3,535 
36,524 
194,195 


97,048 
517,534 


BENNINGTON, VT. 


10,819 


BINGHAMTON, N.Y. 


104 

24,432 6,683 
1,442 

66 

21,473 9 


76,334 


13,605 
17,928 
485 
7,69 
7,502 
47,216 8,997 
15,949 
118,506 


123,550 
779,334 


BIRMINGHAM, ALA. 


26,451 
3,655 
2,126 

191 

46,810 


79,233 


41,071 
10,341 
2,077 
191 
61,463 
115,143 


18,388 


18,388 


18,388 
107,120 


5,535 


62,957 


139,526 
851,316 


29,052 
3,670 
2,818 


43,004 
78,544 


41,819 
8,942 
3,325 


55,343 
109,429 


11,674 


20,276 


20,276 


*Indicates newspapers reporting figures in 
lines. 


1990 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


BLOOMINGTON, IND. 


Herald Times-mS 


Preprint Local 
ROP National 
Preprint National 
Classified. 
GRAND TOTAL. 
YEAR TO DATE 


News-a/d 

ROP Local 
Preprint Local 
ROP National .... 
Preprint National 
Classified. 


ROP Locol..... 
Preprint Local 
ROP National... 
Preprint National .. 
Classified. 


GRAND TOTAL 
YEAR TO DATE:..... 


28,350 
54,411 
71 
4,334 
29,583 
117,389 
707,359 


BUFFALO, N.Y. 


35,411 
1,979 


85,962 5,417 90,868 


20,375 
4,475 
3,736 


23,755 
3,033 
3,574 


7,918 


3,410 
11,639 
40,225 


12,880 


11,328 43,242 


16,745 _ 134,110 
94,325 775,506 


126,187 
717,892 


CASA GRANDE, ARIZ. 


Dispatch-e 
ROP National ... 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


News-Gazette-eS 


Preprint Local 
Preprint National . 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Observer-mS 
ROP Locol.... 
Preprint Local .. 
ROP Nationa 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE...... 


Daily Herald-m 


Preprint Local. 
ROP National... 
Classified. 
GRAND TOTAL....... 
YEAR TO DATE 


Log Cabin-Democrat-eS 


Preprint Local. 
ROP National ... 
Classified. ws 


GRAND TOTAL 
YEAR TO DATE 


Sun News-m 


ROP National . 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


News-Tribune-mS 


Preprint Local... 
ROP National 
Preprint National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


27,625 
172,869 


CHAMPAIGN, ILL. 


36,541 
76,239 
17,931 
37,235 
167,946 
1,018,506 


1,729 
14,319 


16,048 
75,610 


CHARLOTTE, N.C. 


65,070 
8,665 
7,476 
9,570 

107,468 
198,249 
1,198,568 


52,170 
178; 
1,114,077 


CHICAGO, ILL. 


58,865 

90,919 

335 
49,746 
108,921 
599,295 


98,470 
552,522 


150,119 
727,579 


CONWAY, ARK. 


24,918 
166 
7,976 


DELAND, FLA. 


17,840 
164 
11,744 
32,236 
265,590 


DULUTH, MINN. 


27,626 
21,812 
2,218 
17,250 
1092 __1,61 
99,826 53,668 
584,680 280,930 


4,787 
46,900 


578,557 


8,529 
3,237 
11,766 


17,446 
93,678 


1,178,121 


Leader Telegram-eS 


Preprint Local .. 
ROP National ... 
Preprint National. 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Journal-m* 


Preprint Local... 
ROP National 


Preprint Nationdl............ 


Ls ee 
GRAND TOTAL 
YEAR TO DATE... 


1990 
FULL RUN PART RUN 


EAU CLAIRE, WIS. 


1989 


FULL RUN PART RUN 


29,468 
37,069 


32,696 
34,771 
2,403 
11,968 
31,828 
113,666 
655,733 


31,305 28,162 


28,162 
167,980 


31,305 
659,449 = 168,226 


EDMONTON, ALTA. 


956,205 
922,620 
290,985 
39,596 
838,027 
3,047,433 
17,314,415 


1,016,148 
848,784 
334,047 

21,544 
896,763 
3,117,286 
18,467,232 


*Note: Figures given in modular agate lines 


Sun-mS 


ROP Local .................0.. 


Preprint Locol.... 
ROP National . 
Preprint National 
Classified... 


GRAND TOTAL 


YEAR TO DATE..... 


Daily Times-eS 


ROP National... 
Preprint National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Post-m 
ROP Local ..... 
Preprint Loca 
ROP National 
Classified. 


aa iccecticctnatessiens ; 


GRAND TOTAL. 


YEAR TO DATE: . 


Register-Mail-e 
ROP Local ..... 
Preprint Local .. 
ROP National... 
Preprint National. 
Classified 


GRAND TOTAL...... 


: 42,487 
9,507 
9,260 


FARMINGTON, N.M. 


22,490 


FREDERICK, MD. 


45,764 
82,141 
2,020 
52,439 
182,364 


44,325 
61,145 

1,520 
45,701 


152,691 


45,764 
81,637 
2,020 
52,439 
181,860 


44,325 
62,501 

1,520 
45,701 


364,224 
2,131,778 


GALESBURG, ILL. 


18,943 


YEAR TO DATE:..... 


News Press-m 


Preprint Local .. 
ROP Nationol....... 
Classified 


GRAND TOTAL 


YEAR TO DATE...... 


Tribune-Review-m 
ROP Local ... 
Preprint Locol.. 
ROP National .. 
Preprint National 
Classified. 


GLENDALE, CALIF. 


13,009 
587,744 
244 
39,301 


9,741 
389,718 
156 
31,660 
431,275 
2,601,914 


GREENSBURG, PA. 


26,402 
14,241 
663 
129 
34,586 
76,021 


27,207 
15,679 
1,089 


6,730 


36,015 


6,730 79,990 


(Continued on page 44) 
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1990 


Tribune-Review-S 
TR 
Preprint Local .. 


Preprint National 
Classified... 


Total 


GRAND TOTAL....... 
YEAR TO DATE 


INDIANAPO! 
Star-m 
ROP Local .. 
Preprint Local 


69,289 


38,386 
237,733 


LIS, IND. 


1,253 
3,886 


(Ccntinued from page 43) 


1989 


FULL RUN PART RUN FULL RUN PART RUN 


Courier Journal-S 
ROP Local........... 
Preprint Local , 
ROP Nationgl............. 
Preprint Nationol.......... 


co eee 
Wasi o cus: 


GRAND TOTAL 
YEAR TO DATE 


Union Leader-m 
ROP Local 
ROP Nationdl...... 
Classified. 


Total............ 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


32,504 273 


39,100 


36,084 38 
44,501 
130 


11,586 


1,649 1,093 
11,965 
17,540 


51,693 


16,763 


51,338 53,940 56,255 


127,846 
710,185 


12678 
750,689 


135,120 
818,858 


MANCHESTER, N.H. 


43,796 
1,886 
34,397 


80,079 


48,492 

2,213 
42,480 
93,185 


ROP National 


Classified... 
Total 


News-e 

ROP Local ... 
Preprint Local 

ROP Nationol.......... 
Preprint Notional... 
Classified 


Total......... 


Star-S 
ROP Local 


ROP National 
Preprint National... 
Classified 


Total 


GRAND TOTAL 
YEAR TO DATE: 


Daily Star-Progress-e 
ROP Local . 

Preprint Local . 

ROP Nationol............ 
Preprint National..... 


GRAND TOTAL 
YEAR TO DATE 


Daily News-e 


Preprint Local 
ROP National 
Preprint National 
Classified... 


YEAR TO DATE. 


Journal-Star-meS 


Preprint Locol............ 
ROP Nationol.......... 
Preprint National... 
Classified 


Enterprise-e 


ROP National . 
Classified. 


GRAND TOTAL 


Courier Journal-a/d 
ROP Local ... 


ROP Nationol....... 
Classified...... 





Preprint Nationol............ 


Preprint Local................ 


Clossified................ 


GRAND TOTAL....... 


GRAND TOTAL... 
YEAR TO DATE..... 


Preprint Local................. 


YEAR TO DATE...... 


Preprint Locol............... : 


Re csctotecacetadececcs 


4,903 6,344 
285 
73,642 


147,834 


74,344 


5,424 156,836 


52,584 1,253 


3,886 


56,105 


4,464 5,933 
285 
72,145 72,869 


134,907 


10,647 97,631 


389,374 
1,989,564 


21,495 
109,827 


LA HABRA, CALIF. 
11,248 
15,380 
13,278 


2,751 
76,723 


4,870 


221 


9,281 
N/A 


5,091 


LINCOLN, NEB. 


46,412 
57,609 
1,273 
12,790 
42,384 
160,468 
914,846 


LIVINGSTON, MONT. 


8,897 
24,616 
30 
4,008 
37,551 
N/A 


LOUISVILLE, KY. 


39,466 25,676 


47,342 


48,711 24,647 
36,159 
1,722 57 
30,747 4,103 


81,180 64,966 


1,993 
33,624 


75,083 


3,490 
76,508 


*Indicates newspapers reporting figures in 
lines. 


N.H. Sunday News-S 
al 
ROP Nationol.................. 
Classified.......... 

Total 
GRAND TOTAL 
YEAR TO DATE 


MIDDLETOWN, N.Y. 
Times Herald Record-mS 
ROP Local 
Preprint Local 
ROP National 
Preprint Nationol............ 
Classified... me 
GRAND TOTAL. 


YEAR TO DATE: 


94,622 
52,731 
1,075 
19,628 
82,569 
250,625 
1,556,788 


86,931 


86,931 
482,406 


MONTREAL, QUE. 
Gazette-mS* 
ROP ‘Loco ................:.. 
Preprint Local................ 
ROP National : 
Preprint Nationdl.......... 
Chenaiiet ss... 
GRAND TOTAL 2,185,949 
YEAR TO DATE....... N/A 
Note: Figures given in modular agate lines 


815,424 
560,164 
439,612 
112,248 
888,501 


MOULTRIE, GA. 
Observer-m 
ROP Local 
Preprint Local. 
ROP National ... 
Classified........... 
GRAND TOTAL 


YEAR TO DATE 


MUNCIE, IND. 
Star-m 
ROP Local .. oc 
Preprint Locol................ 
ROP Nationol............. 
Preprint Nationol....... 
Classified... 


24,737 
4,153 
955 
157 
15,521 


45,523 


Press-e 

ROP Local ..................0 
Preprint Local ; 
ROP Nationodl.................. 
Preprint National... 
Classified... 


32,510 
7,408 
939 
157 
17,804 
58,818 


7971 
6,310 

198 

595 
4,794 
19,868 
124,209 
625,829 


Preprint Local ... eS 
ROP Nationol................. 
Preprint Nationol........... 
Classified... .......-...... 


GRAND TOTAL 
YEAR TO DATE...... 


MUNSTER, IND. 
Times-mS 


Preprint Local.......... 
ROP Nationdl....... 
Preprint Nationol.......... 
co ee ; 
GRAND TOTAL 
YEAR TO DATE 


23,897 
769 
24,246 


48,912 
142,097 
815,911 


109,819 
57,912 
1,953 
21,600 
96,346 
287,630 
1,645,002 


87,012 
454,523 


887,387 
645,957 
446,133 
66,832 
1,014,518 
3,060,827 


4,806 
19,372 


24,178 
140,449 


1990 
FULL RUN PART RUN 


NASHVILLE, TENN. 
Tennessean-m 
ROP Local............ 
Preprint Local .. 
ROP National.......... 
Preprint National 
Classified..... 


Total... 


45,226 
21,060 
2,733 
151 
35,237 
104,407 


Banner-e 

ROP Local 
Preprint Local 
ROP National... 
Preprint National 
Classified.......... 


Total... 


44,835 
21,060 
2,737 

151 
34,446 
103,229 


Tennessean-S 
ROP Local......... 
Preprint Local 
ROP National 
Preprint National. 
Classified......... 


thes ans 


24,683 
24,321 

1,458 
11,666 
19,825 
81,953 


GRAND TOTAL 
YEAR TO DATE 


289,589 
1,703,646 


NEW HAVEN, CONN. 
Register-m 
ROP Local.............. 
Preprint Local 
ROP Nationol........... 
Classified... 


Total...... 


44,734 
12,978 

4,692 
28,725 


91,129 


10,944 
20,979 


31,923 


Register-S 

ROP Local . 
Preprint Locol...... 
ROP National 
Preprint National... 
Classified............ 


Total... 102,263 33,894 


65,817 
350,801 


193,392 
1,130,489 


GRAND TOTAL..... 
YEAR TO DATE 


NORTHAMPTON, MASS. 
Daily Hampshire Gazette-e 

ROP Local... 
Preprint Locol.................. 
ROP National... 
Preprint Nationol...... 
Classified................. 

GRAND TOTAL 


YEAR TO DATE 


43,730 
40,893 
370 

129 
19,177 
104,299 
574,033 


17,286 


17,286 
52,116 


NORTH BAY, ONT. 
Nugget-m 
ROP Local . 
Preprint Local............. 
ROP National 
Preprint Nationdl........... 
Classified.................. 


GRAND TOTAL. 
YEAR TO DATE...... 


Argus Observer-eS 
ROP Local ... 
Preprint Local 
ROP Nationol............ 
Classified... 

GRAND TOTAL 


YEAR TO DATE 


51,350 
350,568 


OTTAWA, ILL. 
Daily Times-e 
ROP Local 
Preprint Local................. 
ROP Nationdl.................. 
Preprint National. 
NI ase secsscsassscccssiae 
GRAND TOTAL...... 


YEAR TO DATE. 


1,022 


1,022 


318,126 11,016 


PHOENIX, ARIZ. 
Arizona Republic-m 
WU MN ss nccscsncacs 
Preprint Local 
ROP National... 
Classified 


75,166 
66,347 
8,048 
102,832 


3,823 
20,026 


3,370 


1989 


6,363 
4,783 
35,854 


99,773 


28,848 
47,502 

1,929 
17,514 
21,432 


117,225 


216,998 


1,317,053 


101,102 


517,810 


32,315 


337,203 


91,402 
68,505 
7,272 
109,316 


252,393 27,219 


276,495 


FULL RUN PART RUN 


3,120 
17,220 


1,946 
22,286 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 
Gazette-e 

72,999 3,801 
20,026 


88,331 
68,505 
8,025 
108,973 
273,834 


3,309 
Preprint Local . 17,220 
ROP National 
Classified. 


Totdl........ 


3,490 
27,317 


2,064 
250,214 22,593 

Arizona Republic-S 

40,265 

42,731 


46,535 
47,124 
4,373 
13,860 
61,611 
173,503 


Preprint Local........ 

ROP National................. 
Preprint National....... 
Remnants : 


ME ihaescccietidecd nathan 


GRAND TOTAL....... 
YEAR TO DATE 


723,832 
3,677,146 


PORTAGE LA PRAIRIE, MB. 
Daily Graphic-e 
12,906 

Preprint Locai 
ROP Nationol......... 
Preprint National 
Classified. 

GRAND TOTAL 

YEAR TO DATE 


1,083 
112 


26,321 
157,150 


PORTLAND, MAINE 

Press Herald-m 
27,088 
18,712 
1,123 
217 
22,551 
69,691 


ROP Nationol................... 
Preprint National 
Classified. 


Express-e 
ROP Locol......... 
Preprint Locol... 
ROP National... 
Classified... 


23,845 
17,322 

1,164 
17,439 
59,770 


Telegram-S 

ROP Local . mer 
Preprint Locol................. 
ROP National....... 
Preprint National. 
classified. 


Total........... ; 


18,204 
23,890 
718 
4,693 
17,606 
65,111 


194,572 
1,120,370 


GRAND TOTAL 
YEAR TO DATE...... 


PROVIDENCE, R.!. 
Journal-Bulletin-m 
WI OO cis ssnccssantsns 
Preprint Locol.............. 
ROP National ... : 
Preprint Nationol............ 
Classified. 


51,317 
14,611 
5,860 


16,171 
97,359 


53,136 
13,055 
5,807 


17,427 
69,047 


16,072 
2,208 
131,809 


9,433 
2,827 
98,734 


45,751 
117,539 


51,518 
123,516 


4,052 
117,802 


37,225 
52,576 
4,498 
13,024 
28,403 
135,726 


8,133 
Preprint Locol..... 95,605 
ROP Nationa! 

Preprint National 


Classified 


301 
1,084 
123,240 


792 


124,171 104,531 


241,710 
N/A 


GRAND TOTAL....... 
YEAR TO DATE 


255,049 _ 259,242 _ 203,265 


RALEIGH, N.C. 
News & Observer-mS 

ROP Local 
Preprint Local................. 
ROP National 
Preprint National... 
Classified. 

GRAND TOTAL 

YEAR TO DATE 


75,391 
1,109 
8,630 

18,115 

127,879 
231,124 
1,444,739 


11,873 11,976 


211 


12,187 
69,013 


*Indicates newspapers reporting figures in 
lines. 





Eagle-Times-e 


Preprint Local .. 

ROP National ... bes 
Preprint Nationol........... 
Classified... 


ROP Local........... 
Preprint Local . 
ROP National .. 


Gazette-Journal-m 


Preprint Local... 
ROP National... 
Preprint National... 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Times-Dispatch-m 


Preprint Local 
ROP National 
Preprint National... 
Classified. 


Preprint Locol........ 
ROP National 
Classified. 


Times-Dispatch-S 

ROP Locol...... eee 
Preprint Local... 

ROP National .... 
Preprint National... 
Classified. 

Total........... ; 


GRAND TOTAL 
YEAR TO DATE 


Press-Enterprise-mS 
ROP Locol...... : 
Preprint Local... 

ROP Naticnol..... 
Preprint National. 


Classified..............0...00. 


GRAND TOTAL...... 
YEAR TO DATE 


1990 


FULL RUN PART RUN 
READING, PA. 


40,416 
22,745 
1,130 
270 
41,919 
106,480 


39,948 
28,135 
2,488 


42,671 
113,242 


23,561 
11,400 


23,091 
11,880 
1,793 
12,330 
23,075 
72,169 
185,411 
1,096,471 


RICHMOND, VA. 


44,611 
20,318 
4,575 


46,914 
18,550 
5,509 


35,868 
105,372 


36,733 
107,706 


33,747 
20,507 

4,361 
32,547 
91,162 


37,065 
17,250 

5,112 
33,916 
93,343 


27,224 


1,378 
14,200 
101,771 


280,776 


RIVERSIDE, CALIF. 


26,473 
127,184 
6,956 
18,081 
83,845 
305,72 
1,744,395 


257 
26,730 
145,330 


SACRAMENTO, CALIF. 


Bee-mS 

ROP Local .... 

Preprint Local .. 

ROP National 

Preprint National 

Classified. is 
GRAND TOTAL 
YEAR TO DATE 


Post-Dispatch-m 
ROP Local .... 
Preprint Local... 
ROP National... 
Preprint National 
Classified.. 


Post-Dispatch-S 


Preprint Local .. 
ROP National... 
Preprint National. 
Classified. 


Total... 
GRAND TOTAL....... 
YEAR TO DATE 


96,286 
120,056 
13,973 
19,175 
225,446 
474,936 
2,692,438 


21,429 
11,100 


780 
7,904 
41,213 
263,766 


ST. LOUIS, MO. 


45,329 
13,298 
3,116 
434 
65,531 
127,708 


30,557 


27,555 
33,783 
3,548 
13,146 
84 
123,366 
251,074 
1,448,224 


1989 


FULL RUN. PART RUN 


18,490 
18,490 
111,655 


333 
14,307 
111,289 


21,514 


398 
21,912 
117,184 


25,984 


1,277 


27,261 


SAN BERNARDINO, CALIF. 


Union-Tribune-meS 
ROP Locol ... 
Preprint Local 
ROP National... 
Preprint Nationol............ 
Classified. 
GRAND TOFAL 
YEAR TO DATE 


1990 


FULL RUN PART RUN FULL RUN PART RUN 


53,917 
54,416 
4,674 
9,434 
51,846 
174,287 


SAN DIEGO, CALIF. 


229,889 
65,086 
37,655 

9,798 
212,119 
554,547 

3,426,253 


31,670 
57,262 
3,534 
1,812 
13,280 
107,558 
620,780 


SAN FRANCISCO, CALIF. 


Chronicle-m 


ROP National... 
Preprint National .. 
Classified. 


Examiner-e 
ROP Local 
Freprint Loca 
ROP Nationdl......... 
Preprint National 
Classified.................. 
| SER mee w rca 


Examiner/Chronicle-S 


Preprint Local ... 

ROP Nationol ... 

Preprint Nationa! 

Classified. 

FO iekis cnclacnteed 
GRAND TOTAL 
YEAR TO DATE...... 


Times-e 

ROP Local ... 

Preprint Local . 

ROP National... 

Preprint National... 

Classified. 
GRAND TOTAL 
YEAR TO DATE..... 


15,156 


1,270 


16,426 


59,262 
10,752 
21,320 
35,436 
158,117 
542,602 
2,866,413 


SAN MATEO, CALIF. 


76,626 

7,725 

9,417 
20,309 
134,266 

. 853,038 


SANTA MONICA, CALIF. 


Outlook-e 


OP ROR sn cacsscincs. 


Preprint Local 
ROP National..... 
Classified................ 


GRAND TOTAL 


YEAR TO DATE...... 


Star-Herald-mS 


30,196 
8,987 
6,182 

39,000 

84,365 

495,791 


SCOTTSBLUFF, NEB. 


RP teers. 


Preprint Loca! 
ROP National . 
Preprint National 


Classified................ G = 
GRAND TOTAL....... 
YEAR TO DATE...... 


News-Star-mS 


GRAND TOTAL 
YEAR TO DATE 


16,900 
196 


; 17,096 
245,242 103,456 


SHAWNEE, OKLA. 


39,631 
1,026 


1989 


86,698 
21,661 
260 
68,009 
218,675 


(Continued on page 50) 
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NEWS/TECH 





Canadian Paperworkers Union 
members struck two newsprint mills 
in Quebec last month after manage- 
ment rejected a half-hour cut in the 
day work shift for some tradesmen 
and a 20% vacation-pay increase. 

Neither has stockpiled newsprint. 

About 1,200 production and main- 
tenance employees working without a 
contract since April 30 struck the 
Quebec & Ontario Paper Co.’s Baie 
Comeau mill, which annually pro- 
duces 450,000 tons of newsprint. 





Neither plant has 
stockpiled newsprint. 





A Q&O spokesman said all the 
mill’s paper is sold to U.S. customers, 
who, he added, would be affected by 
the strike. Q&O is owned by the Tri- 
bune Co., whose Thorold, Ont., 
newsprint mill is still operating at 
capacity. 

In Masson, 420 workers struck the 
James McLaren Industries mill, 
which supplies 180,000 tons of news- 
print annually. McLaren said it wants 
to bargain separately with its workers 
and leave the Eastern Canada News- 
print Group, the four members of 
which have bargained jointly for over 
30 years. The union said it will bargain 
with McLaren only as a part of the 
group. 

The strikers in Quebec represent 
about half the group’s CPU-covered 
employees. Daishowa Paper Manu- 
facturing Co. and Domtar Inc. have 
already accepted their CPU locals’ 
demands. 

Before the strikes there had been 
some local bargaining. The local at 
Q&O was said to have wanted to 
settle some monetary items before 
negotiating the main contract. 

Central bargaining by the group 
was expected to begin this month 
based on a model settlement between 
the CPU and Stone-Consolidated Inc. 
Approved by slightly more than half 
of Stone’s workers in eastern Canada, 
the agreement provides for wage 


Contest slated 
for carrier day 


The Hickey-Mitchell Co. will spon- 
sor a promotion contest in honor of 
International Newspaper Carrier 
Day, Oct. 13. 








Strike hits two Quebec mills 


increases of 5.5% over three years, 
mill operation on two Saturday holi- 
days, and some night-shift duties for 
repairmen. So controversial were the 
concessions that the union said 
“locals can decide to remove them 
from the bargaining agenda,” 
according to a CPU spokesman. 
While papermakers have pointed to 
plunging profits, mill workers were 
reportedly upset with contracts that 





broke no new ground in areas of job 
security, overtime, and protection 
against a planned goods and services 
tax. 


The CPU, Q&O and McLaren said 
they would be watching closely Cana- 
dian Pacific Forest Products, where 
talks began last week affecting 4,000 
workers. 


— CP 








Seattle Times begins work on plant 


The Seattle Times Co. broke 
ground last month on at $150 million, 
350,000-square-foot North Creek pro- 
duction plant in Bothell. 

It will print and distribute the Seat- 
tle Times and Seattle Post-Intel- 
ligencer . Both papers also will con- 
tinue to be printed at the downtown 
Seattle plant under a joint operating 
agreement. 

At ceremonies that included Times 
personnel, local leaders, advertisers, 
contractors, union representatives 
and members of the Blethen family, 
owners of the newspaper, publisher 
Frank Blethen said: 

“Our willingness to take the com- 
pany into debt for the first time in 50 
years so that we can continue to print 
a colorful, timely, quality newspaper 
is a measure of our commitment to 
both quality journalism and the 
Greater Seattle community.” 

The plant will house approximately 
300 people in printing, mailroom, dis- 
tribution and support functions. 

The newsprint warehouse will be 
able to store 3,000 rolls. 

An adjacent 14,000-square-foot 








building will serve as a vehicle-main- 
tenance shop. 

Building design allows for future. 
expansion of the pressroom and the 
100,000-square-foot mailroom. 

Three Goss Colorliner offset 
presses were scheduled to begin 
arriving next May, with about nine 
months installation and training for 
each press line. 


The facility is expected to be com- 
pleted late in 1991 and fully opera- 
tional in mid-1992. 

Symbolizing its “Flourishing 
Together” promotional theme that 
focuses on commitment to commu- 
nity and environment, the company 
said it will sow wildflowers on much 
of North Creek’s 36 acres. The pro- 
ject will be the largest building in 
Bothell, and only the city park will 
have a larger landscaped area, the 
company said. 


As part of its environmental com- 
mitment, management said it would 
buy as much recycled newsprint as is 
available. 

— Jim Rosenberg 
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In one way or another, almost all 
vendors of imagesetting systems now 
support PostScript. 

Shortly before the newest devices 
were demonstrated or promoted at 
ANPA/TEC in June (E&P, July 21), 
Adobe Systems Inc. of Mountain 
View, Calif., announced it was 
licensing PostScript Level 2. 

The first major new release of 
Adobe’s page-description language 
offers better performance, added 
functionality and features, and 
consolidated extensions. 

Third-party products incorporating 
Level 2 are expected next spring. 

As part of what it describes as a 


improved its PostScript interpreter, 
employing techniques to reduce 
transmission time for PostScript-lan- 
guage programs and enhancing per- 
formance of graphics and text opera- 
tors. 

Further, the company is writing 
systems-level drivers for the Mac, 
Microsoft Windows 3.0 and OS/2 with 
Presentation Manager in order to 
exploit Level 2 and enhance perfor- 
mance on existing PostScript devices. 

The announcement was made fol- 
lowing introduction of its Emerald 
controller, which uses reduced 
instruction set computing to improve 
performance. 

Level 2 enhancements include: fea- 
tures of Display PostScript software 
for screen display of text and graph- 
ics; better data compression-decom- 
pression techniques to speed trans- 
mission and conserve disk space; 
more efficient basic interpretation of 
the language; ATM font-rendering 
technology for faster generation of 
better quality characters, especially 
at small point sizes and lower resolu- 
tions. 

Among new PostScript features are 
improved algorithms for determining 
angles and frequencies of halftone 
screens, standard color spaces to 
achieve device-independent color, 
improved memory management to 
handle more complex graphics and 
full use of printer memory upgrades, 
improved printer support features 
and forms caching. 

Extensions incorporated into Level 
2 are for color, now with more com- 
plete color functionality (CMYK 
model, black generation, undercolor 
removal, screen and transfer func- 
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total systems solution, Adobe also. 


tions for four-color components, 
color image operator for rendering 
color sampled images); composite 
font extensions for encoding large 
character sets and handling non-hori- 
zontal writing modes (as in vertical 
writing for more than 7,000 Japanese 
characters); Display PostScript 
imaging model adaptation for screen 
display, with extensions for displays 
and windowing systems and optimized 
operators to increase performance. 

According to Adobe, Level 2’s 
device-independent color spaces and 
calibration allow color output exactly 
as specified, regardless of which Post- 
Script device is used, and improved 
color matching between devices. 

The feature is designed for accu- 
rate, predictable processing, even 
when systems are assembled with dif- 
ferent output devices at different 
locations, as long as documents are 
displayed and/or printed on Post- 
Script devices. 


z 


NY 





PostScript Level 2 ready to go 


Adobe’s next generation page-description language available for licensing 


Device-independent color extends 
the notion of WYSIWYG beyond text 
and image to color fidelity. 

According to Adobe, its solution 
was “a file format that can serve as an 
intermediary among devices, that is 
capable of being imaged on a variety 
of devices, and that incorporates a 
standard means of identifying color.” 

The “standard means” is the CIE 
XYZ color specification system 
based on human visual perception. 
Adobe said color model support in 
Level 2 includes the newer CIE 
L*a*b*, which is based on the CIE 
XYZ standard, a device-dependent 
RGB (display) color space, device- 
dependent CMYK color space and 
device separation for producing color 
separations of named spot colors. 

Level 2 compatibility allows any 
programs that output to current print- 
ers to print on Level 2 printers. The 
new systems-level drivers will also be 
compatible with existing devices. 
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Printing 
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Why buy just a low rub when you can buy a Hi-Tech for the price of a standard ink? 


Whatis “Hi-Tech?” Quite simply it means... 
* Consistency is built-in using the tools of SPC 
(Statistical Process Control) 


* Quality is guaranteed . . .the product will perform to expectations or 
we will credit you for the return and replace it with your next load free 
* Rub Performance to satisfy your reader's expectations 


«Jet Black Print and Improved Mileage 


Hi-Tech is the BEST VALUE Black Offset Newsink on the market today. 


J.M. Huber Corporation, 333 Thornall St., Edison, NJ 08818 
Phone: (201) 906-1760 » Telex: 4754549 JMH UI Fax: (201) 321-1470 


wm TOTAL QUALITY MANAGEMENT _  Aprogram for bringing you the best in technology, products and service. 
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Washington Alert 
subscribers to get 
Reuter transcripts 


Quarterly’s Washington Alert will be 
able to access the Reuter Transcript 
Report, which features transcripts 
from selected congressional commit- 
tee hearings; White House, federal 
agency and Capitol Hill press brief- 
ings and news conferences; presiden- 
tial speeches and related events; 
interviews with foreign leaders; and 
major television interview programs. 

CQ’s Washington Alert is an online 
congressional tracking service which 
provides Congressional Quarterly’s 
proprietary information and impor- 
tant public domain documents — 
such as committee reports, text of 
bills and resolutions, the Congres- 
sional Record and Bill Digests. 

Washington Alert plans to release 
the full text of the Federal Register 
and several additional Congressional 
Quarterly publications within the 
next six months. 


Atex posits 
PC Preference 
system sale 


Atex Publishing Systems an- 
nounced that the Gary, Ind., Post- 
Tribune has purchased a PC Prefer- 
ence system using 26 IBM PS/2 com- 
puters. PC Preference is designed to 
accommodate 16 to 64 users. 

The system for the 75,000-circula- 
tion Knight-Ridder paper includes 
Atex Limited Edition hardware and 
software and Atex editorial and clas- 
sified software. The PC Preference 
workstation, comprising a PS/2 
Model 50 and Atex keyboard, offers 
all functions available on an Atex 
Advanced Display Terminal. 

In London, Atex News Layout 
Software is now in use at The Guar- 
dian’s 225-terminal Atex system. The 
installation included the addition of 15 
Atex workstations, 12 standard Atex 
terminals and Advanced System Per- 
formance (ESP2 + ), with disk drives, 
added memory and the latest operat- 
ing system. The system upgrade 
eliminated the need for users to cal- 
culate copy fit. 


Atex also reported installation of a 
128-terminal advertising and editorial 
system at Switzerland’s Badener 





Subscribers to Congressional 





Tagblatt, where application servers 
are linked to 120 IBM personal com- 


puters. Eight Advanced Display Ter-- 


minals are connected directly to the 
Atex applications servers. Reporters’ 
portable PCs will also be linked to the 
system. 


Mirachem purifies 
water at 
five plants 


Mirachem Inc., in Wood Dale, Ill., 
reported the sale of five water treat- 
ment systems to as many Thomson 
Regional Newspaper printing plants 
in the U.K. 

The systems will be used with four 
new Goss Colorliner presses with 
spray bar dampening and one existing 
Metroliner press, to which Colorliner 
tower units will be added. The sys- 
tems are designed to cut costs and 
improve print quality by eliminating 
all water variables through complete 
purification without use of chemical 
additives, thereby reducing the 
amounts of water, ink and chemicals 
required for optimum dot control. 


Newsnet adds 
Japan daily 
news services 


The NewsNet database of industry 
newsletters and newswires recently 
added eight daily industry news ser- 
vices from Comline International 
Corp. 

Available on the date of publication 
as Comline Japan Daily, the services 
provide summaries in English of 
developments in Japan’s high-tech 
industries. Material is selected by 
Comline staffers in Tokyo from more 
than 100 Japanese publications. 

In addition to Tokyo Financial 
Wire, Comline Japan Daily offers ser- 
vices in biotechnology, chemicals, 
computers, electronics, industrial 
automation, telecommunications and 
transportation. Coverage includes 
new technology, research and devel- 
opment news, and mergers and ac- 
quisitions. 

More than 20 other NewsNet ser- 
vices already focusing on Japan 
include Kyodo News Service, Jiji 
Press Ticker Service and Japan Free 
Press. 





PAGE holds 
annual meeting 


At its annual meeting in Los 
Angeles, the Publishers Associated to 
Gain Economy cooperative elected 
Vero Beach.(Fla.) Press-Journal 
publisher John J. Schumann Jr. as a 
new director, replacing Small News- 
paper Group treasurer Joe Lacaeyse. 

Appointed to the board to complete 
the unexpired term of Chris Engel 
was Judith Roales, president of Inde- 
pendent Newspapers Inc. of Dover, 
Del. Engel, also of INI, had resigned. 


Re-elected to three-year terms as 
directors were Bloomsburg, Pa., 
Press-Enterprise publisher P.R. 
Eyerly III, Nixon Newspapers execu- 
tive vice president John E. Mitchell, 
and United Communications Corp. 
senior vice president Eugene W. 
Schulte. 

Purchases at the end of three quar- 
ters exceeded last year’s purchases 
by 8%, according to PAGE, which 
said it expects purchases this year of 
more than $40 million. Current net 
margin is over $150,000, which will be 
paid out to members as patronage 
refunds at the end of this fiscal year. 

The purchasing cooperative now 
counts 152 member purchasing units 
in 33 states, 125 of which are newspa- 
pers with circulations ranging from 
6,000 to 150,000. Eleven companies 
joined since the last annual meeting. 

The Wayne, Pa.-based cooperative 
is studying the possible addition of 
discounted long-distance telephone 
service and a group self-insurance 
program. 


GSP promotes 
Hahn to 
manufacturing v.p. 


Garden State Paper Co. Inc., a 
Media General subsidiary based in 
Elmwood Park, N.J., named Thom- 
as M. Hahn its manufacturing vice 
president. The appointment was 
made by GSP president James L. 
Burke. 

Hahn has been manager of the com- 
pany’s Garfield, N.J., recycled news- 
print mill since 1986. He joined GSP 
in 1975 as assistant technical superin- 
tendent and later served as project 
manager at the company’s Pomona, 
Calif., mill. He had earlier held posi- 
tions with Bergstrom Paper and Kim- 
berly-Clark. 
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Crosfield Electronics will end man- 
ufacturing in the U.S. when it closes 
its Manchester, N.H., plant. 

Most of the 150 people affected will 
be gone by November, according to 
information released earlier this 
month. 

With North American demand 
down and capacity available at Cros- 
field’s plant in Peterborough, 
England, production of color imag- 
ing systems will shift entirely to the 
U.K. 

George White, vice president at 
Boston-based Camex Inc., said his 
company’s continued support of CSI- 
Hastech 2300 and 2400 product lines 
may permit the hiring of Manchester 
manufacturing staff concerned with 
those products. He put their number 
at fewer than 20 and said “there is not 
that much in the way of manufactur- 
ing that goes on with those products.” 

U.S operations of Camex and Cros- 
field were acquired last year by the 
Du Pont Co., which merged the news- 
paper systems business of Crosfield 
Composition Systems (Hastech and 
CSI) with Camex four months ago. At 
that time, 72 former Crosfield 
employees were laid off, 101 were 
moved to Camex and others were 
transferred to Du Pont-Crosfield in 
field support or administrative 
capacities (E&P, April 28). 

No manufacturing jobs were 
affected by those changes last spring, 
when transfers to Camex represented 
mostly software and support posi- 
tions. 

In absorbing Crosfield’s newspaper 
business, Camex inherited a PC- 
based editorial pagination project for 
Gannett Co.’s Westchester Rockland 
Newspapers. 

At ANPA/TEC, Du Pont-Camex 
announced that the $4.1 million agree- 
ment would likely be finalized in late 
September. Given the name “Whirl- 
wind,” the system presumably will be 
the same that the Houston Chronicle 
receives. 

It is designed to operate on several 


uted architecture, relational database 
and fully integrated text, photos, dis- 
play ads and graphics. 

Prior to its acquisition by Du Pont, 
Camex was chosen for Houston’s 





hardware platforms, offering distrib- 





Crosfield closes Manchester, N.H., site 


Production shifts to U.K.; Camex to rehire some 


pagination-integration project. The 
paper will first receive a Whirlwind 
classified ad system developed by 
Camex and running on Sun Microsys- 
tems hardware. 

Whirlwind will eventually incorpo- 
rate an ad production system from 
Camex, an early leader in display ad 
systems, and editorial and pagina- 
tion products that originated with 
Crosfield, whose Hastech subsidiary 
pioneered pagination in the early 
1980s at Westchester Rockland 
Newspapers. 


Atlanta launches 


An election results telephone hot 
line operated by Atlanta’s Journal 
and Constitution received more than 
3,000 calls the night of Georgia’s pri- 
mary, which included candidates for 
governor. 

The hot line offered complete, reg- 
ularly updated results of all races in 
the papers’ major circulation area. 

“We’re not the first to try an elec- 
tion coverage hot line, but I believe 
this is the most extensive use of this 
new technology and the first time 
information for a complete slate of 
state and local races was available by 
telephone,” said Chris Jennewein, 
Journal-Constitution information ser- 
vices director. 

Jennewein’s Voice Information 
Services operation worked with the 
papers’ news staff to offer callers 
results for local and state races begin- 
ning when the polls closed at 7 p.m. 
July 17. 

Results were updated throughout 
the night to provide tabulations for 
statewide races from the 13 major 
counties surrounding Atlanta. By the 
next day, more than 7,000 callers had 
used the hot line. 

“With this service, the Journal- 
Constitution was able to compete 
directly with television and radio on 
Election Night and still provide com- 
plete analysis the next morning,” Jen- 
newein said. 

The decision to offer the hot line 
was made Monday of Election Week. 
After about 10 hours of software 
modification, the audiotex program 








In addition to the original PC-based 
Whirlwind editorial system and any 
likely port to Sun hardware for Hous- 
ton, Camex and Digital Equipment 
Corp. have agreed to development of 
a Whirlwind product running on DEC 
hardware. 

Camex also has introduced its 
Magician/PC workstation for the 2300 
series. It is compatible with Magician 
Plus and Page Magician workstations 
and offers multiwindow editing, 
copyfitting and classified ad set-up. 

— Jim Rosenberg 


election hot line 


was installed Tuesday on the 72-line 
system. 

Results were entered by computer, 
and callers heard a recording of the 
latest tally. 

Using a touch-tone telephone, call- 
ers could request a specific locale 
from a menu. For instance, a caller 
interested in statewide races pressed 
the number one to hear the percen- 
tage of votes tallied and a total for 
each candidate in major races. 

The next call-in was scheduled for 
the Aug. 7 runoff between Democra- 
tic candidates for governor, Lt. Gov. 
Zell Miller and former Atlanta Mayor 
Andrew Young. 

Norfolk’s Virginian-Pilot also tried 
an election hot line May 1, providing 
results for local races in five cities and 

(Continued on page 57) 
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(Continued from page 45) : 1990 1989 1990 1989 


1990 1989 FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


FULL RUN PART RUN FULLRUN PART RUN Herald American-S TWIN FALLS, IDAHO 


SHREVEPORT, LA. 
45,391 47,126 
17,831 
2,621 
10,813 
29,182 
107,573 


13,795 


6,425 


GRAND TOTAL....... 
YEAR TO DATE..... 


20,220 


1,074,060 159,503 


SOUTH BEND, IND. 


29,249 2,536 
9,360 24,570 6,240 
1,790 1,939 
520 130 
30,129 37,064 


71,048 27,106 78,787 


12,266 1,886 13,715 

Preprint Local a 7,280 41,990 20,540 
ROP National .. 1,026 1,196 
Preprint National 15,990 130 16,120 
Classified. 13,327 15,572 
49,889 44,006 67,143 

120,937 71,112 145,930 
744,117 423,987 873,885 


GRAND TOTAL.. 
YEAR TO DATE... 


SPOKANE, WASH. 


Preprint Local . wie 6,779 
ROP National .................. 2,623 
Preprint National.......... ‘ 

Classified 

NES : 


Chronicle-e 


Preprint National 
Classified.............. : 


Preprint National ... 
Classified................ 


GRAND TOTAL....... 


YEAR TO DATE 1,029,671 


SYRACUSE, N.Y. 
Post-Standard-m 
%,342 41,006 
Preprint Locol ... 64,489 50,431 
ROP National .... ‘ 3,193 4,083 
Classified. 23,133 24,606 


| REE! 127,157 120,126 


17,120 


Herald Journal-e 
35,444 43,547 
66,449 57,559 
2,588 3,534 
21,214 24,882 
125,695 9,476 129,522 


*Indicates newspapers reporting figures in 
lines. 





GRAND TOTAL 
YEAR TO DATE 


Preprint National............ 


Classified. 


Preprint Locol ... 
ROP National . 
Preprint National... 
Classified. 


are 


GRAND TOTAL....... 
YEAR TO DATE 


Capital Journal-m 

ROP Local 

Preprint Loca 

ROP National... 

Preprint Nationol.. ‘ 

Classified...................+. : 
GRAND TOTAL 
YEAR TO DATE...... 


Daily Breeze-eS 


Preprint Local .. 
ROP National 
Preprint National. 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


Daily News-eS 
ROP Locol.... 
ROP Nationa 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


World-m 


Preprint Locol .. 
ROP National... 
Preprint National. 
Classified. 


ROP Local 
Preprint Local .. 
ROP National .. 
Preprint National 
Classified. 


Total... 
World-S 


Preprint Local . 
ROP National .. 
Preprint National 
Classified............. 


TON ee anes 


GRAND TOTAL 


YEAR TO DATE...... 


17,383 350 
53,155 
1,883 
14,003 
18,382 

104,806 350 


26,946 
136,719 


357,658 
2,084,891 


TOLEDO, OHIO 


38,905 
19,278 
2,144 
504 
20,036 
80,867 


18,825 
43,218 

2,018 
17,262 
15,893 


97,216 


178,083 
1,055,393 


TOPEKA, KAN. 


46,772 
19,128 
1,519 


60,033 


10,831 
29,547 


96,966 
575,684 


70,864 
452,715 


TORRANCE, CALIF. 


55,396 
68,401 
*7,405 
16,052 
82,310 
229,564 
1,363,652 


TROY, OHIO 


TULSA, OKLA. 


40,942 1,895 
3,969 1,386 
2,135 

122 123 

37,586 

84,754 3,404 


40,550 1,895 
1,386 


1,253,765 45,531 


20,869 
45,947 
1,562 
12,819 
20,346 
101,543 


351,191 
2,101,479 


Preprint Local... 21,161 43,369 
ROP Nationol... 1,017 
Classified. 20,148 
GRAND TOTAL 63,634 
YEAR TO DATE 535,887 


18,587 


21,161 
121,335 


101,491 
573,891 


18,587 
115,998 


WASHINGTON, PA. 
Observer-Reporter-m 


Preprint Local .. 
ROP National .. 
Classified. 


a idiicianctthascantpeies 
Observer-Reporter-S 


Preprint Locol....... 
ROP Nationa 
Classified 


NI as ncsiisasngccsocs scsi . 


GRAND TOTAL 
YEAR TO DATE...... 


WEST PLAINS, MO. 
Daily Quill-e 
Or ROGUE oes. . 12,575 
ROP Nationdl................ 753 
IO rsicsitestsiccciciane 2,864 


GRAND TOTAL..... 16,192 
YEAR TO DATE 88,610 


WINDSOR, ONT. 
Star-e* 
725,351 
813,083 
171,236 
43,055 


821,727 
834,474 
181,555 
23,771 
414,144 
2,275,671 
13,266,486 


Preprint Local . 
ROP National .. 
Preprint National 
Classified 395,905 
GRAND TOTAL 2,148,630 
YEAR TO DATE...... 12,822,477 


Note: Figures given in modular agate lines 


WINSTON-SALEM, N.C. 
Journal-m 
ROP Local .. 46,068 10,234 49,846 
Preprint Local. 15,201 15,433 7,851 
ROP National .. 2,679 3,426 
Preprint Nationol............ 176 
Classified 42,222 564 54,774 


106,170 116,073 


wa 16,313 18,004 
Preprint Local 8,776 10,169 
ROP National . 1,058 1,877 
Preprint Nationa 12,984 12,504 
Classified. 16,367 816 16,826 


55,498 19,782 59,380 


GRAND TOTAL 
YEAR TO DATE...... 


161,668 46,013 _ 175,453 
957,130 295,430 1,010,678 





Post to produce 


tv specials 


The Washington Post Co. said it 
will jointly produce with Ventura 
Entertainment Group Ltd. a series of 
one-hour specials entitled “Inside the 
White House.” 

The series will use newly available 
material from presidential libraries to 
look at presidents from Franklin D. 
Roosevelt to Ronald Reagan. 

Washington Post reporter Walter 
Pincus will be a writer and producer, 
and Ventura executives Harvey Bibi- 
coff and Irwin Meyer will be execu- 
tive producers. 





50 


EDITOR & PUBLISHER for August 18, 1990 











Dallas Times Herald production 
managers were hanging on every 
pitch as Texas Ranger pitcher Nolan 
Ryan tried to notch his 300th win in 
Milwaukee July 31. 

It wasn’t so much because back- 
shop staffers were such fans, but they 
were nervously calculating whether 
they could get out an eight-page spe- 
cial section to celebrate the victory. 

When the 43-year-old Ryan tried 
unsuccessfully to collect the win 
before the home crowd in Arlington, 
Texas, the week before, the Times 
Herald press- and mailrooms had 
been in the same state of readi- 
ness. 





On both days, the paper set up its 
presses for a normal run if Ryan failed 
to pitch a win, but also webbed a third 
press with increased pages for a col- 
lector’s edition in the event of a Ryan 
victory. 

When Ryan did win July 31, this 
press produced 28,000 copies for the 
early state run with a six-page special 
section. 

The other two presses were 
rewebbed to accommodate an eight- 
page wraparound section with a full- 
color front-page photo of Ryan leav- 
ing the mound in the eighth inning 
with a lead that would hold up. 

This “Special Collector’s Edition” 





Dallas Times Herald’s Ryan special a cliffhanger 


was added to 11,000 copies of the 
Aug. | morning editions. An extra 
10,000 copies were added to the after- 
noon edition. 

Two photographers were assigned 
to the game in Milwaukee, one of 
whom sent color photos for the early 
six-page special section. 

In addition to several game stories, 
the special sections listed all of 
Ryan’s previous 299 victories; a full- 
color page of Ryan baseball cards, 
and other features. The section 
included one ad, a full-page with spot 
color, for Bizmart, an office supplies 
chain. 

— Mark Fitzgerald 





IN BRIEF 








La Razon folds 
in Buenos Aires 


La Razon, once the biggest and one 
of the most respected newspapers in 
Latin America, ceased publication in 
July after a long struggle for prof- 
itability. 

The shutdown of the afternoon 
paper left Buenos Aires with 10 
morning dailies and one afternoon 
tabloid, Cronica, focusing on crime 
and sports. The afternoon E/ Heraldo 
folded last year. 

Judge Juan Joe Dieuzeide said the 
paper’s owners filed for bankruptcy 
the night before it closed. He allowed 
the paper to suspend contractual obli- 
gations to its 700 employees. 

Razon was founded in 1904 and 
grew to 500,000 daily circulation in 
the 1950s, but circulation had dropped 
steadily to about 25,000 when it 
closed. 


Computer link 
for minorities 


A computerized center to tie young 
minority writers with media employ- 
ers has been established at Roosevelt 
University in Chicago. 

The Multicultural Journalism 
Resource Center, funded by a $40,000 
grant from the Chicago Tribune 
Charities, will use a computer data 
base to track student writers as part 
of an effort to develop minority jour- 
nalists. 








The data base is being developed 
from 1,500 potential journalists, who 
have been identified through high 
school journalism workshops funded 
by the Tribune charity, Dow Jones 
Newspaper Fund, Johnson Publish- 
ing, Crain Communications and other 
media foundations. 


Guidebook to 
government 
computer files 


The Reporters Committee for Free- 
dom of the Press in Washington, 
D.C., has released a comprehensive 
guide on access to electronic records 
maintained by state and local govern- 
ments. 


The 30-page booklet is designed to 
help journalists and other information 
seekers reap the benefits of modern 
computer technology. 


All 50 states and District of Colum- 
bia have open record statutes that 
make government information avail- 
able to the public. Many laws ex- 
plicitly state that computerized data 
must be disclosed to requesters. No 
state permits officials to withhold rec- 
ords because they are stored on com- 
puter. 


State summaries outline recent 
statutory amendments, attorney gen- 
eral opinions, court rulings and fee 
policies. A separate section describes 
strategies for obtaining computerized 
records. 





Engaging ad 


Ted Vagelos figured the proper way 
to propose to an editor’s daughter was 
in print. 

So he spent $1,274 for a quarter- 
page ad in the Knoxville (Tenn.) 
News-Sentinel. In bold letters it read, 
“Dear Tina, Will you marry me? 
Love, Ted.” 


The proposal surprised both Tina 
Moskos and her father, News-Sen- 
tinel editor Harry Moskos. But Ted’s 
timing was apt, since it was Tina’s 
parents’ 28th wedding anniversary. 


She accepted and the wedding has 
been planned for early next year. 


Columnist gets 
3-8 for sex crimes 


Peter Citron, a former entertain- 
ment reporter and columnist, was 
sentenced to three to eight years 
imprisonment on two counts of sexual 
assault of a child. 


Clinton was diagnosed as a men- 
tally disordered sex offender requir- 
ing treatment. During sentencing, 
District Judge Merritt C. Warren 
described him as a pedophile since at 
least 1965. 


Citron, 50, pleaded no contest to 
the charges. At the time of his arrest 
in February, he was a columnist for 
the Omaha (Neb.) World-Herald and 
resigned shortly thereafter. 

— AP 
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By David Astor 


It is possible that syndication attor- 
ney/agent Arnold Schwartzman will 
avoid a jail sentence even if his con- 
troversial activities are found to 
involve felony crimes. 

The Montgomery County Prosecu- 
tor’s Office (MCPO) in Ohio is cur- 
rently conducting an investigation of 
the Dayton-based Schwartzman, who 
has been accused of running up the 
credit card of a columnist client, forg- 
ing a syndicate executive’s signature, 
lying to cartoonist clients about their 
syndication possibilities, and more. 

Schwartzman was sued this March 
by United Feature Syndicate and Cre- 
ators Syndicate, which both settled 
after the attorney admitted guilt. 
Also, several former Schwartzman 
clients filed criminal charges against 
the attorney with the MCPO (see 
E&P, May 5). 

Around the same time, Schwartz- 
man — whose most famous clients 


Keane, Gary Larson, and Tony 
Auth — wrote a public “letter of 
apology” for his actions. 

MCPO chief investigator Donald 
Otto told E&P last week that he is 
currently looking into at least two 
possible felony charges involving 
Schwartzman. One is for charging 
over $5,000 in personal expenses on 
the credit card of “Singlesmith” col- 
umnist Martha Smith. The other is for 
forging Creators president Richard S. 
Newcombe’s signature on a bogus 
syndication contract Schwartzman 
gave to “The Other Cheek” cartoon- 
ist Ted Rall, another client. 

Newcombe said the MCPO has 
asked him for a handwriting sample, 
and Otto added that he is in the pro- 
cess of obtaining a handwriting 
sample from Schwartzman for com- 
parative analysis. 

The forgery charge, while serious, 
is not as serious as it could be. “He 
didn’t collect money as a result of the 
forgery,” explained Otto, noting that 
the alleged forgery was committed 
after Schwartzman received his $750 
retainer fee from Rall. 

Both the forgery and credit card 
incidents occurred last year. 








Earlier in the 1980s, Schwartzman 
was in legal trouble for possibly 
defaulting on a bank loan and more 
(see E&P, May 5). But Otto said his 
office hasn’t found any felonies on 
Schwartzman’s record that were 
committed prior to the ones currently 
being investigated, so the attorney 
may be eligible for Montgomery 
County’s “diversion program.” 

An E&P mail query of the Mont- 
gomery County Clerk of Courts office 
revealed that “‘a check of the criminal 
felony records of this court back to 
1974 has resulted in nothing in file” on 
Schwartzman. The check did not 
apply to possible misdemeanor 
charges. 

The diversion program is for “first- 
time nonviolent felony offenders,” 
said Otto, and involves making finan- 
cial restitution, performing commu- 
nity service, and reporting to a proba- 
tion officer rather than going to jail. If 
Schwartzman entered this program, 
his case would not even go to a grand 
jury. 

The MCPO chief investigator 
emphasized that it has not yet been 
decided whether or not Schwartzman 
will be accepted into the diversion 
program, which requires that the per- 
son be considered a “good risk” and 
admit guilt. 

“If he maintains that he’s innocent, 
there’s no way he goes to diversion,” 
said Otto. “It is only for people who 
accept responsibility for their 
crimes.” 

If Schwartzman does not get into 
this program, and if he is convicted of 
felonies, he could conceivably get 
several years in jail and several thou- 
sand dollars in fines. Otto added that 
if the attorney enters diversion and 
violates any of its provisions even 
once, the case would go to a grand 
jury. 

“It’s a very, very structured pro- 
gram,” declared Otto. 

Whatever the attorney’s possible 
fate, Otto said he hoped the MCPO 
would “wrap up” its Schwartzman 
investigation by the end of this 
month. 

Martha Smith said she would be 
“outraged” if Schwartzman gets into 





May avoid jail even if guilty of felonies 


Syndication attorney/agent Arnold Schwartzman could possibly 
enter a program for ‘first-time nonviolent felony offenders’ 
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Arnold Schwartzman 


the diversion program. “I don’t think 
it’s a stiff enough penalty,” declared 
the self-syndicated Providence (R.1.) 
Journal-Bulletin staffer, who is now 
represented by Lew Little Enter- 
prises. “He should at least get a mini- 
mum sentence.” 

Ted Rall said, “He’s had enough 
breaks in the past that he should really 
get some jail sentence this time 
around.” 

And Smith added, “He’s like a cat 
with nine lives. He always lands on 
his feet.” 

Smith said it wasn’t just having her 
credit card abused that makes her 
furious with’ Schwartzman; indeed, 
she mentioned that the attorney’s 
elderly mother paid some of the 
money back. She noted that 
Schwartzman never returned the only 
copy of a demonstration video ver- 
sion of her column that she and others 
spent numerous hours and thousands 
of dollars shooting. 

But what Smith said she finds most 
unforgivable was being treated so 
badly when Schwartzman, who she 
considered a friend, knew she was 
battling cancer at the time. 

Speaking of health matters, a 
recent article in Witty World magazine 
said Schwartzman may have had a 
nervous breakdown at some point in 
the 1980s and was devastated by the 
death of a son from leukemia. The 
attorney’s May 4 public apology letter 
referred to an “illness” and “deeply 
rooted emotional problem” that 
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caused him to act as he did. 

Rall, a New York City-based car- 
toonist who is with College Press Ser- 
vice, said there probably is something 
wrong with Schwartzman. “But I 
would take it more seriously if I had a 
name for it, like schizophrenia,” he 
added. “People these days just don’t 
take responsibility for their actions. 
What’s to stop me from saying I have 
an illness that causes me to mug peo- 
ple on the subway or prevents me 
from paying my income taxes?” 

He also noted that a number of the 
25 or so former creator clients hurt by 
Schwartzman received a personal 
apology letter from the attorney. “It 
was extremely slick,” said Rall. 
“Richard Nixon couldn’t have done it 
better. Everyone got the same letter 
word for word so I can’t take it too 
seriously.” 

In his May 23 letter to Rall, 
Schwartzman stated: “I am writing in 
an effort to perform the difficult task 
of apologizing for and attempting to 
explain my inexcusable behavior in 
misleading you about syndication 
possibilities for your work. While I 
know that our relationship was secure 
enough to withstand the truth, I was 
unable to deal with you openly and 
honestly due to emotional problems 
for which I am presently in treatment. 

“This is not meant as an excuse. I 
simply was consumed and driven by a 
misguided passion to appear a hero 
who was able to accomplish what in 
the eyes of others might seem diffi- 
cult, if not impossible, feats. As you 
well know, my behavior resulted in no 
personal monetary gain to me since 
the time and cost of keeping up 
appearances eclipsed any expectation 
or possibility of gain. In fact, my 
behavior has destroyed me profes- 
sionally as well as economically. My 
self-inflicted wounds, however, can- 
not erase whatever embarrassment 
and frustrated expectations my illness 
has caused to you. 

“In an effort to make some amends 
and to restore the status quo, I will, as 
soon as I am able, return your retainer 
to you. I realize this does not elimi- 
nate or alleviate the problems created 
by my behavior. I can only ask for 
your patience and your understand- 
ing. 

“Once again, | am truly sorry for 
misleading you. Best of luck with 
your features.” 

Rall said he would have been more 
impressed with a phone call, a more 
personalized letter, or the return of 
his money with the mailing. “Talk is 
cheap,” he declared. 

But, given the choice, Rall said he 
would rather Schwartzman get some 
kind of jail term than receive his $750 
retainer fee back. “I really want to 








see him punished,” said Rall, noting 
that he doesn’t want Schwartzman to 
ever be in a position to take advantage 
of creators again. “Ill definitely 
pursue it until there is nothing more 
that can be done.” 

One thing Rall and others have 
been pursuing is a class-action lawsuit 
against Schwartzman, but little prog- 
ress has been made with this so far. 

Another former Schwartzman 
client — Ian Walker, who created the 
“Mathew!” comic along with Jochen 
Oster — said he received a letter from 
Schwartzman, too. With the help of a 
lawyer, he and Oster also managed to 
get their $750 back in two installments 
(although they are waiting to see 
whether or not the second check 
clears). 

Partly because restitution was 
made and partly because of reasons 
such as a belief that Schwartzman is 
“obviously sick,” Walker said he 
doesn’t “think it will serve any pur- 
pose” for the attorney to go to jail “as 
long as he doesn’t get back in the 
business.” 

Walker noted that the wave of bad 
press Schwartzman has received 
would make it very hard for him to 
work as a syndication agent again. 
Walker did add that he didn’t know if 
Schwartzman’s apology was sincere 
and that there is always a small 
chance that the attorney could again 
hurt aspiring creators sometime in the 
future. 

Walker said he preferred to “con- 
centrate on other things” rather than 
try to get Schwartzman punished — 
noting, for instance, that he and Oster 
are still seeking syndication for 
“Mathew!” Walker did emphasize 
that he fully understands the depth of 
Rall’s and Smith’s continuing anger 
because Schwartzman hurt them 
more than him and Oster. 

Smith, who reported that she did 
not receive a personal apology letter 
from Schwartzman, said she doesn’t 
think the attorney’s public apology 
was “totally sincere.” 

The columnist noted that he prob- 
ably wrote it to help get leniency from 
the law. “Some people are genuinely 
sorry and other people are sorry they 
got caught,” said Smith, who placed 
Schwartzman in the latter category. 

Another person losing thousands of 
dollars to Schwartzman was Mark 
Cohen, a real estate broker who 
writes for “Wee Pals” creator Morrie 
Turner of North America Syndicate 
and other cartoonists, does stories 
about cartooning, and collects car- 
toons. 

Cohen said he can understand why 
people are trying to get the attorney 
punished, but added that he person- 
ally feels it’s like “beating a dead 


horse.” 

“The man is ruined,” stated 
Cohen. “He has no money. It’s tragic 
and it’s horrible what he did, but life 
goes on.” So Cohen, when asked by 
Rall, declined to file a complaint with 
the MCPO. 

Newcombe of Creators also called 
the situation with Schwartzman 
“tragic.” 

What happened with Cohen? He 
said he contacted Schwartzman in 
1987 with the idea for a full-color, 
Sunday-type comic supplement con- 
taining the work of black cartoonists. 
The 12-page, ad-supported section 
would be offered free to black news- 
papers, with the hope that the expo- 
sure would help some of the contribu- 
tors eventually get their comics syndi- 
cated in white-owned dailies as well. 

The California-based Cohen 
assembled a number of contributors 
for the project, including Turner, 
Playboy cartoonist Buck Brown, 
future “JumpStart” creator Robb 
Armstrong, and about 10 others. 
Cohen wanted Schwartzman to 
handle the legal work involved in 
starting the supplement, do fund 
raising, help with marketing, and so 
on. 
Schwartzman agreed, and Cohen 

(Continued on page 54) 
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ended up paying the attorney about 
$5,000 for a retainer fee, meals, phone 
bills, and various other expenses. 
Schwartzman also “hit” Brown for 
$500 and Turner for $100, added 
Cohen. 

Cohen said Schwartzman “made 
all kinds of promises,” with the attor- 
ney even claiming that he was “close 
to Oprah Winfrey” and could get the 
talk-show host to invest in the supple- 
ment. 

But Schwartzman ended up doing 
virtually nothing, said Cohen, who 
reported that it was very hard to get 
the attorney to even return his calls. 
Cohen finally had to drop the project, 
and never got a cent back from 
Schwartzman. 

He did note that “some good” 
came out of the proposed supple- 
ment, although it had nothing to do 
with Schwartzman’s efforts. Cohen 
ended up referring Armstrong to 
United, which starting syndicating 
“JumpStart” last October. 

Schwartzman was called last week 
for comment, but there was a record- 
ing saying his phone had been discon- 
nected. 


A weddings column 


A weekly column on weddings and 
wedding etiquette is being offered by 
American-International Syndicate 
(AIS). 

“All About Weddings” is by 
Suzanne Kresse, who discusses mat- 
ters such as paying for the ceremony. 
“The wedding of the ’90s is not the 
financial responsibility of just the 
bride’s family,” she wrote in one col- 
umn. 

Kresse is the founding publisher of 
Bridal Guide magazine and the author 
of Wedding Workbook, which is 
scheduled to be released next year by 
Avon Books. The Milwaukee resident 
is also a speaker and a guest on tv and 
radio talk shows. 

AIS is based at 1324 N. 3rd St., St. 
Joseph, Mo. 64501. 


Dallas lawsuit news 


State District Court Judge David 
West of Houston August 13 denied 
the Dallas Times Herald’s motion for 
a new trial in the case involving the 
transfer of 26 Universal Press Syndi- 
cate features to the rival Dallas 
Morning News. 

A jury this spring ruled against the 
Times Herald after a highly publi- 








New development in delivery flap 


At least one syndicate has formally refused to accept lower payment from 
the Arizona Daily Star for computer-to-computer delivery of columns. 

Star executive editor Stephen Auslander has sent letters to several syndi- 
cates stating that he will not pay what he considers excessive surcharges to the 
weekly AP DataFeature rate of $4.55 per column (see E&P, August 4 and 11). 

King Features Syndicate, which charges $6 per column per week, responded 
with an August 7 letter to Auslander stating, “We hope that you will agree to 
pay the charges we feel are necessary to make text features available by wire. If 
not, you may want to consider the alternative of mail. The only other alterna- 
tive that comes to mind, and it is one that [we] certainly prefer not to be 
exercised, is cancellation of one or more of the features.” 

The letter also noted, “Our charge for delivering text features by AP or UPI 
is constructed to recover the expense in providing those features via the wire 
services. Those costs are basic: labor, computer equipment, and leased lines. 
We feel our charges are reasonable for the service provided and the direct costs 
we incur. 

“Yes, we do add a surcharge to the rate the wire services charge us. To the 
best of [our] memory, we always have. And also to the best of [our] memory, 
we have had only one increase in these rates in the last 10 years.” 

Auslander said last week that he wasn’t sure yet how he will respond to 
King’s letter. 

The Los Angeles Times Syndicate also wasn’t sure as of August 13 how it 
would respond to Auslander’s deduction of $120 from a July LATS invoice, 
according to LATS vice president for administration and editorial develop- 
ment Don Michel. At Universal Press Syndicate, vice president/editorial direc- 
tor Lee Salem said August 14 that he had just received Auslander’s August 2 
letter deducting $44.40 from a Universal bill and would have a response soon. 
Auslander’s August 13 letter to the Washington Post Writers Group containing 
a $120 deduction did not reach WPWG as of E&P press time. 

LATS charges $7.50, Universal $7.20, and WPWG $6 per column per week 
for delivery. 

Auslander has said that he is most angry at the LATS and WPWG rates 
because AP considers LATS, WPWG, and the Los Angeles Times- Washington 
Post News Service one account and the Star and Tucson Citizen one delivery site 
(see E&P, August 4 for a more detailed explanation). 

Salem sent Auslander an August 10 letter stating that Universal’s rates are 
lower than they seem because some of the features going to the Star are 
packages or run seven days a week. 

“You (and AP) calculate in terms of features; we calculate in terms of takes, 
roughly 1,000-word segments,” Salem wrote Auslander. “The five features 
you take from us — “Dear Abby,” “Jeane Dixon,” “EarthWorks,” “Enter- 
taining,” and “Primary Color” — amount to an average of 24 takes per week. 
Each take is manually manipulated and transmitted; retransmissions to indi- 
vidual clients require more work. But it is the 24 figure that guides our pricing 
and affects our workload.” 

Auslander said Salem “may have a point,” and added that “I don’t have a 
major quarrel with Universal or King.” 

Another syndicate executive, Tribune Media Services vice president/sales 
John Matthews, asked Auslander in an August 8 letter, “Why would you be 
concerned with our column charge to upload a feature to AP and not question 
AP’s $4.55 charge to download?” The TMS has a small weekly “input charge” 
of 65 cents per column. 

Auslander told E&P that he hasn’t questioned the $4.55 rate for several 
reasons, including AP’s “satellite costs” and his feeling that a nonprofit 
organization controlled by its member newspapers wouldn’t be overcharging. 
Syndicates, he said, are for-profit companies. 

The Star executive editor has been seeking the support of other newspaper 
executives and organizations in his campaign to lower syndicate delivery 
charges, but has had little success so far. “I’m just a lonely voice right now,” 
Auslander said ruefully. 


—David Astor 





cized trial (see E&P, May 12). Times 


14 that the paper will now proceed to 
Herald editor Roy Bode said August 


appeal that decision. 
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Instead of drastically revamping 
the curriculum, j-schools should 
focus on muliculturalism, improving 
English language skills, and providing 
a strong understanding of media tech- 
nology, he said. 

“We need journalists who can com- 
bine skills in words and technology.” 

Another benefit, Winter stated, 
would be to introduce instruction in 
general business principles, media 
structures and interrelationships, 
“and at least a dose of media manage- 
ment principles.” 

He advised educators: to develop 
“personal skills” in students and to 
encourage them in “group, rather 
than solitary practices. Journalism 
should not be a solitary business. It is 
a business of interpersonal partner- 
ships.” 

Panelist Chuck Sherman, senior 
vice president of the National Associ- 
ation of Broadcasters, said there is no 
consensus among broadcast manag- 
ers about the ideal job candidate’s 
training, but he agreed that journalism 
programs should prepare students for 
life as well as for entry-level employ- 
ment. 

The proposals of Bowers and Turk 
got a mixed reception from journalism 
school faculty and administrators at 
the convention. Several convention- 
eers thought j-school education may 
be due for some adjustment but not 
major surgery. 

Commented Bill Woestendiek, 
dean of the University of Southern 
California School of Journalism and a 
longtime newspaper editor: 


“There should be some changes. 
Too many journalism schools are 
bogged down in doing things one way, 
but I don’t believe in doing away with 
everything. The implication in Bow- 
ers’ and Turk’s speeches is that tradi- 
tional journalism courses are becom- 
ing obsolete. That’s not the case. 
They form the core of a journalism 
school curriculum.” 

Joan Konner, dean of Columbia 
University’s Graduate School of 
Journalism, described the “informa- 
tion-based” curriculum idea as 
“freeze-fried journalism education.” 


“We at Columbia think of our- 
selves as fundamentalists in a secular 


State University, Northridge, and a 
former AEJMC president, said, “No 
matter what area they’re going into, 
students will have to be able to write, 
whether it’s a printout, on the screen, 
or any other means. This skill is basic 
to journalism education.” 

Louise Montgomery, chairman of 
the Department of Journalism at the 
University of Arkansas, rejected the 
notion of generic courses. 





“We have too many students now 
who know nothing about government 
except in a general sense,” she com- 
mented. “I want journalism majors to 
learn specific things. If there’s any- 
thing that should be changed, it’s the 
way newswriting courses are taught. 
There’s a lot of emphasis on teaching 
the basic format of a news story, but 
the instruction should go beyond 
that.” 


Minority training by Times Mirror 


Ten college graduates have been 
selected as future reporters and pho- 
tographers under the Los Angeles 
Times/Times Mirror Co. Minority 
Editorial Training Program (MET- 
PRO/Reporting). 

Created in 1984 to help diversify the 
nation’s newsrooms, the two-year 
program prepares persons with little 
or no journalism background for jobs 
on daily newspapers. 

Their first year is spent in the Times 
newsroom. Those who successfully 
complete this phase are assigned to 
the staff of a Times Mirror newspaper 
for the balance of their training. 

Fifty-two METPRO graduates are 
now working at Times Mirror news- 
papers or other news organizations 





around the country. 


The 1990-91 trainees and their 
schools are: Russell Ben-Ali, Baruch 
College, New York City; Anita Cal, 
University of Washington, Seattle; 
Henry Chu, Harvard University; Lily 
Le Dizon, Louisiana State Univer- 
sity, Shreveport; Bernice Hiraba- 
yashi, Pepperdine University, Malibu, 
Calif.; Vivian Louie, Stanford Uni- 
versity; John Rivera, California State 
University, Northridge; Monica Ro- 
driguez, California State University, 
Long Beach; Marc Regis, Art Insti- 
tute, Fort Lauderdale; Mitsutaro 
Yasukawa, Japan Photography 
School, Osaka. 


—M.L. Stein 
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world,” she said. “What is being 
overlooked in their idea is that jour- 
nalism has a unique role in a democra- 
tic society. It’s important that 
our students be introduced to this 
idea.” 
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L.A. Times assistant foreign editor 
Kay Kirby said its pool correspon- 
dent called briefly to say he was OK 
but could not say where he was. They 
talked mainly about the rules — what 
he could not say — and, so far, it was 
“reasonably smooth.” 

Many of those interviewed drew 
parallels between the delays in send- 
ing pools to Panama last year and 
again in Saudi Arabia. 

In a report by former AP reporter 
and Pentagon spokesman Fred Hoff- 
man, Cheney and press assistant Pete 
Williams were blamed for the pool’s 
failure in Panama (E&P, March 31, P. 
11). 

Citing Cheney’s “excessive con- 
cern for secrecy,” the report high- 
lighted numerous problems with 
deployment, including its arrival in 
Panama aiter the most serious fight- 
ing was over. 

More recently, Gen. Colin L. Pow- 
ell, chairman of the Joint Chiefs of 
Staff, ordered senior commanders to 
give “personal attention” to pool 
coverage of military operations. 





Guyana 
(Continued from page 26) 





Thursday circulation, 20,000, is 
“above the old Wednesday circula- 
tion” and sales on other days are 
holding up nicely. The Tuesday and 
Thursday papers, usually 12 tabloid 
pages, are priced at five Guyanese 
dollars apiece, while the 24-page Sun- 
day paper is 10 Guyanese dollars. 

“We only print actual orders,” de 
Caires reported. “We started on the 
basis of only selling for cash, not to 
vendors” — who can bring back 
“returns.” If the paper gets 20,000 
orders, he added, “We might specu- 
late on 500 — but no more.” 

“We're still in the development 
stage,” he said, “We’ve never 
declared a dividend. We need more 
computers, a better press and, even- 
tually, our own premises.” The news- 
paper now rents a two-story building 
with a third-story “tower,” de 
Caires’ office, at 46-47 Robb Street, 
within walking distance of the heart of 
Georgetown. 

“Every cent we’ve made we’ve 
plowed into the paper,” he asserted. 
“There was even a tiny profit — we 
paid tax on it.” 

The newspaper had to issue stock 
to those who put up money to help get 








it started, but now that stock has been 
acquired by Guyana Publications 
Ltd., the newspaper’s owner, and de 
Caires is keen to distribute a part of 
those shares to loyal employees who 
have stuck with him through the hard 
early years. 

“That’s our immediate agenda,” 
he said. “We’ll distribute 300,000 
shares, about 5 percent of the stock.” 
In all, he has between 50 and 60 
employees, of whom 15 are editorial 
staffers. 

De Caires has his eye on going daily 
eventually, but that is still a long way 
down the road. 

“In a real sense,” he said, “we’re 
the only game in town.” He deplores 
the government-run Chronicle, which 
he says “is not right in a democracy.” 

The Chronicle manages to avoid 
any criticism of Hoyte’s government 
and sometimes ignores stories that 
are front-paged in the Stabroek News 
such as the rise of a new group calling 
for electoral reform. That group, 
Guyanese Action for Reform and 
Democracy—GUARD for short—has 
been drawing crowds of 8,000 people 
to rallies in Georgetown in anticipa- 
tion of the national election that must 
be held before early next spring. 

“Our absolute priority is a return to 
democracy,” de Caires declared. 
“Hoyte’s definitely changed his eco- 
nomic policies” in his drive for re- 
election, “but democracy is not 
negotiable. There'll be no real eco- 
nomic progress without it.” 

Such opinions are not available in 
the government’s Chronicle, and that 
may explain why the Stabroek News 
is alive, well and even starting to pros- 
per. 


Sun-Sentinel 
trains minority 
h.s. students 


The Sun-Sentinel in Fort Lauder- 
dale, Fla., has initiated a training pro- 
gram for minority high school stu- 
dents. 

Directed at sparking their interest 
in journalism careers, the Minority 
Student Journalists Summer Work- 
shop allows up to 10 students from 
local high schools to spend six weeks 
at the Sun-Sentinel, where they learn 
everything from lead writing to movie 
reviewing. 

Each student is paired with a men- 
tor and accompanies reporters on 
assignments to get hands-on reporting 
experience. By the program’s end, 
each student will have a byline, and 
each gets the chance to work during 
the school year as an assistant at the 
paper. 





The program also offers $3,000 per 
year toward junior and senior years at 
the University of Florida’s College of 
Journalism and Communication. 


Cops confiscate 
photog’s camera 


Police confiscated the camera and 
film of a newspaper photographer 
taking pictures at the scene of a fatal 
shooting July 24. 

The camera was returned shortly, 
and undeveloped film was returned 
about seven hours later after a tele- 
phone conference between police and 
newspaper attorneys. : 

Police said Albuquerque (N.M.) 
Journal photographer Jeff McClintic 
crossed the lines of a crime investiga- 
tion. 

McClintic denied it and Journal edi- 
tor Gerald Crawford said authorities 
were high-handed in seizing the cam- 
era and film. 

Versions of the incident differed, 
with police and the district attorney’s 
office both saying the other had 
ordered the confiscation. 

Assistant District Attorney Mark 
Burtner, who was on the scene, said 
the film was taken because an uniden- 
tified person was taking pictures in 
the middle of a crime scene, and 
police ordered the confiscation. 

Police supervisor Capt. Cliff Jenk- 
ins said police were concerned the 
pictures would be printed before next 
of kin were notified and the district 
attorney’s office ordered the confis- 
cation. 

— AP 


Design ideas 
available 


The Society of Newspaper Design 
has released the third collection of 
back issues of its magazine, Design. 

Design Collection features out-of- 
print issues of Design from 1986 
through 1988. 

The 368-page, three-hole-punched 
collection is available for $49 ($10 
more outside U.S. borders) from Ray 
Chattman, executive director, The 
Society of Newspaper Design, The 
Newspaper Center, Box 17290, Dulles 
International Airport, Washington, 
D.C. 20041; (703) 620-1083. 


Globe grants 


The Boston Globe Foundation in 
June awarded 48 grants totaling 
$261,580 to non-profit agencies, 
bringing its distribution so far this 
year to $907,030. 
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Control 
(Continued from page 12) 





had been checking reports of an 
explosion (E&P, Feb. 10, P. 42). 

There was a general feeling among 
journalists at the time that Bazoft was 
not a spy but simply had been doing 
his job. 

Though the Saudi government 
repoftedly does not control its own 
media through violence, it does exer- 
cise power through its enormous 
wealth. 

According to Koeppel, “Almost all 
the journalists interviewed agreed 
that the Saudi regime, by virtue of its 
vast wealth, exerts more influence on 
the press in the region than any other 
country.” 

For compliant Arab journalists, 
rewards can be generous. 

As the report notes, “All of those 
interviewed agreed that the job of 
journalist puts an individual in a posi- 
tion to be handsomely rewarded for 
‘correct’ coverage. 

“The financial perks are so seduc- 
tive,” says Aziz, an Iraqi journalist 
based in London, “it’s hard not to toe 
the official line. In countries like Iraq 
or Saudi Arabia, or if you work for 
their publications in London and 
Paris, the rewards are so great that the 


has a price. 


[Arab] papers based in London,” he 
says, “you will be handed an enve- 
lope after an interview and in it will be 
£10,000 to £50,000 ($18,000 to 
$90,000).”” 

Journalists wearing $2,000 watches 
are normal, according to Aziz, whose 
friend who wrote an article for a high 
official got a Mercedes as a present. 


Papers to go 


Lexington (Ky.) Herald-Leader 
said it will install newspaper racks at 
two McDonald’s restaurants. 

An arrangement between the 
Knight-Ridder newspaper and Mc- 
Donald’s franchise owner Allan Nahra 
calls for newsracks in the drive- 
through lanes at restaurants in Lex- 
ington and nearby Nicholasville. 

The newsracks can be reached 
from a car window and are specially 
designed with the McDonald’s colors 
and logo. 

The Herald-Leader pledged to 
donate two cents to the Ronald 
McDonald House for every 35-cent 
newspaper sold from the racks. 

Nahra is considering putting the 
racks in at least two other central 
Kentucky locations. 





regimes don’t need sticks. Everyone 7 


“If you are the editor of one of the 





Newspapers, 


textbooks, 


in concert 


The New York Times and textbook 
publisher Prentice Hall will begin the 
Contemporary View program to help 
college students and professors inte- 
grate current events into studies of 
major subjects. 

The program will provide custom- 
designed newspaper supplements, 
drawn from the Times, to professors 
who use Prentice Hall college text- 
books. Supplements will contain 
recent articles targeted to the disci- 
pline under study and organized to 
correspond to chapters of the text- 
book being used. 

Participating professors will 
receive a complimentary classroom 
subscription to the Times, and stu- 
dents will be offered discounted sub- 
scriptions. 


Arts society 
sues Stuart News 


The Performing Arts Society of 
Stuart, Fla., filed a libel suit against 
the Stuart News and its entertainment 
editor, saying the newspaper pub- 
lished a “campaign of falsehoods” 
designed to wreck the society’s 
image. 

“ne non-profit society, headed by 
Dorothy Nabutovsky of Palm City, 
brings nationally known performing 
artists to Stuart and is trying to raise 
$12 million to build a 2,250-seat con- 
cert hall south of the city. 

On May 27, the News published the 
results of an investigation by enter- 
tainment editor Jon Pine that said the 
society exaggerated fund-raising 
claims, filed incorrect reports with 
state agencies and thwarted inspec- 
tion of public documents. 

Pine wrote follow-up articles about 
a state investigation into the society’s 
operations and an eviction action 
involving its offices. 

The suit seeks more than $5,000 in 
damages on each of three counts. Ste- 
phen Papy, a Miami lawyer, said 
donations and ticket sales had 
dropped because of the articles. 


Weekly launched 


High Desert Publishing Company 
in San Bernardino County, Calif., will 
publish the weekly Apple Valley 
Leader. Publisher Thomas J. Morrow 
said the 10,000-circulation tabloid 
joins the group’s Mountaineer-Prog- 
ress and Lucerne Valley Leader. 





Neuharth heads 
Rushmore panel 


Gannett Foundation chairman 
Allen H. Neuharth has been named 
national honorary campaign commit- 
tee chairman for the Mount Rush- 
more golden anniversary celebration 
and fund-raising drive to restore and 
protect the South Dakota monument. 

At a press conference, Neuharth 
said the Gannett Foundation would 
be contributing to the project but 
declined to say how much. 

Neuharth, who was born in South 
Dakota, is joined on the committee 
by other media notables from the 
state, including NBC anchorman 
Tom Brokaw and CBS sportscaster 
Pat O’Brien. 





Playwright 


(Continued from page 27) 





“The facts have to do with a rather 
gory accident and, like the play, the 
two ladies have been at a male strip 
show. I use it just to see what people 
would put in their story,” he said. 

Spires said he has received a few 
feelers to stage the play again. 

“Oddly enough,” he said, “the 
inquiries are not so much from thea- 
ters but journalism schools.” 





Hot line 
(Continued from page 49) 





about 25 seats. It received 630 calls. 
A part of the Journal-Constitution 
since 1988, Voice Information Ser- 
vices also offers random-sample 
opinion polling, videotex and several 
operator services for news and adver- 

tising. 
—Michael R. Smith 





Shop talk 


(Continued from page 68) 





less while providing a mind that can 
be recharged in midday. 

Keep all this in mind, and you will 
find that naps will provide far more 
efficiency to your life and make it 
more enjoyable as well. 

In fact, publishers might consider 
partitioning off a room for naps right 
at the newspaper. It could ultimately 
improve the product, assuming the 
employees wake up in time. 
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Mistry 


MHD opens up its second 
decade of publication with a 
super Spring-Summer Issue. 
As usual it is full of amusing, 
amazing and fascinating stories 
of the history of media. 


Order yours today! 


Below is the editorial line-up for this exceptional Media History Digest Spring-Summer Issue 


¢ Our Tenth Anniversary ¢ Learning Tricks South of ¢ The Marconi Titanic 
the Border in the 30’s Scandal 
¢ Swift on the Hoof: The 
Ponies Meant an Extra ¢ Millard Fillmore: Crises ¢ Beatty: A Voice in Vintage 
and Compromise—Thirteenth Radio—A Son’s Memories 
¢ Sequel to Marconi’s Ship President and the Press 
Lab to Sail in °92 ¢ L’Osservatore Romano— 
¢ The Search for First A Dull Rag, or Is It? 
¢ Great Literary Forgery Journalistic Interview 


PLUS: Media Hysteria; Quiz; and Books 


History is always fresh and exciting, and there’s nothing more exciting than the struggles 
and turbulence of the media and colorful characters in its history. All of this excitement is 
captured in the twice-annual Media History Digest. 


The 64-page Media History Digest is published twice a year by The Editor & Publisher 
Company and is available to you for just $7.50 for an annual subscription .. . or $3.75 an 
issue! Every issue is full of informative, exciting and intriguing articles about people, events. 
and places in the history of media. 


Call or write today to order your subscription! 
MEDIA HISTORY DIGEST, c/o Editor & Publisher 11 West 19th St., New York, NY 10011 
212 * 675 * 4380 








Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





HUMOR 


PUBLIC AFFAIRS 


NEWSPAPER BROKERS 





Humor Columnist - Stan Silliman 
CUSTOM COMEDY SHOPPE. Guaran- 
tees laughs or you pay nothing. For 
samples and free trial package, 2424 
Butler Drive, Norman, OK 7306 69. 


IN A NUTSHELL. Give your readers a 
= laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 








New Comic Strip designed especially 
for weekly papers. Colby’s Corner. Now 
available. Call The Dick Smith Studio at 
1-(800) 852-6642 about introductory 
offer and free samples. 





The Curmudgeon’s Corner is side- 
splitting, everyday humor in the Erma 
Bombeck style. Recognized author, R. 
Karl Largent demonstrates his versatili- 
ty in these columns. For a biography 
and sample columns, call Bonnie Hurt 
at 1-(800) 234-0447, Taylor Profes- 
sional Marketing. 





TIMELESS wit & inspiration, uncom- 
mon & new: Witbits, Humorisms, Crea- 
tive Insights for Daily Living, The 
Wealth of Inspiration. Lloyd's Literary 
Service, PO Box 1542, DeRidder, LA 
70634 





MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 











JAZZ UP your op-ed page with wit and 
eloquence. Weekly column on politics 
and public affairs. Contact Marc 
Desmond, 419 16th St., Brooklyn, NY 
11215, phone (718) 788-8350 for 
samples and rates. 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Brokers 
(407) 368-4352 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 





PUZZLES 


FREE SYNDICATED PUZZLES 
- Your — Earns sees - 
SCRAMBL-GRAM | 
1772 State bps 
Cuyahoga Falls, OH 44223 
(216) 923-2397 
Our 20th Year 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 


SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J)7. 
(403) 472-5555. 


SENIOR TRAVEL 


GET UP & GO! 
A monthly travel column researched by 
seniors, written by seniors, and filled 
with deals for seniors, trips and tips for 
seniors, and senior-friendly destina- 
tions. From the Publishers of the 
Mature Traveler news letter. For details: 
Get Up & Go!, PO Box 50820, Reno, 
NV 89513-9905 or call (702) 




















-786-7419 





ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 








NEWSPAPER BROKERS 





“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 








NEWSPAPER BROKERS 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 








NEWSPAPER BROKERS 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892- as 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CAPITAL 


Senior Debt: $2-15 MM available for 
experienced publisher's first major or 
contiguous acquisition. 

JM&A (614) 889-9747. 


NEWSPAPERS FOR SALE 


$3.4 million total gross. (1./ million 
newspaper, 17 million rinting), mid- 
west weekl ion Oo 00,000 cash 
flow. Price $4,950,0' 

Webster & Associates (Zia) 340-2266. 














FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 





JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 





JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 


FAX (205) 566- 0170 





KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 





BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 

16) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO-64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684-3987 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ —— @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 
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MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 





Michael D. Lindsey 
Media Consultants, Inc. 


Box 650 

Saratoga, 4 82331 emt — 8177 
OR 3465 S. Olean 

Chandler, AZ 85248 (602) "399. 3698 





PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 — a Suite 101 


Des 32541 
RUPERT PHILLIPS (904) 837-4040 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 





A Nebraska county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. $700,000 includes 
buildin ng. 

Webster & Associates (214) 340-2266. 


CALIFORNIA: Rack distributed classi- 
fied paper, established ten years, excel- 
lent new growth, cash flow for current 
year is nearly $400,000. $3,000,000 
with terms. 





CALIFORNIA: Direct mail free paper, 
strong growth area, good history, solid 
profits with cash flow/owner compensa- 
tion of $230,000. $1,000,000 with 
terms. 


MINNESOTA: Ideal Ma and Pa free 
paper, excellent equipment, very a 
cash flow/owner compensation o 
$100,000. $210,000 with terms. 


Cribb Media Service, Box 1220, Town- 
send, Montana 59644. 


CENTRAL CALIFORNIA thriving week- 
ly, great ey over $700K gross, 
price $685,000. Bruce Wright, Media 
Consultant, (916) 684-398 


Established publication circulated in 
Chicago suburbs. Terrific opportunity 
for aspiring publisher. Prestige franch- 
ise with growth potential. $275,000 
purchase price, with financing up to 
50% for right party. Require prompt 
action. Write Owner, Box 4849, Editor 
& Publisher. 


For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Ber er, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950 

















Small newspaper group...North Central 
Texas Owner retiring...Three twice 
weeklies...Two weeklies...Beautiful 
modern plant.. .4 unit press...properties 
located in same county...10,000+ 
paid...Terms. 
Bill Ackerman, Inc. 
PO Box 336 
Graham, Texas 76046 


(817) 549-4008 





ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 


————————— 
EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


Tired of freeways? The Boss? Rural 
Northern California weekly grossing 
$150,000 newly listed. Owner has 
unrelated problems, will sell for 
$125,000 or best offer if buyer can 
finance elsewhere. This area has four 
seasons, no stoplights and unbelievable 
recreational opportunities. Box 4825, 
Editor & Publisher. 


Weekly newspaper in a metropolitan 
area grossing over $600,000 Excellent 
cash flow. 

Call Mr. Hrank (704) 596-3695. 


NEWSPAPERS WANTED 


Aggressive associate publisher, 10 
years. Progressive community newspap- 
er experience. Proven track record of 
success. Looking to apply same for 
owner/finance opportunity. Write Box 
4818, Editor & Publisher. 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 

















Seeking Rocky Mountain weekly serving 
ski resort area. Must have established 
franchise and retail base. Principal or 
broker inquiries welcomed. Confiden- 
tiality assured. Box 4848, Editor & 
Publisher. 


PUBLICATIONS WANTED 


Independent financially qualified fami- 
ly man seeks profitable weekly or semi- 
weekly, preferably county seat, in 
southwest. Minimum annual sales 
$200,000 - up to $700,000. Princi- 
pals only. Write PO Box 796575, 
Dallas, Texas 75379. Confidentiality 
protected. 


INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 

A Circulation Specialist 
Helderle & Associates 
Telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.Jj. Helderle - President 


A newspaper deserves 
THE BEST 

















Telephone Sales & — Crew Company 
int 


in the 
UNITED STATES. 
We are that 
Cc NY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


J. BLENKARN HOLDINGS | 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 








__ CIRCULATION SERVICES _ 


“NO!” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, AND OUR RESPONSE 


WILL BE, 
“YES! WE CAN!” 
(216) 434-4466 

PRO STARTS 


RETENTION! 
RETENTION! 
RETENTION! 
THE PHONE ROOM INC. 
“Gold Starts” 
1 (800) 836-8140 


COLOR SEPARATIONS 











NEWSPRINT CONSULTANTS 


MAILROOM 





PERSONALIZED LAYOUT 
DESIGN HELP 
Competition looking better than you? 
Send 3 pages for immediate design/ 
layout help. $15. Satisfaction guaran- 
teed: Larry Hubner, Route 1, Box 285, 

Balsam Lake, WI 54810. 


PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 





MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 

Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
‘older 


Northeast Industries, inc. 
(213) 256-4791 FAX (213) 256-7607 





Get 
1 FREE 
when you 
buy 2 at the 
popular low price of 
$68 for a 4 col.x 12” 
color separation during 
the month of September. 


COLOR 


SEPARATIONS 
SALE SALE SALE 
4 PRESS-ENTERPRISE 
COLOR GRAPHICS 
Bloomsburg, PA 
717-784-2121 
800-228-3483 
Dick Kashner 
Call today. 
Buy two 
Get 1 
FREE. 


SYNDICATION SERVICES 


SELF SYNDICATORS: Laser Printed 
mail labels for 1,000 largest newspap- 
ers & how to tips. Send $50 + 2.50 
P&H to: J. Lind, 2775 Mesa Verde Dr. 
E. #¥105, Costa Mesa, CA 92626. 





EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


Newspaper that has shut down its 

production department is asking liqui- 

dation prices for: 

@ a Camex ad makeup system 

@ 1 Kansa 320 inserter 

@ 1 Canon WP-2436 laser printer 

@ Cameras, plate-making and 
processing equipment 








Ask for complete list by fax today. 
Contact publisher’s office. 

Tel. (613) 560-2560 or 

Fax (613) 560-6280 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


COMPUTER SOFTWARE 

















COMPUTER SERVICES 
COMPUTER REPAIR SERVICE 


Repairs on video display terminals 
PC Boards & Power Supplies 


Tired of being taken to the cleaners? 


Try our cost effective repairs and save 
between 25-75% over OEM repair 
charges. Example Sil boards Video A, 
Video B and CPU cards repaired, at 
tremendous cost savings. Call for quote. 
One week turnaround. Let us take on 
some of your unique repair needs and 
create your own savings. For further 
information please call RMI - Modular 
Products Division: (Oops! New 
number!)(408) 946-9207. 

FAX (408) 946-9207. 








Need a divorce? Yes, you do - postal 
rates are increasing again! Convert from 
mail delivery to carrier home delivery 
today. Van Dozier (205) 821-8373. 
15 years experience in newspaper 
promotion and distribution. 

Available Zones 3 and 4. 


VER-A-FAST CORPORATION 
1-800-327-8463 





NEWSPRINT CONSULTANTS 


MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producin 
consultation and training, with over 3 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 








DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 


SOFTWARE SERVICES 

@ Apple Mac. Computer Speciaiisis 
© Typesetter Internals, SCSI, 

Ultre Setter 
@ Sales Support and Applications for 

Business, Industrial & Personal use 
© 680xx Asm & “C”; 

Internals, & Drivers 

(718) 528-7360 








MAILROOM 





1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training program provided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


Ferag H500 Stackers (2) running, 
condition w/spare parts 1974 vintage. 
Immediate availability. Price negoti- 
able. Box 4831, Editor & Publisher. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 











quarter folders. Call Scott or Jim at 


(800) 527-1668 or (214) 869-2844. 








Muller 227 inserters 
McCain 660 inserters 
Signode and oval strappers 
Stackers and conveying 
Pioneer Equipment Co. 
(217) 748-6930 

Fax (217) 748-6061 

We buy - sell - trade 


Wanted: Used IDAB Pacer. 2 used 
Muller 227 inserter - station, bases 
only. Call (509) 663-5161. Ask for 
David Graybill. 








MISCELLANEOUS 


FOR SALE: Mailroom/ 
Pressroom Equipment 
1 Kansa model 320 5 into 1 inserter. 
Five years old. 
1 Kansa PS 140 labeler with zip code 
sorter. Five years old. Negotiable. 
2 Ink tanks. Capacity 350 gal/3000 
Ibs. each. $300 each. 
1 Linclon Powermaster II ink pump 
13:1 ratio. $300. Located in Nebraska. 
Phone Dale Sickler at (308) 237-2152. 


NEWSPAPER RACKS 


Doublewide newsracks K33 style in 
good condition. Complete with mechan- 
ism, quick change and more. $25.00 
each plus freight charges. Call Fred 
Brodsky (407) 837-4660. 


NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


PRIME NEWSPRINT 
Half Sizes to 19” 
No Job Lots/Rewinds 
FIBREWEB International 
315 Park Ave. S. 
N.Y. 212-505-1000 
Bill Anderson, Pres. 


PHOTOTYPESETTING 


SS 
MYCRO-TEK Touchwriter terminals 
$500, Touchwriter Plus Terminals 
$850, 90 day parts warranty on both; 

MYCRO-TEK 1100 Plus system w/dual 
controller, 40 Mb HD, (6) Touchwriter 
terminals, PostScript laser typesetter 
og Ad, Sorting and Billling s/w 


BOB WEBER INC. 
PHONE (216) 831-0480 
FAX. (216) 831-1628 























PRESSES 

- CARY Autopasters 

- ENKEL/AMAL Splicers 

- HARRIS M1000 presses 

- METRO 2:1 folder #3104 

- URBANITE U1054 & SU1709 


folders 
- 150 HP Motor & Controller 
STAR INTERNATIONAL CORP. 


TEL: (414) 377-9422 
FAX: (414) 377-3655 





EDITOR & PUBLISHER for August 18, 1990 





= [===—=_—_—_—_—__=— 
EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


——SSS——————— 
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PRESSES 


PRESSES 


PRESSES 


PRESSES 





Fema Daal LISTINGS 
Gene = 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 
Goss Metro, 10 units, 1 deck 
Goss Metro, 5 units, 3 decks 


22-3/4” cutoff: 
Goss Metro, 6 units, 4 decks 
Goss Urbanite, 8 units, 3-color 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 5 units, 1976-80 
Goss Community, 6 units, 1964-65 
Goss 3 units, 1974 
Goss SC folder, very reasonable 
M.A.N. UniMan 2/2, 4 units, 2 decks 
Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Goss presses 
Gregg flying imprinter (Urbanite) 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 


CORPORATION 
(913) 492-9050 fax (913) 492-6217 





For Sale - Complete V-22 Harris Press 
peek cut Nee - units - 2 folders, 75 


S.C.R 
Call (817) 429. 2320. 





GOSS 
2-Unit Community, 1969 oil, 
available now 
2-Unit Community, 1967. oil, 
available now 
Add-on SSC Community unit 1978 
9-Unit “1000” series Urbanite w/upper 
former-excellent condition 
7-Unit “1000” series Urbanite w/upper 
former 
7-Unit “700” series Urbanite w/upper 
former-available now 
3-Unit 500 Series Urbanite 
HARRIS/COTTRELL 
7-Unit double-width Harris N-1600, 
excellent condition 
4-Unit Harris V15D - 1984 vintage, 
excellent mech. cond. 
7-Unit Harris V22 w/upper former, 
available now 
6-Unit Harris/Cottrell V22 w/JF1 
5-Unit Harris V-15A 1974/86 JF7 
4-Unit Harris V-15A 1973 with JF7 
JF7 folders and — units 


ING : 
8-Unit/2-folder News King, w/KJ8As, 
1984 


wkly. 


4-Unit News King, available now 
Add-on units, folders and upper formers 


MISC. 
5-Unit Web Leader, 1982 vintage-avail. 
now 
Count-O-Veyors, inserters, ribbon deck, 
press drives, ink pumps, gluers and 
more. 

ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





GOSS COMMUNITY 
REBUILT 
Units-Foiders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


HOE COLORMATIC PRESS. 
8 units. Four color humps. Combination 
folder 3-2 - 2-1. 22 3/4” C.O. or can be 
converted to 22”. 7 45” RTP’s. 

GOSS Mark iI 
8 units. 1 color deck. Two color humps. 
8 40” or 42” RTP’s. Double imperial 
3-2 folder. 22 3/4” C.O. or can be 
— to 22”. 
Northeast Industries, Inc. 

(213) 256-4791 FAX (213) 256-7607 








GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands 
Goss Suburban 1500 series unit 
Goss Community units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 

formers 
Goss S/C folder 
MISCELLANEOUS 

3 Cary Fiying Pasters 
1 Guilmont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 


IPEC INCORPORATED 
97 Marquardt DriveWheeling, IL 60090 
(312)459-9700 Fax 459-9707 





HARRIS V-25 1981 22-3/4 x 36 
4 units. 
JF-10 D.P. 75hp and JF-25 50hp 
folders 
105 Count-O-Veyors. Excellent 
condition 

DAMCO EQUIPMENT CORP. 
(212) 265-2211 FAX (212) 265-5202 





NEW LISTINGS 
21” cutoff: 
Harris NCH400, 12 units, 2 JF40, 
1984 


21 1/27 cutoff: 
Goss C150. 4-High (2) 


22” cutoff 
Goss Urbanite, 7 units 
Goss SSC folder, balloon 
Super Gazette, 4 units plus satellite 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 7 units, 3-color, 1976 
Goss Urbanite, 4 units, 1964 
Goss Urbanite ‘1000’ series folder 
Goss SSC, 4 units 
Goss SC folder, 40hp, 1972, $74,000 
Harris RBC2 folder, 1976, $65,000 
Harris V25, 8 units, two JF 25 
Harris V25 6 units, JF25 
=e KJ8 folder, $48,000 
M.A.N. UniMan 2/2, 4 units 2 decks 
TKS double width, * units, 1 deck 
Miscellaneous: 
MEG D200 splicer (2) 
Butler, model 3242-10, $20,000 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-935 Telex 700563 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
ag — st le 

REF: N120 - 5 Add on units, 
rebuilt or as 

REF: N121 - Custom built 300, 3 Knife 
trimmer 

REF: N122 - pre (NewsKing) 2 
units, 1 folde 
REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 


PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rollstands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe — 3-2 folder 23-9/16” 
C 





Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.O. 

Goss Skip Slitters all C.O. 

Goss Portable Ink Fountains 

Hoe Skip Slitters all C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do prem moving “9g en 
Northeast Industries, 

(213) 256- 4791 FAX (213) 286. 7607 








Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 








ATTENTION ADVERTISERS 


E & P’s offices will be closed on: 


Monday, September 3, 1990 
Labor Day 


Please send your ad copy in early to meet 
the Tuesday, September 4th noon (EST) 
deadline for the September 8th issue. 





PRESS 
Make your old R.T.P.'s into new 
Tension sar upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


Press 22 3/4” 





GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 


-— N-845-6 units, RBC-2, 1974 


— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 
— units, 1976, JF-7 folder 
— ColorKing-5 units, K.'-8, 1970 
— NewsKing-6 units, KJ- 6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


REBUILT GOSS COMMUNITY 





Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, 1 or 2 SC folders. As complete 
presses or as add on components. 
BELL CAMP INCORPORATED 
170 Kinnelon Road 
Kinnelon, NJ 07405 
(201) 492-8877 


Spiral dampening system for Goss 
metro press. Portable Ink fountains for 
Goss Mark | press. 

Newspaper Agency Corp. 

Tel. (801) 237-2885 

Fax (801) 237-2022 


WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 

2-SC-Folder 

5-Unit Harris V-25, 

JF-4 Folder Avail. 
seen running 

6-Unit V-15A Jf-7 Folder 

a Goss Suburban 1000 Series SC 

older 
4 Units rr V-25, JF-4 folder, 
» il 

1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
— press, 22-3/4” by 36” double- 
widt 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 








November, can be 





SLS1000 


®@ 8 into 2 configuration 

© Center opening device 

© Product monitoring 
system 

© Two years old 


Call Roger Miller 
(513) 278-2651 
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HELP WANTED 
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PRESSES 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADVERTISING 





W & H FLEXO 
WILL CONSIDER ALL OFFERS 
4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 foider & RTPs. Cut-off is 23-9/16” 
but can be reduced to 22”. Available 
for immediate removal. __ 
Iniand Newspaper Machinery Corp. 

(913) 492-9050 Fax (913) 492-6217 


HELP 
WANTED 


ACADEMIC 


The University of Missouri School of 
Journalism, together with Investigative 
Reporters and Editors, continue their 
search for an experienced journalist to 
serve as executive director of IRE, a 
nationwide organization of more than 
3,000 members. 











The position is a faculty post at the 
university, and involves teaching 
advanced reporting courses in addition 
to directing IRE. 


The job requires a blend of reporting 
mastery, management skills, budgetary 
attention, concern for details and 
passion for the profession that are total- 
ly unrealistic. It requires working excep- 
tionally long hours on behalf of the orga- 
nization and the profession. But it also 
offers the opportunity to serve as a force 
to improve journalistic standards across 
the country, and to encourage and 
promote excellent journalism. 


Applicants will be expected to have 
considerable experience in advanced 
reporting that involved the use of sour- 
ces and records. Knowledge of both 
broadcast and print journalism is desir- 
able. The position requires the ability to 
answer questions from members nation- 
wide about reporting; it requires having 
the skills to serve as a skilled teacher to 
journalism students. The job involves 
coordinating one national and at least 
two one-day conferences each year, 
including but not limited to hotel nego- 
tiations, inviting speakers and arranging 
their travel and expenses. It involves 
overseeing several publications, includ- 
ing a quarterly journal. Finally, the job 
requires the ability to travel to news- 
rooms across the country te conduct 
newsroom seminars, and to foster the 
goals of IRE. 


The IRE board hopes to fill the post by 
January, 1991. The office staff 
includes two other full-time positions. 
Potential applicants who fear they may 
not be qualified to direct the organiza- 
tion, but interested in working for IRE, 
are encouraged to consider applying for 
other positions that may be available. 
Women and minority candidates are 
especially encouraged to apply. 


Send letter and resume to George 
Kennedy, IRE Search Committee, 
School of Journalism, Box 838, Colum- 
bia, MO 65205. Preference given to 
applicants received by Sept. 15. 





Zone Chart 
On Page 67 


ADMINISTRATIVE 


————_—_—— 
ASSOCIATE PUBLISHERS needed for 
national singles magazine. Exclusive 
territories available. Sales experience 
helpful. Challen ing creative, exciting 
and profitable. $1 k needed. For free 
information, call 1 (800) 9-Single or 
write Single Profile, Box 6098, Delray 
Beach, FL 33484-0098. 


62 








_ Assistant to Chairman/CEO 
Senior position with substantial 
national diversified communications 
company to assist Chairman/CEO with 
public relations, drafting speeches and 
correspondence, arranging for corporate 
meetings and events, and supervising 
information flow in CEO's office. 


Excellent communications skills, writ- 
ing ability, and familiarity with news- 
paper publishing and radio/television 
broadcasting required. 


Send confidential resume and salar 
history to Box 4834, Editor a 
Publisher. 





Corporate headquarters for newspaper 
organization located in San Diego seeks 
a degreed accountant with at least five 
years of newspaper experience. Will be 
involved in all areas of accounting for 
over 20 profit center subsidiaries 
including G/L, A/P, P/R, etc. Send 
resume and salary requirements to: 

Controller 

Box 28429 

San Diego, CA 92128 


CREDIT MANAGER 





We are a major communications 
concern located in the midwest seeking 
an experienced professional to head our 
credit department. 


Ideal applicant has: 

* Exposure to both national & local 
retailers 

* Strong organizational skills 

* Excellent written and verbal 
communication skills 

* Computer experience 

* Accounting background 


We offer an excellent salary and an 
exceptional benefits package. 


If you are interested in being challenged 
in this fast-paced, dynamic environ- 
ment, please send your resume to: 


Box 4806, Editor & Publisher 
An Equal Opportunity Employer 


EXECUTIVE DIRECTOR 
Statewide newspaper trade association 
seeks individual to direct activities of a 
three-corporation organization. Associa- 
tion management and/or newspaper 
experience necessary. Background in 
lobbying, advertising and press legal 
issues preferred. Send resume to: Art 
Hudnutt, President, Ohio Newspaper 
ee Dublin Rd., Columbus, OH 


GENERAL MANAGER for progressive 
Ohio daily newspaper. 14,000 circula- 
tion. Seeking person with knowledge of 
entire operation with emphasis on busi- 
ness and financing. Must be aggressive. 
Replies held in strict confidence. Give 
complete resume in first letter. Box 
4827, Editor & Publisher. 


GENERAL MANAGER with P&L respon- 
sibility to serve small Eastern communi- 
ty daily newspaper located North of the 
Mason-Dixon. Full resume and salary 
requirements required with first letter. 
Please send to Michael Bush, Park 
Communications, PO Box 550, Terrace 
Hill, Ithaca, NY 14850. 


Looking for a take-charge publisher to 
develop our Texas weekly with busy web 
printing plant. Successful applicant will 
have solid advertising experience, 
budgeting skills and interest in becom- 
ing an important part of a bustling 
community. Excellent salary and bene- 
fits plus performance bonus. We are a 
successful newspaper company 
committed to good newspapers and 
ae people. Box 4844, Editor & 
ublisher. 

















Publisher/General Manager for 
Spokane-area newspapers, with web 
press operation. Excellent opportunity 
for business-minded newspaper person. 
Salary commensurate with experience, 
equity possibility. Contact Jeff Fletcher, 
Journal-News Publishing Co., Inc., PO 
Box 998, Ephrata, WA 98823. (509) 
754-4636. 


RETIRED NEWSPAPER MAN 

A young aggressive and growing news- 
paper publishing company in the New 
York/New Jersey area is looking for 
retired newspaper man to help in all 
areas of daily functions of our company. 
Please send resume to PO Box 664, 
Union City, NJ 07087. 


ADVERTISING 


ADVERTISING DIRECTOR 
Seasoned, aggressive individual for 
daily newspaper over 100,000 circula- 
tion. Must have a record for aggressive 
sales programs, staff training and deve- 
lopment. Excellent er of pay and 
retirement benefits. All responses 
confidential. Write Box 4832, Editor & 
Publisher. 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Ear! Rush at the Orange County 
Register (714) 953-4982. 


ADVERTISING MANAGER 














Sought for 21,000 circulation, inde- 
pendently owned Western Massa- 
chusetts daily. We need an experienced 
advertising/marketing manager to direct 
a young, eager staff of 20 through our 
next phase of growth in this lively five 
college Connecticut River Valley area. 
We offer attractive benefits, compensa- 
tion and incentives. Write, including 
resume, to Peter L. DeRose, Co- 
publisher, Daily Hampshire Gazette, PO 
Box 299, Northampton, MA 01061. 


ADVERTISING DIRECTOR 


The cliche pitch for a team leader who 
believes in staff training and exception- 
al customer service are threshold 
requirements here. What we offer is a 
20,000 circulation 7-day a week news- 
paper in a safe and family-oriented 
community. It is also entrance to 
Knight-Ridder and its exceptional prog- 
rams. If you are a RAM or ad director at 
a newspaper, please consider contact- 
ing Harold Higgins, publisher, Aber- 
deen American News, Box 4430, Aber- 
deen, SD 57402-4430. (605) 
225-4100. 


ADVERTISING DIRECTOR 
Proven motivator with a minimum of 
five years experience of management in 
print media needed for Indiana’s alter- 
native news weekly. Send resume to 
Nuvo News Weekly, 333 North Pennsyl- 
vania St., Indianapolis, IN 46204. 


ADVERTISING SALES 











Expansion creates an exciting opportun- 
ity for an aggressive, experienced adver- 
tising salesperson in the Reno/Lake 
Tahoe area. You will have an estab- 
lished account list, but must be 
comfortable in making cold calls to 
increase account base. Become part of 
a fast-growing, innovative group of 
newspapers. Salary based on experi- 
ence and ability. Send resume to: 
Tahoe Daily Tribune, c/o Advertising 
Director, PO Box 1358, South Lake 
Tahoe, CA 95706. 





Fax your ad 
to E&P! 
(212) 929-1259 


ADVERTISING DIRECTOR 

The Montgomery Advertiser and Alaba- 
ma Journal has an opening for a person 
with strong leadership skills, a solid 
newspaper advertising background, and 
a proven track record. Excellent oppor- 
tunity to work in an excellent market 
and for one of Multimedia’s most 
aggressive newspapers. Send resume 
to: Personnel Manager, The Advertiser 
Company, PO Box 1000, Montgomery, 
AL 36101-1000. 





Classified Manager 

We are looking for a person who is inno- 
vative and enthusiastic. Who has line 
management experience. Our fast grow- 
ing Zone 9 suburban group is breaking 
retail records. Now we want someone to 
50. our classified. Salary starts at 

30,000 plus bonus program. Send 
resume and cover letter to Box 4830, 
Editor & Publisher. 





Retail Advertising Manager 


If you’re an aggressive leader who can 
motivate, lead, direct and train a sales 
staff of four outside sales people, then 
you may be the advertising manager 
we're looking for. Duties would also 
include promoting our product, plan- 
ning special sections and developing 
market strategies. We're a family owned 
daily with circulation of 10,700 located 
in the midwest. Send resume and salary 
history to David Walker, The Emporia 
Gazette, PO Drawer C, Emporia, KS 
66801. 





SALES MANAGER 


The Newspaper Agency Corporation, 
sales representatives for the Salt Lake 
Tribune and Deseret News in beautiful 
Utah, needs a progressive and aggres- 
sive manager to lead part of our retail 
staff. We are seeking someone who can 
sell, innovate, train and lead, and who 
has a stable track record. 


Ours is a company that will notice and 
recognize your contribution, and which 
wants you to help lead us and our indus- 
try into the challenging ‘90s. In Salt 
Lake, you will find the perfect family 
environment, within easy reach of the 
world’s greatest ski slopes and numer- 
ous other outdoor activities. And there 
is little traffic in getting there. 


If you are the sort of person we are 
describing here, and if you have a defi- 
nite hands-on leadership style and can 
pay serious attention to detail, please 
send a resume, in confidence, to Bruce 
Spotleson, Advertising Director, News- 
paper et Corporation, 157 Regent 
Street, Salt Lake City, UT 84111. For 
— _, telephone (801) 





ART/GRAPHICS 


PAGE DESIGNER 

The Pittsburgh Post-Gazette (weekdays 
AM, circulation 165,000) is seeking a 
page designer for its news pages and its 
four zoned editions. Competitive pay 
and benefits. Send resume and portfo- 
lio to Christopher Pett-Ridge, AME, 
wt yeeg: * Post-Gazette, 50 Boulevard 
of the Allies, Pittsburgh, PA 15222. 








CIRCULATION 








CIRCULATION DIRECTOR 
Mid-sized daily in western PA seeks an 
aggressive, sales-oriented professional 
to lead our department. We have a fast- 
growing and oa market. We 
are willing to pay well for the right 
person to help us keep paced. Send 
resume including sales accomplish- 
ments and salary history to Box 4842, 
Editor & Publisher. 


EDITOR & PUBLISHER for August 18, 1990 








E&P Classified 








It’s Your 
People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 
with an ad in EpitorR & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Classified section. 
Ail mail and calls go to: Epitor & Pus- 
LISHER, 11 West 19 St., New York, NY 
10011, (212) 675-4380. 


A 


When you need Classified, 
we’re here—every week! 




















HELP WANTED 


HELP WANTED 





CIRCULATION 


CIRCULATION 














EDITOR & PUBLISHER for August 18, 1990 


ASSISTANT CIRCULATION DIRECTOR 
eo Evening and Sunday publica- 
tion in Zone 2 offers an excellent oppor- 
tunity and challenge for a leader with at 
least five years supervision experience 
in circulation. Candidate should have 
good planning skills with a strong 
commitment to Customer Service, 
Sales and Distribution. A successful 
background in pone coer | and training 
subordinates is a must. We are looking 
for a self-starter with good communica- 
tion abilities. Good salary and benefits 
package. Send resume and salary 
requirements to Box 4829, Editor & 
Publisher. 


CIRCULATION SALES 

DIVISION MANAGER 
The Sacramento Union is accepting 
applications for two division sales 
manager positions. Competitive market. 
Minimum of three years management 
experience. Salary DOE. Attention: 
Terry Bauer, Circulation, 301 Capital 
Mall, Sacramento, CA 95812. 


CIRCULATION 
SINGLE COPY SALES MANAGER 








We are one of the fastest growing daily 
publications in the United States 
located in the Southeast in Boca Raton, 
Florida. As one of Knight-Ridder’s many 
publication companies we can offer 
excellent benefits along with an attrac- 
tive base salary. 


We are in the midst of a total redesign 
program aimed at the largest market 
group in the country for years to come. 
We are looking for an organized, savvy, 
creative manager who can step into this 
position and set the direction to effec- 
tively compliment the rollout of the new 
product and meet the demands of one 
of the most descriminating and high 
demographic regions of the country. 


Qualifications must include significant 
experience in Circulation single copy 
sales from a competitive area, a record 
of strong results in sales, service, 
revenue and expense management and 
staff development along with creative 
ability for dealer-oriented programs. 
The salary range for this position is 
$25,000 - $30,000. 


If you would like to be considered for 
this position, please send (no calls, 
resume submittal only) your resume and 
salary requirements to: THE NEWS, 33 
S.E. Third Street, Boca Raton, FL 
33432, Attn: Circulation Director, 
E.E.0., A.A. 





CIRCULATION MANAGER 


We’re the place you’ve been thinking 
about! 


Our growing newspaper (20,000, pm, 
seven days a week), is located in an 
attractive Midwestern university 
community highly ranked for its 
livability. 


It’s the job you’ve been thinking about! 


The market is growing, the product is 
dominant, accepted, exciting. The staff 
is seasoned and attuned to providing a 
high level of service quality. The owner- 
ship is private and committed to excel- 
lence. Salary and benefits are among 
the top. 


The opportunities are many and varied! 


Work on a new CIS installation. Help 
design new facilities for your depart- 
ment. Continue positive trends of 
growth in numbers and penetration. 


Write today and tell us about yourself. 
All replies will be held in confidence. If 
you're the person we've been a 
about, write Box 4835, Editor 
Publisher. 





CIRCULATION MANAGER 
South West Florida, Gulf Coast 


Hands on C.M. with the knowledge, 
ability and people skills to sustain: 
*GOOD SERVICE TO SUBSCRIBERS 
1 Complaint per 1,000 deliveries 


*TARGETED SAMPLING & 
SALES INITIATIVES 
to 800 - 1000 occupied 
addresses weekly. 


*MEET PERSONAL CREW SALES 
QUOTA OF 50+ 
per week. 


THOROUGH A.B.C. 
RECORD KEEPING. 


Twice & Thrice weekly publications, 
100% advance pay. Twice weekly 
S.M.C. products. Motor Route and 
Youth Carrier (under Counselor) 
Operation. 


If you’ve proven sales, service and 
people abilities sufficient to accomplish 
this, FAX your resume and references 
today to: 


Group Circulation Director 
1-(813) 485-3036 FAX @ 
1-(813) 484-2611 PHONE @ 


SINGLE COPY MANAGER 
We are a small daily in the midst of a 
large expansion and seek an exper- 
ienced manager to establish and over- 
see our single-copy operation. Please 
send resume to James Bartee, 
Publisher, The Evening News, 85 Dick- 
son St., Newburgh, NY 12550. 


CIRCULATION MANAGER 
The Bucks County Courier Times is a 
64,000 AM daily and 70,000 Sunday 
located in Levittown, PA. Our market is 
growing and highly competitive. | am 
searching for a strong AM manager to 
serve in the number 2 position in the 
department. Our priority is sales and 
growth. If you feel you are the person for 
this challenging position, send your 
resume along with a cover letter to: 
George W. Stevenson 
Circulation Director 
Bucks County Courier Times 
8400 Route 13 
Levittown, PA 19057 


DATA PROCESSING 


COMPUSERVE 

COLLIER JACKSON 
Tampa based software development 
firm needs individuals for newspaper & 
financial applications programming and 
customer support. Minimum 3 years 
COBAL experience. Bachelor degree 
desirable. Vax, HP or IBM a plus. Non- 
smoking environment. Send resume to 
Collier Jackson Inc., Attn: Personnel 
Manager, 3707 West Cherry St., Tampa 
FL 33607. 


SYSTEM ANALYST 

















The Times-Picayune of New Orleans is 
seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 
typesetters and formatting required. 
This position involves a great deal of 
interaction with systems users and 
hardware and software technical staff. 
Submit resume with salary history to 
Personnel Dept.; ATTN.: System Anal- 
yst, The Times-Picayune, 3800 Howard 
Ave., New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 


EDITORIAL 
ASSISTANT EDITOR 


For thriving Southeast weekly facing 
smart daily competitor. Must have 
abundant design, layout, reporting, 
writing skills. Box 4839, Editor & 
Publisher. 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





ASSISTANT BUSINESS EDITOR 
The Florida Times-Union is looking for 
an assistant business editor to work in 
its 15 member. business department. 
Candidates should have age agen 
planning and leadership skills and 
excellent news judgment. Write to Larry 
Lane, Business Editor, The Florida 
Times-Union, PO Box 1949, Jackson- 
ville, FL 32231. 


a = with foperting - 
otography skills for regional weekly. 
Econant Newspaper, PO Box 90, 
Knightstown, IN 46148. 

Attn: B. Muegge. 


ASSISTANT CITY EDITOR 

Daily newspaper in southern Indiana 
seeks assistant city editor. Responsibil- 
ities include copy editing, story packag- 
ing and layout of local section. Send 
resume, samples and cover letter 
outlining your newspaper philosophy to 
John Rumvach, The Herald, PO Box 31, 
Jasper, IN 47546. 


ASSISTANT EDITOR for lively South 
Carolina weekly on Hilton Head Island. 
College graduate with minimum four 
years experience who can write, edit 
and design and layout pages. Needs to 
be up on current affairs and willing to 
work some irregular hours when neces- 
sary. Send resumes and samples of 
work to: James Halbe, Editor, Hilton 
Head News, PO Box 5446, Hilton Head 
Island, SC 29938. 


Business Reporter - for quality 30,000 
daily in eastern Pennsylvania. 
Box 4822, Editor & Publisher. 

















ASSISTANT WIRE EDITOR 

The Waterloo Courier, a 50,000 pm 
daily in Northeast lowa, has an opening 
for an assistant wire editor. The candi- 
date should be confident in his or her 
news judgment and have good grammar 
and layout skills, including front page 
design. The position involves full-page 
pagination using a Mac II, but previous 
experience in that regard is not 
required. Send resume and clips to Saul 
Shapiro, editor, PO Box 540, Waterloo, 
lowa 50704. 


Assistant news editor for Internation 
al financial news service. Location: 
New York. Normal hours: Noon to 8 pm 
or 9 pm. Prerequisite: Several years of 
editing and/or reporting. International 
experience and interest desired. Reply 
to Box 4856, Editor & Publisher. 


BANKING REPORTER -- Needed to do 
battle against Gannett paper in Ameri- 
ca's most competitive newspaper war. 
Need to be aggressive, productive and 
know your numbers. Send clips and 
resume to Bob Dunn, Arkansas Demo- 
crat, PO Box 2221, Little Rock, AR 
72203. 











BRIGHT, NOSEY REPORTER 


Sought by the Sacramento Business 
Journal. Requires three years of report- 
ing experience, not necessarily covering 
business. We need spirited writing, 
strong analytical skills, and the tenacity 
of a bull dog. Contact Lee Wessman, 
Editor, 2030 Jay Street, Sacramento, 
CA 95814. 


BUSINESS EDITOR 

The Miami Review, a daily paper of 
business and law, needs a business 
editor to set the pace of coverage for a 
paper that has had two Gerald Loeb 
Award finalists (and one winner) in two 
years. We're looking for someone who 
can edit with confidence and flair, and 
anticipate stories before they appear in 
the bigger dailies. Most important, we 
want a writing editor -- someone with 
the experience and brainpower to do the 
best stories in this fascinating multi- 
cultural area. 

The Review publishes three dailies in 
South Florida. We've been in business 
60-plus years and are an affiliate of 
Time-Warner Inc. Our salaries are 
competitive in this market. 

Send resumes and clips to Daniel Gear- 
ino at The Miami Review, 100 NE 7th 
Street, Miami, FL 33132. 


BUSINESS, FEATURES REPORTERS 


Aggressive Mid-South newspaper has 
openings for a top-notch business 
reporter and a talented features writer. 
Applicants should have two to three 
years’ solid writing experience and want 
to work for the best. The Jackson Sun is 
a 37,000-circulation afternoon Gannett 
daily recognized as one of the top 
papers in the country by ASNE. Specify 
which job you’re interested in and send 
a resume, a week’s worth of samples 
and references to Curtis Coghlan, 
executive editor, The Jackson Sun, PO 
Box 1059, Jackson, TN 38302. No 
phone calls. An equal opportunity 
employer. 








senior editor; 
(2) Must be a US. citizen. 


experience in the following areas: 
reporter; 
management level administration 


labor relations and arbitration; 


developing/conducting training; 


later than 
September 14, 1990. 





WANTED: EDITOR 
European Stars and Stripes 


Stars and Stripes, a Department of Defense newspaper, headquartered in 
Darmstadt Germany needs an experienced editor for the top editorial 
position. The newspaper has bureaus in Germany, Italy, England, Belgium 
and the United States with an overseas daily circulation of more than 
130,000 to military servicemembers, DoD civilians and their families in the 
European theater. Salary range for the position is $59,216 to $76,982 plus 
allowances and benefits. This will be a three year term position which may 
be renewable. Mandatory qualifications for the successful candidate are: 


(1) extensive editorial experience ona daily newspaper, preferably as a 


Resumes should provide detailed background on experience as an editor. 
Other desirable areas that should be addressed in detail include any 


(Examples: (a) planning, budgeting and supervising all news operations 
and (b) organization/reorganization of newsroom staff); 


establishing and maintaining effective working relationships through 
open. communications at all staffing levels; 


and familiarity with DoD, Military Services and Unified Commands. 


List any other experience/qualifications you feel makes you highly qualified 
for the job. Resumes must be received (not postmarked) in the Department 
of the Army Community and Family Support Center, MWR Staffing 
Branch, Rm 1222, 2461 Eisenhower Ave., Alexandria, VA 22331-0523 not 
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CITY EDITOR - Committed professional 
who understands the importance of 
community journalism needed to direct 
dedicated staff of five reporters. Local 
news is our primary focus. Keen news 
judgment, competitive spirit, imagina- 
tion and communication skills neces- 
sary. Send cover letter, clips and 
resume to: Mark Derry, Executive 
Editor, The Dispatch, PO Box 22365, 
Gilroy, CA 95021. 


CITY EDITOR for strong, independent 
daily in sound, growing California mark- 
et. Join leadership team on staff of 16. 
Experience, solid editing skills essen- 
tial. Ideal community, extra benefits. 
Write Box 4843, Editor & Publisher. 


CITY EDITOR for smaii, but growing 
gutsy Zone 2 daily in highly competitive 
market. Candidate should possess good 
people skills, a passion for hard news, 
an ability to train young reporters. Clips 
and references to Box 4853, Editor & 
Publisher. 


COPY EDITOR - Fast, accurate and 
versatile. Excel at copy editing, head- 
line writing and layout. Have good news 
judgment, work ethic. Send letter, 
resume, tearsheets to Jim Willis, 
managing editor, Birmingham Post- 
Herald, PO Box 2553, Birmingham, 
Alabama 35202. 


COPY EDITORS 


The Lexington Herald-Leader is looking 
for copy editors with excellent language 
skills and the ability to write compelling 
headlines for our news copy desk. Slot 
experience a plus. We’re a growing 
Knight-Ridder newspaper with circula- 
tion of 125,000 daily and 160,000 
Sunday in the Bluegrass horse country 
of central Kentucky. Interested? Call or 
write John Mueller, copy desk chief, 
Lexington Herald-Leader, 100 Midland 
Avenue, Lexington, KY 40508. (606) 
231-3269. 


EOE M/F 




















Copy Editor - for quality 30,000 daily in 
eastern Pennsylvania. 
Box 4821, Editor & Publisher. 





COPY EDITOR/PAGE DESIGNER 
Small daily in midst of expansion, and 
seeks experienced copy editors with 
flair for layout. Please send resume with 
salary history to Joseph P. Belsito, 
Managing Editor, The Evening News, 
85 Dickson St., Newburgh, NY 12550. 


COPY EDITORS 





We need copy editors for our expanding 
AM-PM-Sunday operation in the foot- 
hills of Pennsylvania’s Poconos. Strong 
emphasis on grammar, headline writing 


__ and layout skills required. City desk and 


wire desk experience a plus. Send 
resume and sample pages to Ed E 
Rogers, —s ditor, The Scranton 
Times-Tribune, Box 3311, Scranton, 
PA 18505. 


COPY/NEWS EDITOR -- Copley News- 
papers need to fill one more slot on 
universal wire desk for three Chicago 
area dailies. We are looking for a news 
desk veteran who can fine-tune a story 
until it really sings. Layout, headline 
writing and Mac opportunities, but our 
priorities are news judgment and edit- 
ing skills. Send resume to John Russell, 
101 S. River St., Aurora, IL 60506. 


COPY & NEWS EDITORS 








The Los Angeles Times anticipates 
openings later this year for highly 
skilled and experienced news and copy 
editors. 

Applicants should have at least five 
years of editing experience on medium 
to large daily newspapers. They should 
be knowledgeable, versatile, meticul- 
ous editors who work well with others 
and can edit with speed and assurance 
under deadline pressure. Ideal candi- 
dates would also have substantial news 
editing and slot experience. 

Send a cover letter and a resume, 
along with a limited number of headline 
and layout samples, to: Editorial Hiring 
Department, Desk J, Los Angeles 
Times, Times Mirror Square, Los 
Angeles, CA 90053. Applications must 
be received by August 31, 1990. An 
EEO/Affirmative Action Employer. 





DESIGNER: Design desk of the top 
newspaper in the Rocky Mountain 
region seeks experienced visual journal- 
ist to help continue tradition of excel- 
lence in design. Some features, sports, 
metro design possible. Send letter, 
resume, Clips to: James Borden, Design 
Director, The Gazette Telegraph, 30 
South Prospect, Colorado Springs, CO 
80901. No phone calls, please. 


EDITOR/REPORTER 
Southern California community weekly 
is looking for an editor to report on local 
activities and to direct small staff of 
part-time writers. Near Palm Springs. 
Box 4833, Editor & Publisher. 


EDITOR 
Warfield’s, the Maryland Business 
Monthly, seeks an editor with vision to 
continue a tradition of award-winnin: 
journalism and meet the challenge of 
1990 AABP awards. Must bring style, 
perspective and insightful coverage to 
the deals, power plays and people 
behind Maryland business. Strong edit- 
ing, managerial and communication 
skills required. Send resume and cover 
letter to Edwin Warfield IV, The Daily 
Record Co., 11 East Saratoga St., Balti- 
more, MD 21298-6567. 











Experienced editor sought to take the 
helm at EQUUS, the leading equine 
publication. Knowledge of and interest 
in horses required. Suburban Washing- 
ton, D.C. location, competitive 
compensation and benefits package. 
Please send resume with salary ‘eo 
to: Publisher, EQUUS Magazine, 65) 
Quince Orchard Road, Gaithersburg, 
MD 20878. 


EDITOR & PUBLISHER for August 18, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 
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MARKETING RESEARCH 





Editor for free community weekly on 
Atlantic coast resort island. Resume 
and clips to General Manager, Island 
Chronicle, PO Box 742, Chincoteague, 
VA 23336. 


Entry Level Sports/General News 
Reporter -- Eager, talented individual 
who is career oriented sought to fill out 
news staff. Lots of room to learn and 
advance for a person who is not afraid of 
hard work and challenging assign- 
ments. Opportunity to learn all phases 
of news department work, including 
layout and editing. Contact Bill Salter, 
Publisher, Clovis News Journal, PO Box 
1689, Clovis, NM; phone (505) 
763-3431, or FAX (505) 762-3879. 


FASHION/STYLE WRITER 








The Arizona Republic is planning to 
expand its Feature Department later 
this year with a new position: FASHION/ 
STYLE writer. This staff member would 
play a key role in not only reporting the 
fashion trends and lifestyle of a very 
dynamic and visually exciting commun- 
ity but also help to organize social and 
personality coverage. We are interested 
In proven professionals with 5 years of 
experience in general features with 
some experience in fashion coverage. 
Clips must include recent fashion arti- 
cles. Send them to Howard Finberg, 
assistant managing editor, 120 E. Van 
Buren, Phoenix, AZ 85004. 


FOOD EDITOR 





Here’s your opportunity to take the helm 
of revamped, energetic weekly food 
section in America’s Heartland. The 
Milwaukee Journal seeks an exper- 
ienced food editor/writer to write, edit, 
develop story ideas, plan color covers 
with creative use of graphics and 
photos. Applicants should have strong 
journalistic skills, the ability to work 
well with others and knowledge of nutri- 
tion and food. Send letter, resume and 
clips to Beth Slocum, Features/Lifestyle 
Editor, The Milwaukee Journal, Box 
661, Milwaukee, WI 53201. 


GRAPHIC ARTIST 

Upper Midwest midsize PM daily is 
looking for a newsroom artist who can 
do information graphics, maps, illustra- 
tions and assist on page design. We are 
fully paginated, so knowledge of the 
Mac II is essential. Please provide 
resume, samples of work and refer- 
ences. Entry level base salary $18,000 
to $21,000 with several years experi- 
ence. Box 4799, Editor & Publisher. 


MEDICAL EDITOR 








Minneapolis based publications 
company seeks 2 skilled, motivated, 
associate editors with an interest in 
fitness, sports, and medicine for its 
prestigious monthly journal, THE 
PHYSICIAN & SPORTSMEDICINE, with 
a worldwide circulation of more than 
100,000. 


Applicants should have a bachelor’s 
degree in English, journalism and/or the 
sciences. 2 or 3 years previous experi- 
ence editing, writing, and/or reporting. 
Solid background in English grammar, 
composition, copyediting, and 
proofreading. Solid understanding of 
medical and scientific terminology, 
basic anatomy and physiology. Desktop 
publishing and Macintosh computer 
experience preferred. 


Competitive salary and excellent bene- 
fits. Send resume and salary require- 
ments by 9-1-90 to Jackie Johnson. 


McGraw-Hill Healthcare Publications 
4530 West 77th Street 
Minneapolis, MN 55435 


Equal Opportunity Employer 





MAGAZINE EDITOR with strong writing, 
editing and managing skills needed 
immediately. Knowledge of the equine 
industry helpful. Good pay and bene- 
fits. Send resume to Darrell Dodds, 
Appaloosa Journal, Box 8403, Moscow, 
ID 83843. (208) 882-5578. 


MANAGING EDITOR 

The Odessa American, 30,000 daily, 
40,000 Sunday, needs an assistant 
managing editor with proven leadership 
skills. The job is No. 2 in a newsroom of 
35, and carries a full range of authority 
and responsibility. A keen sense of 
graphics coupled with the ability to edit 
tightly and budget for a bright lively 
newspaper is essential. Management 
experience required. Contact Managing 
Editor, M. Olaf Frandsen, PO Box 
2952, Odessa, TX 79760. 


MANAGING EDITOR 
Southwest Florida small daily seeks 
hands-on person for top editorial post. 
Editing, layout skills necessary. Super- 
vise weekly sister publications. Box 
4855, Editor & Publisher. 


RELIGION WRITER 

The Palm Beach Post is seeking a writer 
to cover the diverse religious communi- 
ties of fast-growing south Florida. Cover 
religious news and features for one of 
the nations fastest growing metropoli- 
tan dailies. We need a minimum of 
three years reporting experience on a 
daily newspaper; prefer experience 
covering religion or background in the 
field. Send a resume, writing samples 
to: Lynn Kalber, Palm Beach Post, PO 
Box 24700, West Palm Beach, FL 
33416 











COPY EDITOR 
The Palm Beach Post is looking for a 
news copy editor. A minimum three 
years experience is required. Send a 
resume and clips to: Ed Thiede, Palm 
Beach Post, PO Box 24700, West Palm 
Beach, FL 33416. 


REPORTER 

Rapidly growing 35,000 AM Virginia 
daily looking for two hard-nosed journal- 
ists with high principals to replace 
rising young stars. Must have an 
unbending commitment to the first 
Amendment, understand community 
journalism and be capable of handling 
breaking stories and long range projects 
in a competitive environment. Mini- 
mum two years experience. Send five 
best clips, resume and a letter about 
yourself to REPORTER SEARCH, City 
Editor, The Daily Progress, PO Box 
9030, Charlottesville, VA 22906. 


REPORTER 


Arlington bureau at the Fort Worth Star- 
Telegram seeking aggressive, exper- 
ienced reporter with inniative in strong 
writing skills. Send writing samples and 
resume to Beverly Smith, Fort Worth 
Star-Telegram, PO Box 1088, Arling- 
ton, TX 76004. 








REPORTER 


The Waterloo Courier, a 50,000 pm 
daily in Northeast lowa, has an openin 

for a reporter to cover farm and rura 
issues. Send resume and clips to Saul 
Shapiro, editor, PO Box 540, Waterloo, 
1A 50704. 





REGIONAL EDITOR 


The Lincoln (Neb.) Journal is seeking a 
top-flight journalist to become its 
regional editor to oversee area and state 
news. Position involves content selec- 
tion, editing and supervising staff. 
Prefer at least 5 years journalism 
experience, including some supervisory 
experience. Application deadline: Sept. 
5th. Send resume, work samples and 
salary requirements to: Bob Moyer, 
Managing Editor, Lincoln Journal, PO 
Box 81689, Lincoln, NE 68501. An 
Equal Opportunity Employer. 





Southcentral PA small aggressive daily 
needs a committed managing editor to 
lead staff of over ten reporters. Exper- 
ienced community journalist will love 
the area, and the cultural and social 
activities. We have a growing newspaper 
with increasing circulation and need a 
hands-on leader. Send resume to 
Publisher, Bedford Gazette, PO Box 
671, Bedford, PA 15522. 





SPORTS - Assistant sports editor for 
quality daily. Writing, layout. Ideal spot 
for bright, energetic reporter with two 
years experience, ideas, ambition. 
Write Jim Kane, Managing Editor, 
Pottsville Republican, PO Box 209, 
Pottsville, PA 17901. 


MARKETING RESEARCH MANAGER 
The News-Press, Fort Myers, Florida is 
seeking an Marketing Research Mana- 
ger to conduct research, analyze, data/ 
information, and develop new concepts, 
ideas, applications and sales literature 
for the News-Press products and 
services. Must be skilled with Lotus, 
SPSS, and other applicable computer 
programs. Background in media 
preferred. Strong writing skills mandat- 
ory. Send resume to Michelle Foster, 
News-Press, 2442 Anderson Avenue, 
Fort Myers, FL 33901. 

EOE M/F 


Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 


PHOTOGRAPHY 
CHIEF PHOTOGRAPHER 











Looking for a challenge and a chance to 
shape a rapidly changing photo depart- 
ment? The Kalamazoo Gazette needs a 
manager for 6-person photo staff. 
Needs strong journalistic orientation, 
sharp communication skills, good sense 
of organization and thorough xnowledge 
of black and white and color news 
photography. Understanding of elec- 
tronic imaging helpful. Do some shoot- 
ing. Kalamazoo is —- college 
town in southwestern Michigan midway 
between Chicago and Detroit. Please 
send a resume and work samples to 
Scott Harmsen, Photo/Graphics Editor, 
the Kalamazoo Gazette, 401 S. 
Burdick, Kalamazoo, MI 49003. An 
Equal Opportunity Affirmative Action 
Employer. 





SUNDAY MAGAZINE EDITOR 


The Detroit Free Press is looking for a 
deputy magazine editor to help make 
our 1.3 million circulation Sunday 
magazine one of the nation’s best. 
Successful applicant will have maga- 
zine writing experience, supervisory 
skills and a demonstrated ability to 
recognize and nurture outstanding writ- 
ing. If you're a creative, high-energy 
journalist interested in provoking repor- 
ters and readers to look at the world in 
new ways, send your resume and work 
samples to Brian Dickerson, Detroit 
Free Press Magazine, 321 W. Lafayette, 
Detroit, MI 48231. 





Versatile general assignment sports 
reporter wanted for a professional, 
award-winning staff of a Knight-Ridder 
twice-weekly newspaper in the Florida 
Keys. Photography, layout helpful. If 
you are a j-school grad who is curious, 
enthusiastic, eager to learn and willing 
to work, send clips and resume to Kevin 
Wadlow, ort Editor, The Keyno- 
ter, PO Box 158, Marathon, FL 33050; 
or call (305) 743-5551. 





REPORTER 
With extensive investigative experience 
sought by — New Hampshire 
statewide publication. Salary mid 30’s 
plus benefits. Resume and clips: 
Editor, THE SPECTATOR, PO Box 896, 
Concord, NH 03302-0896. 





Alaska daily on beautiful Kenai Penin- 
sula is looking for a versatile reporter 
and photographer. Macintosh experi- 
ence a real plus. Send resume and clips 
to Ben Ellis, Editor, at the Peninsula 
Clarion, PO Box 4330, Kenai, AK 
99611. (907) 283-7551. 





We’ll never reveal the identity 
of an E&P box holder. 


If you do not want your reply to go to certain newspapers or companies, seal your 
reply in an envelope addressed to the E&P Classified Department with an attached 
note listing newspapers or companies you do not want the reply to reach. If the Box 
Number you're answering is on your list, we will discard your reply. 
Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380. 





EDITOR & PUBLISHER for August 18, 1990 





PHOTOGRAPHER 
16,000 daily in northwest New Mexico 
has opening for photographer with a 
heavy emphasis on news. Duties 
include sports, features and spot news. 
Must be an aggressive self-starter with a 
willingness to produce top-notch color 
on a daily basis. Send resume and work 
samples to: 
Tim Knowles, managing editor 
The Gallup Independent 
PO Box 1210 
Gallup, New Mexico 87305 


STAFF PHOTOGRAPHER 
Afternoon daily with 28,000 circulation 
is seeking a photojournalist with three 
years + experience to join our staff. 
Excellent shooting skills and processing 
skills a must. Must supply own equip- 
met and vehicle but will receive photo 
and vehicle allowance. Submit resume 
and clips no later than August 24 to Bill 
Olmsted, The Janesville Gazette, One 
South Parker Drive, Janesville, WI 
53545 


PRODUCTION/TECH 


CAMERA/PLATE PRESS MANAGER 
The Herald, a 29,000 daily newspaper 
located in Rock Hill, SC just minutes 
from Charlotte, NC has immediate 
opening for an experienced take-charge 
camera plate press manager. Experi- 
ence with Goss Urbanite preferred. If 
you are dedicated to quality, especially 
relating to color reproduction, please 
send resume to Patricia Simons, The 
Herald, PO Box 11707, Rock Hill, SC 
29731. 











Zone 3 mid-sized daily newspaper 
needs pressroom foreman. Applicant 
should possess personnel management 
skills and be dedicated to top quality 
reproduction and use of color. Experi- 
ence with Goss Urbanite press a plus. 
Part of major newspaper group with 
benefits and growth potential. Send 
resume to: Publisher, The Progress- 
Index, PO Box 71, Peterburg, VA 
23803. 
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PACKAGING & DISTRIBUTION 
MANAGER 


THE MODESTO BEE, A MCCLATCHY 
NEWSPAPER, is a quality northern 
California newspaper with an increasing 
daily circulation of 83,000. State of the 
art equipment, including Goss Flexo 
Press and Harris 1472P inserter. 
Planned expansion for both Press and 
Packaging & Distribution departments. 


We offer a competitive salary (including 
MBO) & excellent benefits: medical, 
401K, Employee Stock Purchase, 3 
weeks vacation and a beautiful area 
offering a variety of recreational 
activities. 


Seeking experienced professional to 
head our Packaging and Distribution 
Department. Position reports to the 
Circulation Director. Ideal candidate 
will have 3 years management experi- 
ence with a minimum of two years 
newspaper experience. Individual must 
have strong personnel amd manage- 
ment skills. Pre-employment physical 
required 


Qualified applicants send resume, 
including salary history to Human 
Resources, PO Box 3928, Modesto, CA 
95352. Or FAX resume to (209) 
— Send resume by August 28, 





Large, 5 section coastal weekly seeks 
press foreman for 5 unit Goss Commun- 
ity press. Includes some outside 
commercial work. This is a salaried 
position but is not full time work. 
Camera/piate room experience neces- 
sary. Press maintenance and repair a 
must. $19,500 salary range plus bene- 
fits. We are looking for a printer whose 
work will make us proud of our paper’s 
appearance. If you are a quality printer 
who enjoys working in a team environ- 
ment, please apply to News-Times, 
Mary Jo Parker, Publisher, PO Box 965, 
Newport, OR 97365. 





MAILROOM SUPERVISOR 


Experienced Harris SLS 1000 machine 
operator to take charge. Must have at 
least 5 years of a thorough background 
in mailroom operations. Mail resume 
and salary history to Bob Motel, Director 
of Distribution ‘Caster, PO Box 1949, 
Jacksonville, FL 32231. 


PRESSROOM FOREMAN 
NEEDED IN BERMUDA 
The Royal Gazette Limited, Bermuda’s 
only daily newspaper is seeking an 
offset press person to fill our newly 
created position of pressroom foreman. 
We are a six day morning daily with a 
circulation of 18,000 papers produced 
on 11 units of Goss Urbanite. We also 
publish a weekly TV product, two weekly 
newspapers, assorted supplements and 
some commercial printing. Interested 
persons should be willing to spend at 
least two years on our beautiful island 
assisting in the training, education and 
development of our press crew. The 
successful applicant will have at least 
four years experience on a Goss Urba- 
nite. A thorough understanding of all 
phases of newspaper production, 
camera experience and mechanical 
press repairs will be an added plus. 
Applicants must have a sound back- 
ground in the operation of the Goss 
Urbanite including press maintenance 
and platemaking. Experience in high 
quality process color and overall cuality 
control is essential. Please send a 
resume detailing your work history and 
experience, salary history and when you 
would be available to The Royal Gazette 
Limited, Attn: Production Manager, PO 
Box HM 1025 Hamilton, Bermuda, 
HMDX. Please send all resumes via 
airmail. 


Avoid letting temper block 
progress - keep cool. 
William Feather 
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T Director, Communications 


& Public Affairs 


An exciting and challenging position is currently available 
fora skilled communications professional to direct the in- 
temal and external communications and public relations 
programs at St. Vincent Medical Center, located in Toledo, 
Ohio. 


This position, which reports to the VP, Planning and Mar- 
keting, will be responsible for establishing communications 
objectives, preparing budgets, resolving public relations 
problems, acting as liaison with outside services, media 
planning and publishing various hospital publications. 


Qualifications include a Bachelor's Degree in Communica- 
tions, Journalism or Public Relations (Master’s preferred), 
5 years of health care marketing/public relations experi- 
ence, and outstanding written and verbal communication 
skills. Managerial and analytical abilities are a must. A work- 
ing knowledge of layout and design, and the printing pro- 
cess is also required. 


Toledo is a family-oriented, energetic city on the shores of 
Lake Erie. World-class sailing, water skiing, winter activities 
and numerous cultural activities including the symphony, 
opera, theatre and one of the nation’s ten best zoos are 
among Toledo's attractions. In addition, Toledo is only a 
4-hour drive frorn Chicago and close to Michigan’s recrea- 
tional district. 

At St. Vincent Medical Center you will find a progressive 
work environment, an excellent salary/benefits package 
and the opportunity to advance your career while directing 
adynamic communications operation. For consideration 
please submit a resume to Nancy S. Kimmet, Employment 


Street, Toledo, Ohio 43608. 
An Equal Opportunity Employer 











Coordinator, St. Vincent Medical Center, 2213 Cherry 
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PUBLICIST 
Walt Disney World roe i an immediate opening for a Publicist 
peter Anggemnns Meee ling tire 
PE A OE TT 


writi owe enmmtir r daily newspaper. Excellent public relations 
and writing ski essential. A degree in Journalism is preferred 


We offer a competitive benefit package as well as our wonderful 


Florida climate. If you are interested in joining a 
give you every opportunity for growth and development, piease send 
RETURNABLE f print samples in pone sm to: 
Walt Disney World Co. 
Professional Staffing (MKST07) 


BO. Box 10,090 
Lake Buena Vista, FL 32830 


experience 


that will 
ts, and a minimum of five NON- 





© The Walt Disney Company 








¢.° (Qacr Disney World Co. 


An Equal Opportunity Employer 











immediate opportunity exists for 
Account Executive in a small, fast- 
growing public relations agency with 
business-to-business client base. 
Excellent writing/interviewing skills 
required, strong communications ability 
needed, experience in business/ 
technology coverage desirable. Ideal 
candidate will have 2-4 years newspap- 
er experience preferably on small to 
mid-sized daily, be willing to learn, own 
some suits and look good in them -- 
immediate client and account handling 
duties require it. FAX resume to: Shirley 
Shepherd, FAX (612) 337-5846 or call 
her in Minneapolis, MN (612) 
338-7057. Equal Opportunity 
Employer. 





SALES 
STERLING NEWSPAPERS LTD. 
Part of Canada’s fastest growing news- 
paper chain is looking for outstanding 
sales representatives and quality sales 
managers for our Western Canadian 
publications. 
Tremendous career opportunities. 
Call Mr. Steen O. Jorgensen 
(604) 732-4443 


SYNAPTIC ELECTRONIC PUBLISHER 
is looking for experienced sales people 
in the east coast region. You would be 
selling front end publishing systems, as 
well as accounting, subscription and 
circulation systems. This is an excellent 
opportunity for an aggressive sales 
person. Call Steve Kuckuk at (414) 
734-6535 or send resume to Synaptic 
Electronic Publisher, Steve Kuckuk, 
1075 South Van Dyke Rd., Appleton, 
Wi 54915. i 

SEP is an Equal Opportunity Employer. 











RESEARCH 


SENIOR MARKET 
RESEARCH ANALYST 





The Dallas Morning News, the south- 
west’s leading newspaper, seeks a 
Senior Research Analyst to analyze and 
interpret marketing research data. 
Reporting to the Manager of Research, 
you will work with Advertising, Circula- 
tion, and News and other departments 


to provide data and to assist in sales/ 


product ‘presentations. You will also 
prepare reports and develop support 
materials which can be used for sales, 
planning, and training purposes. 


The selected individual will be degreed 
and possess 5 to 7 years market 
research experience with at least 1 year 
newspaper or other media background. 
Other qualifications include PC profi- 
ciency (word processing, spreadsheet 
software, and data base management) 
and demonstrated capabilities in 
analytical, quantitative, and interpreta- 
tive work. You should also be an effec- 
tive communicator (oral and written) 
with outstanding presentation and 
interpersonal skills. A degree in Market- 
ing or related field is required. A non- 
smoker is preferred. 


We offer an attractive salary commensu- 
rate with experience and a comprehen- 
sive benefits package. For confidential 
consideration, forward credentials with 
salary requirements to: Employment 
Supervisor, The Dallas Morning News, 
PO Box 655237, Dallas, TX 75265. 
Equal Opportunity Employer 








CLASSIFIED ADVERTISERS: If 


you don’t see a catergory that 


fits your needs, please call us at (212) 675-4380. 
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No. of Insertions: Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $4.25 per insertion for box service. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 

3 weeks — $5.10 per line, per issue. 

4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box sefvice. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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POSITIONS 
WANTED 


ADMINISTRATIVE 


EES ES TL TT ER 
ADMITTED WORKAHOLIC. Publisher of 
12,000 daily seeks new challenges 
after spending 12 years with same 
company. Journalism degree; worked 
through ranks on business side, becom- 
ing a publisher at age 27. Hands-on, 
lead-by-example type with commitment 
to quality that will produce bottom-line 
results. Write Box 4845, Editor & 
Publisher or call (605) 996-5788. 


Seasoned newsman heading small 
media company is seeking bigger oppor- 
tunity. Strengths: editorial, administra- 
tion, marketing. Has master’s in jour- 
nalism and worked at major, medium 
and small papers. Box 4846, Editor & 
Publisher. 








POSITIONS WANTED 





EDITORIAL 





Award winning reporter with six years 
experience in police, city hall and inves- 
tigative experience, seeks position on 
mid-sized to major daily. I’m looking for 
a town to call home. Call Lee (304) 
291-9426. 

EDITORIAL CARTOONIST 
National award-winning reporter for 
major daily seeks return to first love. 
Experienced cartoonist. Write for 
samples and resume. Box 4851, Editor 
& Publisher. 
Every man who rises above 
the common level has 
received two educations: 
the first from his teachers; 
the second, more personal 
and important, from him- 
self. 


Edward Gibbon 











ADVERTISING 


Aggressive sales manager with 8+ 
years experience seeks opportunity with 
paper in need of a turnaround. Knight 
Ridder/Miami Herald trained. MBA, 
excellent sales/training/analytical skills. 
Proven revenue producer ready to move 
now! (305) 759-1075. 


Pacific N.W. 
Advertising and circulation sales 
specialist seeks new opportunity to 
excel. (907) 349-7635. 


Senior salesman with strong ad agency/ 
newspaper display experience seeks 
“daily” position in WA, ID, MT or UT. 
(206) 293-7728. 


CIRCULATION 

















Ambitious, motivated person looking to 
join the company who also has the same 
qualities to get on top of the competi- 


tion in these competitive times. Having. 


been involved in various facets of circu- 
lation from carrier to CIS Manager, | am 
ready to take on the challenge of a life- 
time. | have concentrated knowledge 
and interest in alternate delivery prog- 
rams, Collier-Jackson software, and 
DEC/PC systems. Box 4850, Editor & 
Publisher. 





CIRCULATION PRO seeks top Circula- 
tion spot at medium daily. 5 years at 
top. Solid 11 year team, Sales record. 
Garry (815) 842-3619. 


Circulation job wanted. District mana- 
ger experience with Wichita, Kansas 
daily and Hutchison, Kansas daily. 
Gene Springer (701) 572-3119. 








Experienced Circulator seeking new and 
rewarding challenge in Northern Califor- 
nia or Coastal California environment. 
Experience includes daily AM & PM, 
weekly, monthly, TMC, home delivery, 
and single copy. Enough sales and 
promotion ideas for years of increased 
circulation. Efficiency and creativity are 
my strengths. Reply today to Box 4836, 
Editor & Publisher. 





CONSULTING 


Mid size daily with heavy commercial 
printing. A dynamic leader with excel- 
lent people management and technical 
skills, who can produce a top quality 
product on-time with minimum waste. 
Box 4852, Editor & Publisher. 








EDITORIAL 


COPY EDITOR with leadership skills 
seeks desk or management challenge at 
Zone 9,8,7 daily. Sound ethics; 
commitment to local news; major-metro 
experience; team player; exemplary 
wordsmith. Confidential message: 
(206) 236-9641. 





Experienced, Energetic and budget 
conscious picture editor seeks change 
and new challenges. Sixteen years 
professional experience with newspap- 
ers and wire services. Journalism major 
who understands the needs of section 
editors and demands of the “front 
office”. Experience on both major 
breaking stories and day-to-day home- 
town journalism. Box 4814, Editor & 
Publisher. 


Experienced writer/editor, Christian, 
seeks challenging, meaningful Zone 4 
position. (407) 461-4826. 


PHOTOJOURNALIST 








20 years professional and wire service 
experience beyond advanced university 
masters degree looking for major maga- 
zine or newspaper affiliation. Prefer 
warm climate, but will give priority to 
quality of publication. Contact: 
Jerry Blankenship 
PO Box 2393 
Tallahassee, FL 32316 
(904) 878-6507 
Senior-level journalist, formerly editor- 
ial page editor of major newspaper, 
seeks return to the pulpit. Preference 
for column, combined with editorial 
writing if necessary. Will consider 





‘| editorship if organizational structure 


and philosphy suitable. Excellent 
credentials, top references. Size of 
paper not important; resources, quality 
orientation and ambition are. Box 4847, 
Editor & Publisher. 


SPORTS REPORTER energetic, aggres- 
sive individual seeks entry level work as 
a sports reporter with a newspaper or 
magazine. Coverage of high school, 
collegiate and professional competition 
sought. Football, basketball, baseball 
and ice hockey are my strengths. Zones 
l and 2. Box 4854, Editor & Publisher. 


Theater critic/entertainment reporter for 
270,000 + daily, 14 years experience, 
including editing weekend tabloid, 
seeks change. Accessible style plus 
jack-of-many production trades. Box 
4841, Editor & Publisher. 


World cup 1994 - English soccer writer 
with excellent contacts wants to work in 
USA. For more information write 
Richard Coomber 10 Gladstone Street, 
Hartlepool TS240PE England. 














par E&P Employment Zone Chart 











SHOP TALK AT THIRTY 








By Dave Dyer 


People are often intrigued by how 
your perception changes when you 
get older, which is only natural, but 
what about how it changes because 
you are a journalist? 

Issues like trash pickup and city 
sewer lines, which had no signifi- 
cance before, are a major preoccupa- 
tion with journalists. Rural elections 
become intriguing to reporters and 
editors alike, while previously they 
would have been overlooked. 

Then there is the whole issue of 
taking a nap. 

You think I’m kidding? As a sports 
editor who often works a split shift 
and must survive on five hours or 
fewer of sleep per night, I have 
learned the value — no, necessity — 
of catching my rest whenever possi- 
ble. 

The more I look into it, I notice that 
other journalists have become adept 
at the art of nap-taking as well and 
have reaped similar benefits. 

Years ago, I wouldn’t have imag- 
ined that I would ever be a nap-taker. 
It seemed like an admission of 
impending old age. 

I remember when I was little, I was 
amazed that my father would take a 
nap nearly every weekend afternoon. 
What a waste of time, I thought. What 
an unnecessary luxury! 

Oh, how naive we can be when we 





(Dyer is a sports editor of the Haver- 
hill [Mass.] Gazette). 
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Get your copy of 


- Australia’s big marketing, advertising and 

media magazine. 

Each fortnight you'll benefit from Ad News’ in- 

cisive reporting on Australasian events, oppor- 

tunities and trends which could help or affect your 

Fpranges 

| To: Ad News, 17-21 Bellevue Street, 

| __ Surry Hills, N.S.W., 2010, Australia | 
YES! Please send me AD NEWS for one 

| ws year - 26 issues. | enclose my 

| bankdraft in Australian currency for Aust. $128. | 

j Name: 

| Address: 




















To sleep: perchance to rest 


are young. I have since come to real- 
ize that napping is far from a luxury. It 
can be a matter of survival. 

My transformation began some- 
time after I dedicated myself to a 
career in journalism and gravitated to 
small and medium-sized afternoon 
dailies. The nature of my hours made 
the change almost inevitable. 

Now, my particular field is sports, 
but my hours are not much worse than 
a lot of news reporters I’ve known. 
Those who must cover events or 
meetings late into the evening and 
then write their stories or work on the 
desk early the next morning have an 
obvious problem getting a good 
night’s sleep. 





earlier thoughts of the idea and actu- 
ally felt guilty about what seemed like 
a huge waste of time. 

Before long, I realized how wrong I 
had been. A nap of 30 minutes or 
sometimes less proved to be just the 
kind of energizer I need to face the 
rest of the day. 

Sometimes, if I had the time, I 
would stretch my rest to an hour or 
two, and that would make me more 
refreshed, but even a 15-minute nap 
proved to be a big help. 

Before | caved in to my craving for 
sleep, I would guess that my average 
day included only three or four peak 
hours of work. Then after the switch, 
I would guess that increased to six. 








In other words, nap-taking increased my efficiency 
as a journalist and | know it has had the same effect 
for other reporters and editors. 





Even without a night assignment, I 
find it difficult to get more than five 
hours’ sleep per night when I am 
expected to be at the desk at 5:30.a.m. 

Oh, I could probably head to bed at 
9 p.m., and I know plenty of journal- 
ists who do, but usually there are too 
many other things I would rather do. 
Spending time with my wife and three 
children is just one of them. 

Anyway, there is something 
strange about hitting the sack the 
same time as a 3-year-old. 

Under the circumstances, I have 
two choices. I can spend the better 
part of my day listless and drowsy, 
using much of my remaining energy 
trying to fight off sleep, or I can take a 
midday nap and recharge my batter- 
ies. As a young reporter, I refused to 
nap. That would be, I thought, an 
admission of weakness, if not decline. 

However, I also had a problem 
being effective for more than a few 
hours a day. My afternoons were 
often worthless as I tried to fend off 
sleep. 

Splashing water on my face or tak- 
ing a brisk walk were only temporary 
remedies, and they usually didn’t 
work. My head would usually bob up 
and down like 4 fishing lure in a well- 
stocked lake. 

A few years ago, I broke down and 
started taking short naps in the middle 
of the day. At first, I reflected on my 





In other words, nap-taking 
increased my efficiency as a journalist 
and I know it has had the same effect 
for other reporters and editors. There 
is an art to nap-taking, and not every- 
one is aware of that. If thcy were, lam 
sure it would been far more common. 

Here are a few guidelines for those 
who may want to start catching some 
sleep during the day: 

@ Even if you know you will need a 
nap later on, don’t take one until you 
feel mental or physical fatigue. Other- 
wise, you are liable to waste valuable 
time trying to get to sleep. 

For me, the best time to nap is after 
lunch, ona full stomach. At that time, 
coming off four or five hours of sleep 
the night before, sleep evolves in a 
matter of minutes, if not seconds. 

e Always use an alarm clock when 
taking a nap. Sometimes sleep can be 
even more sound during the day than 
at night, and it does take some prod- 
ding to get up. Even if you think you 
will rest for only 15 minutes, an alarm 
can be a necessity. 

@ Have a goal in mind, or a story 
idea, as soon as you get up. That will 
get your mind in full motion as soon as 
possible. 

@ And don’t try to count the hours 
of sleep. That is a big advantage of 
taking naps. It somehow makes the 
total hours of sleep in a day meaning- 

(Continued on page 57) 
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Answer tomorrow's 
publishing needs with 
Ferag’s versatile technology 
and systems engineering. 


F-ER-A-G: 


FERAG INC., BRISTOL, PA. 19007 
KEYSTONE INDUSTRIALS PARK, 190 RITTENHOUSE CIRCLE 
TELEPHONE 215-788-0892, TELEX 834 743 
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Save people 
15 minutes and hey 
might just spend i 


I 


Readers of The Albuquerque 
Tribune pick up lots of time-saving 
tips every day, such as how to get 
to work faster, and how to work 
more efficiently once they get there. 
Or how tosave time with housework, 
so they have more time to be smart 
shoppers. 
The Tribune's pledgeis, “Give us. 
15 minutes, we'll save you 15 minutes’ ’ 
By delivering on that promise, the - 
paper offers time-conscious people . 
an incentive to read The Trib—and . 
the time to read more of it. as 
That's why Scripps Howard 
has named The Tribune its 1989 
leader in meeting its newsroom 
goal of providing more time-saving 
tips throughout the paper. | 
When you work this hard to help 
readers save time, theyre more than 
happy to turn the page and give it 
right back. 


= SCRIPPS HOWARD 
SIR NEWSPAPERS 


DELIVERING TOTAL QUALITY 





